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KIRISH SO‘ZI

So‘nggi o‘n yil ichida O‘zbekiston iqtisodiyotining o‘sish sur’ati o‘rtacha 5,9 foizni
tashkil etdi va bu mamlakat jadal rivojlanayotganining yaxshi ko‘rsatkichidir.

Mamlakatimizning eksport salohiyati va investitsion jozibadorligini oshirishga
qaratilgan va 2022-2026-yillarga mo‘ljallangan Yangi O‘zbekistonni rivojlantirish strategiyasi
doirasida igtisodiyotda jiddiy o‘zgarishlar davom etmoqda. Jumladan, unda turli imtiyozlarni joriy
etish orqali mamlakatda qulay sarmoyaviy mubhitni yaratish nazarda tutilgan.

Shu tariga, O‘zbekiston yaqin besh yil ichida 120 milliard dollarlik sarmoya jalb etishni
rejalashtirmoqda, ularning 70 milliard dollari xorijiy sarmoyadir. Shu bilan birga, energetika,
transport, suv xo‘jaligi, kommunal xizmatlar, shuningdek, sog‘ligni saqlash, ta’lim va ekologiya
ustuvor yo‘nalishlar sifatida belgilangan.

O‘zbekistonda mamlakatning ayrim hududlarining Hindiston, Xitoy va Rossiya bilan
sherikligini mustahkamlash, eksport geografiyasini 115 tadan 150 tagacha kengaytirish,
shuningdek, turizm, transport, axborot va boshqa xizmatlar eksportini 1,7 barobarga oshirishga
alohida e’tibor garatilmoqda. Shuningdek, belgilangan strategiya doirasida rasmiy Toshkent
qo‘shni davlatlar bilan chegaradosh hududlarda erkin savdo zonalarini yaratishga faol
ko‘maklashmoqda.

Yangi iqtisodiy konsepsiya doirasida O‘zbekiston besh yil ichida yalpi ichki mahsulot
hajmini 100 milliard dollarga yetkazish, eksport hajmini ikki baravar oshirish, 30 milliard dollarga
yetkazish, yalpi ichki mahsulotdagi xususiy sektor ulushini 80 foizga yetkazish niyatida. 2030-
yilga borib O‘zbekiston daromadi o‘rtachadan yuqori bo‘lgan davlatlar qatoriga kirishni
rejalashtirgan.

YeTB tahlilchilarining fikricha, O‘zbekiston iqtisodiyotining asosiy ustunligi uning
doimiy o‘zgarib turadigan tashqi muhitga tez moslasha olishidir. Bunga esa, 0z navbatida, mehnat
resurslarining ko‘payishi yordam bermoqda - respublika aholisi allagachon 36 million kishidan
oshdi. Shu bilan birga, mamlakat aholisining 60 foizini tashkil etuvchi gariyb 30 yoshli yosh avlod
ustunlik qgiladi.

Jahon bankining prognozlariga ko‘ra, O‘zbekistonda 2023-yilda iqtisodiy o‘sish 5,1
foizni tashkil etadi va keyingi ikki yilda 5,4 foiz va 5,8 foizgacha tezlashadi, bu Yevropa va
Markaziy Osiyo mintagalaridagi eng yuqori ko‘rsatkichdir. Ozbekiston iqtisodiyoti uchun ijobiy
tendensiyalar qatoriga oltin, tabiiy gaz va misga jahon narxlarining ehtimoliy oshishi, shuningdek,
mamlakatda ishlab chigarish unumdorligining yuqori o‘sishi kiradi, bu esa tarkibiy o‘zgarishlar
bilan qo‘llab-quvvatlanishi mumkin.

Forbes tahlilchisi Kennet Rapozaning qayd etishicha, agar yangi iqtisodiy islohotlar
muvaftaqiyatli amalga oshirilsa, O‘zbekiston Markaziy Osiyoning Singapuriga aylanishi mumkin.

1. Mamatkulov,
Toshkent shahridagi Singapur menejmentni
rivojlantirish instituti rektori, i.f.d.
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TSMRI umumta'lim maktablari bilan hamkorlikni rivojlantirmoqda

Joriy yilning 28-iyun kuni Toshkent shahridagi Singapur menejmentni
rivojlantirish institutida, Toshkent viloyatining Toshkent tumanidagi 3, 5, 8, 9, 11,
15, 23, 25-umumta'lim maktablarining yuqori sinf o'quvchilari uchun “Ochiq
eshiklar kuni” bo'lib o'tdi. O'quvchilar uchun institut hududi bo'ylab ekskursiya
uyushtirilib, turizm, moliya, moda va biznes-inkubator laboratoriyalari hamda
ta'limning asosiy yo'nalishlari bilan tanishtirildi. Shuningdek, kelajak kasblarini
tanlash bo'yicha o'quv-treninglar o'tkazildi.

Hamkorlikning asosiy maqsadlaridan biri maktab o'quvchilariga oliy o'quv
yurtlarida muvaffaqiyatli o'qish va kelajakdagi kasbiy faoliyati uchun zarur bo'lgan
amaliy ko'nikma va bilimlarni egallash imkonini beruvchi qo'shma ta'lim tadbirlari
va loyihalari tashkil etiladi. Ushbu hamkorlik ta'lim tizimining yuqori va o'rta
bo'g'inlari o'rtasida ilg'or tajriba almashishga garatilgan bo'lib, maktablarga ilg'or
ilmiy manbalardan, jumladan, institutning yetakchi professor-o'qituvchilari
ma'ruzalaridan foydalanish imkoniyatini beradi. Loyihalarga yangi 2024-2025 o'quv
yilidan start beriladi.

wt
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Sport - sog‘liq garovi

Sir emaski, suzish inson salomatligi uchun eng foydali sport turlaridan biri
hisoblanadi. Ana shuni hisobga olgan holda institutimizda xodimlar o ‘rtasida suzish
bo‘yicha navbatdagi musobaqa o‘tkazildi.

Unda institut jamoasining turli yosh vakillari ishtirok etib, 0‘z omadini sinab
ko‘rishdi. Musobaga ko‘tarinki ruhda o‘tib, murosasiz kurashlarga boy bo‘ldi.
G‘oliblar esa gimmatli sovg‘alar bilan mukofotlandi.

Qayd etib o‘tish lozimki, bunday musobaqalar nafaqat institutimizda balki
aholi orasida sportni ommalashtirish, yanada rivojlantirish ishlarini olib borish
yo‘lida katta ahamiyatga egadir.
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“Scholarship of UBA and MDIST” granti egalariga mukofot topshirildi

Joriy yilning 5-iyul kuni Toshkentdagi Singapur menejmentni rivojlantirish
instituti rektori va talabalarining navbatdagi uchrashuvi bo‘lib o‘tdi.

Uchrashuvda yakunlangan o‘quv yili sarhisobi bo‘yicha eng yuqori baholarga
erishgan hamda ijtimoiy faol bo‘lgan talabalarning 15 nafariga O‘zbekiston
Respublikasi banklari assotsatsiyasi va TSMRI tomonidan ajratilgan grant
sertifikatlari topshirilib to‘lov-kontrakt summasining 20% qoplab beriladigan bo‘ldi,
keyingi yillarda bu ko‘rsatkich talabalarning bilim salohiyatidan kelib chiqib
oshirilishi ko‘zda tutildi.

Shuningdek, uchrashuvda ta‘lim tizimi rivoji uchun yaratilayotgan
imkoniyatlar va qulayliklar yuqori baholanib, kelgusida bunday harakatlar yurtimiz
taragqiyotiga munosib hissa qo‘shishi qayd etildi.
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Toshkentdagi Singapur menejmentni rivojlantirish instituti (MDIST) va
Singapur xalqaro maktabi (SIS) o‘rtasida amaliyotga ko‘chayotgan hamkorlik

2024-yilning 24-iyul kuni MDIST (Toshkentdagi Singapur menejmentni
rivojlantirish instituti) va SIS (Singapore International School) o‘rtasida hamkorlik
memorandumi imzolandi.

Memorandumning asosiy maqsadi, Singapur va Britaniya ta’lim standartlarini
SIS o‘quv jarayoniga joriy etish hamda Singapur va Buyuk Britaniya maktablari
bilan yaqin aloqgalar o‘rnatish, shuningdek, ta’lim dasturlarini birgalikda ishlab
chigish va tahlil qilishni o‘z ichiga oladi. Ushbu yondashuv xalgaro ta’lim
klasterining noyob modelini yaratishga imkon beradi.

Toshkentdagi Singapur menejmentni rivojlantirish instituti axborot
texnologiyalar, tilshunoslik, biznes va iqtisodiyot kabi fanlarni qamrab oluvchi
Britaniya va Singapur ta’lim dasturlarini ishlab chiqish va SIS da joriy etish bo ‘yicha
o°‘z 1shlanmalari bilan bo‘lishish hamda tajriba almashishga tayyor.

1 1!
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Xorijiy ta’lim dasturlari asosida faoliyat yurituvchi ushbu ikki o‘quv dargohi
hamkorligi sinergiyasi natijasida erishiladigan ijobiy natijalar, mamlakatimizdagi
ta’lim klasterining yorqin namunasi bo‘lib aks etadi.

Ishonamizki, mazkur memorandum doirasida institutning mahalliy va xorijiy
professor-o‘qituvchilari tomonidan tashkil etiladigan mahorat darslari va talaba
volontyorlar ishtirokidagi qiziqarli tadbirlar yordamida MDIST jamoasi o°‘zlarini
shu kungacha erishgan boy bilim va tajribalarini SIS ning o’qituvchi va murabbiylari
bilan bo‘lishib, shu orqali ta’lim-tarbiya jarayonini takomillashtirishga hamda ta’lim
sifatini yangi bosqichga ko‘tarishga zamin yaratadi.

integratsiyasini ta’minlaydi va shu orqali iste’dodli yoshlarimizga xalgaro
standartlarni o‘z ichiga olgan zamonaviy va innovatsion yondashuvlar asosida
mukammal bilim olishlari uchun keng imkoniyatlar yaratiladi.
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EVALUATION OF SERVICE EFFICIENCY OF
COMMUNICATION ENTERPRISES IN UZBEKISTAN

ITurayev Shavkat Shuxratovich, 2Ibadullayev Sanjar Sodigmuratovich
"Professor of Tashkent University of Information Technologies named after Muhammad al-
Khorazmi (DSc)

Independent researcher of Tashkent University of Information Technologies named after
Muhammad al-Khorazmi
https://doi.org/10.5281/zenodo.13764258

Abstract. In modern conditions, where telecommunications have played a decisive role in
economic and social development, the quality of service becomes the main factor of the
competitiveness of communication enterprises. Based on this, the purpose of the study is to analyze
the efficiency of service delivery to communication enterprises of Uzbekistan, to identify the main
problems and to offer solutions for its improvement. A literature review was conducted,
information on service quality and customer satisfaction was studied, and a survey was conducted
among consumers and employees of communication companies. The SWOT analysis of service to
communication companies in Uzbekistan reveals the strengths and weaknesses of the industry.

Keywords: communication companies, Uzbekistan, service efficiency, quality, customer
satisfaction, recommendations.

INTRODUCTION

In modern conditions, where telecommunications play a decisive role in economic and
social development, the quality of service becomes the main factor of the competitiveness of
communication enterprises. According to the results of January-September of this year, the level
of coverage of the population of our country with mobile communication was 73.3 percent. 5
mobile communications in Uzbekistan operator is available. Beeline, Ucell, Mobiuz (UMS),
Uzmobile companies work on the GSM standard, and Perfectum Mobile and Uzmobile work on
the CDMA standard. At the same time, market leaders "Beeline", "Ucell" and "Uzmobile", which
cover the network of mobile communication stations the most, are among the top three mobile
communication operators operating in the Republic of Uzbekistan in terms of the number of
subscribers.

These three communication operators make up 79.8% of all subscribers (individuals)
provided with mobile communication. UZTELECOM is the leader in mobile internet speed in
Uzbekistan. received the highest award in the nomination "fast mobile network speed".

These three communication operators make up 79.8% of all subscribers (individuals)
provided with mobile communication. UZTELECOM is the leader in mobile internet speed in
Uzbekistan. received the highest award in the nomination "fast mobile network speed".

The main purpose of the study:

It consists of analyzing the efficiency of service delivery to Uzbekistan communication
enterprises, identifying the main problems and offering solutions for its improvement.

Research methods:
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During the research, an analysis of existing literature was conducted, data on service
quality and customer satisfaction were studied, and a survey was conducted among consumers and
employees of communication enterprises.

The importance of improving service quality efficiency

Research shows that service levels are as important to consumers as products, services and
prices. This applies to the world market in general, and to our country in particular. relevant.
According to the results of an online survey conducted by the author on the Facebook social
network, more than 35% of consumers of our country do not agree to cooperate with a
communication company that provides poor quality service, no matter how economically
convenient they are.

Let's put it more simply - imagine two buyers buying the same items from two suppliers:

The first customer had problems with the product. He contacted technical support and the
problem was quickly resolved.

There were no difficulties in the second one. He consulted with the seller only once - when
buying.

Q: Which one is more likely to become a loyal customer?

Market research has shown that the second buyer has a 13 percent chance of re-applying.
And in the case of the first customer, despite the difficulties related to the order, the customer who
is satisfied with the service in the return application has a 70% chance of becoming a loyal
customer, because now the customer is not only familiar with the products, but also knows that he
will get help if needed.

The quality of service has a significant impact on economic efficiency. An increase in the
level of customer service leads to an improvement in the following indicators:

* Level of audience loyalty,

» Customer retention rate,

* Number of repeated appeals,

* Reputation of the company,

* Reputation - the flow of new customers by increasing attention,

However, an increase in sales does not always mean an increase in revenue. Improving the
customer experience usually requires investment: expanding staff, providing financial incentives
to employees, hiring contractors to improve logistics, technical support, and other services. It is
important to reduce these costs to increase revenue.

Automation helps improve service levels without increasing budget. Many business
processes can be automated:

* Receiving incoming applications,

*Technical support,

* Analysis of employee productivity,

* Collect contacts and feedback.

* Key tools to improve service:

* Chatbots,

* Virtual assistants,

* Call recording and analysis devices and software.
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Automation offers a wide range of opportunities to improve business processes.
Technology is beneficial: By freeing up fixed and working capital, employees can focus on new
projects and business development.

In addition, the use of smart assistants makes the company more attractive to the audience.

Find out how you can improve your customer experience and what automation tools are
right for you.

Analysis of the effectiveness of services

Key indicators for analysis:

* Application fulfillment percentage,

* Response time,

* Contact cost - how much money the company spends on processing each contact,

» Communication volume for each operator.

The last metric shows how many calls are made through all communication channels for
one operator per unit of time. The cost should be approximately the same for all employees and
should be constant throughout the year.

Seasonal bursts reflect a surge in staffing. As a result, the level of service and the quality
of service may decrease. When we notice explosions, it is necessary to think about strengthening
the state or introducing automation during periods of high demand.

The simplest analysis of the service efficiency of communication companies in Uzbekistan
is definitely an indicator of the growth of the number of customers. Let's analyze the statistical
indicators in this regard. From 2015 to December 2023, the increase in the number of customers
of the major communication companies in Uzbekistan, Beeline, Ucell, and Uzmobile, according
to the results, has been a steady growth in the last 5 years. We can observe losses in the rest of
Uzmobile's businesses. Not only these large companies, but also other communication companies
in our country have not seen a big growth.

Diagram 1: The number of clients of telecommunications companies in Uzbekistan in 2015-
2023

12

) \

T

Beeline

Ucell

Uzmobile

2015 2018 2023
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In order to analyze this situation, we will consider the SWOT analysis for communication
enterprises of Uzbekistan:

Strengths
1 Population: Uzbekistan's population of over 36.5 million increases the demand
for telecommunication services.
2 Young Population: The majority of the population is young and has a strong
interest in technology and digital services.
3 Digital Uzbekistan: The "Digital Uzbekistan-2030" program is paying great
attention to the development of the telecommunications sector by the state
4 Legislation and Policy: There are laws and policies aimed at developing the
telecommunication infrastructure.
5 Foreign Investments: Foreign investments are being attracted to the
telecommunications market, which allows for improvements in infrastructure
and technology.
6 Technological Cooperation: Cooperation with large international companies
accelerates technological development.
7 4G and 5G: 4G networks are widespread and 5G technology is being
introduced.
8 Fiber Optic Internet: Expansion of broadband and fiber optic Internet services.
Weaknesses
9 Lack of Personnel: Qualified Professionals: Lack of sufficient qualified
personnel in the field of telecommunications and IT.
10 Curriculum: Limited curriculum for technical and digital literacy.
11 Low Digital Literacy and Regional Disparities: Digital literacy and access to

technology are low in rural areas.

12 Old Equipment: In some places, the technological infrastructure is outdated
and out of date.

13 Need for Modernization: Systems need to be modernized and updated.

14 Service Prices: Relatively high prices of telecommunication services.

15 Expensive Tariffs: Expensiveness of some services and tariffs for customers.

Opportunities
16 5G Technology:
17 Faster Communications: Widespread adoption of 5G technology will provide

high-speed and low-latency services.

18 New Markets: Access to new services and market segments through 5G
technology.

19 Literacy Programs: Implement large-scale digital literacy programs.

20 Online Learning: Development of online learning platforms.

21 Technological Transfer: Implementation of new innovations and technological

transfers through international cooperation.
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22 Cooperation Projects: Implementation of cooperation projects with
international companies.
23 Special Rates: Covering new market segments by offering special services and
rates for small and medium businesses.
24 Business Digitization: Providing digital services to small and medium
businesses.
Threats
25 New Companies: The emergence of new companies in the telecommunications
market increases competition.
26 Foreign Companies: Entry of foreign communication operators.
27 Cyber Attacks: Cyber Attacks and Information Security Threats.
28 Security Policy: The need for a strengthened cyber security policy.
29 Rapid Technological Change: Difficulties in adapting to rapid technological
change.
30 Investment Requirements: The need to invest in new technologies.
31 Economic Stability: Economic uncertainties and fluctuations in exchange rates
that affect investment and cost management.
32 Cost Management: The need for effective cost management in changing

economic conditions.

This SWOT analysis helps to identify the internal and external factors for Uzbekistan's
communication enterprises, so that enterprises can implement strategic planning and take
appropriate measures to increase competitiveness.

Results

Based on the results of an online survey conducted with customers, as well as information
provided by communication companies, the following results were confirmed.

In general, network speed in Uzbekistan meets international standards. However, the speed
may be lower in some rural and remote areas. The network delay is also within the acceptable
range. In order to evaluate the network speed of the communication companies in our country, the
statistical data of the communication companies was used, according to which the number of 4G
network users is 65% in Beeline, 75% in Ucell, and 65% in Mobiuz. if it did, the highest indicator
was Uzmobile 88%.

Diagram 2 shows the usage of 4G network by customers of telecommunication companies in
Uzbekistan

M Beeline ®mUcell ®= Mobiuz Uzmobile

88

4 G users
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Regarding the level of customer satisfaction, most customers are satisfied with the speed
and reliability of the Internet connection. However, some company customers have expressed
opinions about network problems and slow response time of customer service. The number of
failures and uptime are within acceptable limits.

Customer Service Response Time:

According to the results of the survey on the quality of service of communication
companies, some customers express their opinion about difficulties in getting timely help and
solving their problems. Beeline accounted for 68%, Ucell 65%, Mobiuz 70%, and Uzmobile
accounted for 55%.

Diagram 3. The results returned by customers regarding the quality of service in

communication companies in Uzbekistan

M Beeline ®m Ucell m Uzmobile Mobiuz

70

quality of service

How to improve the quality of service of communication companies in Uzbekistan?

Before the question of improving the quality of service, we need to know what is included
in the concept of quality service from the customer's point of view.

* Response speed - how quickly the company responded to the transaction;

» Efficiency-how long should I wait to solve the problem;

* Quality of service - whether the result is satisfactory;

* Is it possible to choose a channel for convenience, and under what conditions is technical
support available;

* Opinion - opinion - whether the company takes into account the suggestions of users,
how it responds to criticism.

Keeping the goal of service at a level that solves customer problems and anticipates their
expectations. In this case, you must comply with all obligations specified in the sales offer or
contract[2].

Increase service speed

About 30% of users will leave a connection if they don't get a response within 10 seconds.
Therefore, in order to improve the quality of service, it is necessary to improve the efficiency of
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processing appeals. The sooner you comment, the better. It is not necessary to hire the best
operators for this: it is enough to connect a chatbot.

A chatbot is a program that communicates with users according to a certain algorithm. It's
up to the business what to put in the script.

* Bot options:

» Advice on services,

» Send commercial offers;

* Notes, reminders about events,

» Answering frequently asked questions;

* Helping to order;

* Collect user contacts;,

* Conduct surveys,

* Transferring the dialogue to the operator;

* Principles of creating a bot

Build your chatbot from scratch based on your script or use pre-made templates

Creating and customizing a bot is not difficult and requires no programming skills. For
example, SaluteBot can be assembled for free in an online visual builder. There are ready-made
templates: from them you can understand the principle of the bot and improve the script by adding
additional functions[3].

Benefits of Salutebot for business:

* 24/7 support,

* Response speed — 2 seconds,

* Processing 100% of incoming applications,

» Communication with unlimited users.

SaluteBot has been trained on millions of dialogues. It has the ability to analyze the
messages of the User, understand their intentions and determine the need. This ability works to
increase audience loyalty and improve service.

You can launch a chatbot in a messenger (Telegram, Viber), social networks (Vkontakte,
Facebook, Instagram, Odnoklassniki), markets (OLX, AVTOELON) or on your website.

Customer Choice

Connect as many communication channels as possible. Not limited to phone lines and
email. Give users the opportunity to communicate with you on social networks and messengers.
But increasing the number of channels is only the first step. The second is to understand how to
work with the program when information about the program is obtained from different sources.
Manually maintaining the customer base is inconvenient and inefficient. Managers may enter
information incorrectly or lose part of their customer history. If the operator works in several
messengers, he may miss a notification in one of them and the request will remain unanswered.

Data integration should be automated to avoid losing customers. For example, using the
jivo omnichannel platform.

Jivo collects requests from different channels into one dialog:

» Conversations on web pages,

* Social networks,

* Messengers.
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With your Jivo account, you can send formulaic replies, use quick phrases and auto-
suggestions. The operator can connect another employee to the conversation or transfer the request
to him in general. Thus, the jivo chat platform increases the efficiency of operators and improves
customer service.

Another advantage is the ability to monitor service quality for each channel and employee.
The system keeps a complete history of dialogues, received and missed messages. Analyzing
statistics in Jivo helps you identify growth points and understand how to improve your customer
service.

Increasing the professionalism of the team

The level of positive customer sentiment depends on the professional qualities of your
employees. Everything is important: how operators communicate, resolve conflicts, react to non-
standard situations.

To assess the professionalism of the team, it is necessary to analyze the negotiations. If
communication takes place in online channels, you can collect and learn statistics through jivo.
But how do you control the level of service delivery when negotiations are conducted in person?

To do this, you can use the SmartBadge badge to record and analyze conversations with
customers. A device with a voice recorder is attached to the employee's clothing:

* Recognizes dialogue,

* Cuts off external noises,

* Records two audio tracks: operator and customer speech.

SmartBadge provides speech materials in two formats: text and audio. Analyzing these
records helps to assess the quality of advice and improve customer service.

Improve customer experience

Let's say all bugs are fixed, technical support is running smoothly, and customers leave
only positive reviews. Can anything be improved? Yes: coding can anticipate and anticipate your
audience's preferences[6].

New technologies can be introduced to gain an edge over competitors. Give users
opportunities that others don't have. Providing exceptional customer experience is an example of
this.

In general, the quality of service to communication companies in Uzbekistan is good.
Network speed and latency meet international standards and customer satisfaction is high.
However, there are areas for improvement in rural areas such as network reliability and timely
customer service response.

Conclusion

In conclusion, the research confirms that improving the efficiency of services is an
indispensable factor for the success of telecommunications enterprises of Uzbekistan. During the
analysis, a number of problems hindering the development of the industry were identified, and
concrete recommendations were made to solve them.

Realizing the importance of quality of service in today's competitive market,
communication companies should focus on improving the skills of their employees, introducing
uniform standards of service, and introducing new technologies. It is necessary to provide more
complete and convenient information about tariffs and services, as well as to improve the quality
of services. The implementation of these recommendations will allow telecommunication
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companies to increase customer satisfaction, strengthen their position in the market and achieve
sustainable development.

It should be emphasized that the continuous improvement of service quality should become
a priority for all communication companies in Uzbekistan.

Only then can the industry successfully compete in the international arena and make a
significant contribution to the economic and social development of the country.
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Abstract. In this article we are eager to discuss the change in consumer behaviour in Uzbek
markets, particularly the acceptance of online marketplaces despite the habit and preferences to
traditional shopping and what caused people to change their perception. Globalism and
conservatism usually do not go together and colliding in one place may have unpredictable results
in consumer behaviour. Moreover, there is going to be a study on external and internal reasons for
shaped shopping habits of Uzbek people. From the internal point of view, we are going to look into
consumer’s psychological behaviour and understand how locals shaped their opinion. The
conceptual framework was designed to overlook new and old generations so we could have a
better understanding. For the external part we are going to focus on the businesses, specifically
the current state of online marketplaces in Uzbekistan and their contribution to the development
of online business. With the advancement of e-commerce technology, online platforms have
emerged that provide an alternative to traditional methods of buying and selling. With the
continuous growth of the Internet user base and the increasing technological literacy of the
population, the prospects for e-commerce in Uzbekistan remain encouraging.

Keywords: marketplace, consumers, purchasing power, conservatism, confirmation bias,
Uzbekistan, bazaar, traditions, online market, seller, buyer, virtual space, online business,
globalisation.

Introduction

1.1 Context of the thesis

Most of the businesses are gradually shifting from selling their services and products into
the online market, which leads to digital adoption of the consumers as well. In fact new trends
drive better service in online marketplaces and no less than 60% of worldwide businesses are
already introduced to the online environment (Nagar, 2022). Humankind has always been evolving
and one of the factors that could identify a country’s development or economic prosperity is by
what was imported and exported to the city centre (Jacobs, 1969; Stobart & Van Damme, 2016).

As an example, The Silk Road remained one of the important cross-culture interactions
between China and the West through Eurasia, Victor H. Mair (2018) states that “even before the
opening of the Silk Roads by Zhang Qian in the late 2nd century BC, there was an informal system
of contact and exchange across the expanse of Eurasia”. Traders of different goods like silk, spices,
tea, ivory, cotton were finding either way to sell products even when the marketplace was not




MANAGEMENT, MARKETING AND FINANCE

INTERNATIONAL SCIENTIFIC JOURNAL VOLUME 1 ISSUE 3

officially known and ‘opened’ to usage. Cities through which The Silk Road went through were
blooming and were thought to be the most civilised (Liu, 2010).

Economic stability makes people sure about their future and the consumer's demand creates
market opportunity for the suppliers. Nowadays, subsequently in-store owners are seeking new
ventures and with access to the internet the growth of marketplaces are seen as a necessity. Online
marketplaces deserve the recognition it gets since it ensures new job opportunities in numerous
sectors thus influencing overall development of the nation.

With the Covid-19 “non-key firms had a harder time dealing with the economic downturn
of the pandemic” Stemmler (2023) explains in his working papers at the International Labour
Organization. Declining sales and low revenue at these so-called non-essential businesses pushed
them to enter low barrier marketplaces and adjust their services for the sake of surviving the game.

After experiencing instability suppliers are less likely to stick with the option of traditional
offline stores, which is why e-commerce allows businesses to extend to a wider consumer range,
as well as its ability to allow customers to shop at their convenience (Taher, 2021). Looking at the
prospects of digital shopping after the pandemic period it has been calculated that e-commerce
faces 300 to 350 million shoppers by the year 2025 (D’Aprizio, 2021). Customers and suppliers
reached synergy (Sezer, Melik, 2022) and the marketplace can be seen as a wholesome organism
that works for the benefit of both sides.

Recent studies have shown that marketplaces can provide platforms for alternative
consumption models of sharing and upcycling, reuse and recycling (Sezer, Melik, 2022). E-
commerce inclusivity makes the platform flexible and ‘customer’ can become a ‘seller’, meaning
that anyone can be in the business. Low entry requirement guaranties a safe space where “diverse
people feel they have an equal right to be” (Morales, 2011). Dutch based company OLX Group -
“global online marketplace, buying and selling services and goods such as electronics, fashion
items, furniture” (Crunchbase, 2023) is a perfect example of e-commerce which opens their spots
in each country and localises their businesses allowing everyone to register and sell their products.

Problem statement

Since we have established what is a marketplace, what role it plays in the economic and
social sphere and what future it withholds, we may proceed into analysing how people in
Uzbekistan are reacting to changes of global market and integration of technologies into their daily
purchasing experience.

Adapting to changes isn't the strongest trait of the people of Central Asia and as Matveeva
(1999) states in her article ‘Democratisation, Legitimacy and Political Change in Central Asia’ that
the political culture of post-Soviet countries, specifically those who are located in Central Asia are
highly conservative. Our community may cherish and enjoy the traditional ways of shopping in
public places like markets and open-roof bazaars with the immediate access to the product, but
somehow globalisation has its own way of building new perceptions. Interestingly, not only it
changed the perspective of the buyer, but it also changed the way people started to sell and promote
their product.

In 2024 Uzbekistan has been experiencing dynamic growth in its economy over the past
couple of years, including in the field of e-commerce. Marketplaces that bring together sellers and
buyers in virtual space are becoming increasingly popular in the country. In this article, we will
look at the current state of marketplaces in Uzbekistan and their contribution to the development

of online business
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We may think that globalisation may have a key role in developing people’s habits,
however there is more to that. In a pandemic year, the closure of stores, non-food markets,
supermarkets, manufacturers needed to pay attention to online sales and look for potential buyers.
Online purchases and home delivery was a necessity back then, however in 2024 when everything
came back to ‘normal’ as it was and there is no need for staying at home, what is the necessity of
virtual online shopping? Has the shopping perception of Uzbek netizens finally changed and why
did it take only 3 years?

Hypothesis

In this dissertation, we are going to look through all of the existing markets available in
Tashkent, Uzbekistan. Focusing on the offline store with online stores as well.

Our hypothesis claims that shift in consumer behaviour may be a reason of outdated
methods of shopping and Uzbek people were ready to change from traditional shopping experience
to digital purchases

Results of the Study

Starting with the history of Uzbekistan, the country declared their independence in 1991
and the newly independent state is almost 33 years old. Compared to developed countries, Central
Asian states are at the start of the development and it would be crucial to highlight how long it
took to shape west European states. It is obvious that Uzbekistan started to develop
democratisation - new political and educational changes, in the meantime society and new
ideologies started to invade and build new communities too. However, Matveeva claims that:
“even compared to other CIS states, the culture of Central Asia is highly conservative” (1999).
Which means that even though we started to have new things, Uzbek people haven't forgotten
about their traditions, family, tribal and ethnic loyalties.

Just to give an example how slow our society comes into accepting something new and
adapting into ‘western’ standards, looking back in 2017 most of the international franchises in
Uzbekistan were not existing compared to nowadays in 2024. For instance, if we take the food
industry, in 2017 there was news announcing that in the next upcoming year fast food chain “KFC”
will enter the Uzbek market. You might think that a brand like ‘McDonald’s’ would certainly be
in the market, however there is no sight of the brand entering Uzbekistan in the near 2024 year.

Same goes for international clothes brands. In 2018 Uzbek people were gradually
introduced to mass market brands like “Mango”, “Benetton” and “Lc Waikiki” and it has been
announced recently that in 2024 worldwide known brand “Zara” is entering Uzbek market. It is
important to mention that before 2018 Uzbeks were only able to buy these brand clothes from
buyers on Instagram pages. Usually, they had someone in Turkey or Germany that ships these
brands to our country, in fact, it was hard to find a decent buyer, who delivered on time and was
not overpricing cargo.

In 2018 it was expected and natural to search up a brand you like and put clothes into the
‘basket’, however as an inexperienced society in Uzbekistan people tend to avoid things that are
unfamiliar and mostly are scared that their clothes may not come eventually. Personally, one of the
authors of this article tried to do online shopping in 2021 through Alibaba and Aliexpress popular
Chinese websites, and most of the purchased items did not arrive till this day. Not only Uzbek
netizens have conservative opinions about shopping online but trust issues as well.

Traditional ‘Open-air’ Bazaars and Stores
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When it comes to traditional bazaars, in Uzbek culture, people come to open-air bazaars
for the unlimited access to fresh vegetables, fruits, meat, dairy products and imported cheese,
sausages from different countries and it is only food sections. Traditional bazaars play a massive
role in trade, just to name a few, we have food bazaars located in every district of Tashkent. Fast
and easy access, does not require a lot of footsteps to shop and buy groceries.

Moreover, Uzbekistan has a 24/7 food and beverage retail chain store called “Korzinka”
that supplies with everything that is essential for the household. Most of the people prefer to shop
in the bazaars for the cheaper option, since you may bargain with the seller, but in-store places like
“Korzinka” all of the prices are fixed, so some people may prefer to shop there.

Goods and clothes Bazaars may be even in more demand for middle class citizens, since
all of the products are considered having lower price than the market and fairly cheaper than mass-
market clothes brands imported to Uzbekistan. In Clothes Bazaars you have hundreds of sellers in
one place selling regular clothes from China or Turkey or you may even encounter brand knock-
offs.

Some common types of marketplaces in Uzbekistan include Bazaars/Markets: Traditional
open-air markets where you can find a wide range of goods, including fresh produce, spices,
clothing, and handmade crafts. Abu Saxiy Bazaar in Tashkent and Chorsu Bazaar are examples.

Shopping Centres/Malls

In urban areas, you'll find modern shopping centres and malls that house a mix of local and
international brands. These are often air-conditioned and provide a more modern shopping
experience. Most of the well-known and operating malls are Samarkand Darvoza, Rivera, Next
however in those places, you have limited options of purchasing goods.

Recently, on the 29" of February there was a grand opening of Tashkent city mall, located
in the city centre. This mall is considered as a high-class shopping hub and the price segmentation
is quite high.

Specialised Markets

Some markets specialise in specific goods, such as textiles, electronics, or handmade crafts.
These markets cater to individuals looking for particular products. Most of these items is hard to
find in malls or in the city centre. Usually, if you need electronic equipment like phones, laptops
or kitchen appliances, there is a placed called ‘Malika’.

International e-markets in Uzbekistan

In the late 90s with the advancement of e-commerce technology, online platforms have
emerged that provide an alternative to traditional methods of buying and selling. Let us take as an
example international brands like Amazon, eBay, Alibaba, all of those platforms serve the purpose
of selling goods online for the convenience of the customers. Naturally, these brands do
international shipping, however for Central Asia, specifically Uzbekistan delivery takes more than
2 weeks if not more. Most of the delivery ships through international service “DHL” with high
service fee, compared to European or American prices

In 2004, the Russian company launched the largest online retailer - “Wildberries”, which
positioned itself as a fashionable online store of clothes, shoes and accessories. Nowadays in the
app you can find electronics and goods for your house as well, so the variety of items does not
limit in this internet market. News Portal “UzDaily” reported in February 2022 that Wildberries is
planning to enter the Uzbek market. They stated that: “Residents of the country will have access
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to a wide range of goods, and entrepreneurs will be able to develop their business by expanding
sales channels and opening joint partner outlets.” Nowadays there are 57 pick-up points.

Uzdaily.uz (2023), states that by 2025 Wildberries in Uzbekistan will be the second country
that has the biggest logistical centre outside of Russia and it is expected to have more than 7
thousand workplaces for Uzbek citizens. Hence, entrepreneurs will have less logistics costs which
will affect the prices on goods and their willingness to buy increases.

On the other hand, we have one more competitor “Ozon” - which is also a Russian
marketplace that opened in 2022. The company stated that in 2024 it intends to develop its own
logistics infrastructure in the country, including warehouse complexes and delivery services, as
well as a franchise network of branded pick-up points. However, users in “Ozon” platform have
complaint that some of the items in the marketplace are not shipping to Uzbekistan and they take
extra payment for the delivery, meanwhile in “Wildberries” shipment is free and all of the products
are could be delivered to Uzbekistan.

Uzum / Sello.uz e-market

Till 2022 citizens had two options whether to go to Bazaar or retail stores to get goods. In
2022 a new online marketplace “Uzum " introduced itself in the Uzbek market. The concept of
‘Uzum’ market is to sell products online whether it is clothes, food options or goods for home.
Local newspaper, Repost.uz, 2023) reported that in just a few months after operating, the Uzum
Market marketplace launched about 60 pick-up points, and by the end of March the company will
launch its 100th pick-up point. Goods of more than 200 thousand unique products with fast
delivery have become available to residents of all regions of the country.

With the development of marketplaces in Uzbekistan, there is a transition from traditional
trading methods to modern online platforms. This provides convenience to buyers and sellers and
also helps to expand the market for various goods and services.

Newly opened online marketplaces like ‘Uzum’, ‘Wildberries’, ‘Ozon’ have their own way
of dealing in the Uzbek market. Nowadays this segment is developing rapidly, and home shopping
is in demand among consumers, which only took 3 years to change netizens opinion

With the development of marketplaces in Uzbekistan, there is a transition from traditional
trading methods to modern online platforms. This provides convenience to buyers and sellers and
also helps to expand the market for various goods and services.

Challenges and Prospects

Despite the positive aspects, there are challenges such as transaction security, competition,
and conservative consumers. However, with the continuous growth of the Internet user base and
the increasing technological literacy of the population, the prospects for e-commerce in Uzbekistan
remain encouraging. Marketplaces play a key role in the development of e-commerce in
Uzbekistan, providing convenient and efficient ways to buy and sell goods.

Uzbek market continuous to expand and with economic growth in Uzbekistan, country has
created prospects for the future digital purchases. Diversifying the economy with export
opportunities, reducing the dependence on the local businesses and focusing on the international
trade.
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Abstract. This research explores the impact of Nike's social media marketing strategies on
enhancing brand engagement in Uzbekistan's sports sector. Utilizing a mixed-method approach,
the study combines quantitative data from a survey of 500 local consumers engaged in sports
content with qualitative insights from interviews conducted with Nike’s marketing managers and
key social media influencers. The analysis focuses on evaluating how targeted social media
initiatives increase brand visibility and influence consumer behavior in a burgeoning market.
Results from the survey indicate a strong positive correlation between active engagement with
Nike’s social media content and an improved perception of the brand among consumers. The
interviews further underscore the effectiveness of using localized content and partnerships with
local sports figures to deepen engagement. These findings highlight the critical role of strategic
social media use in building brand loyalty and driving consumer engagement, suggesting valuable
implications for marketing strategies in emerging markets like Uzbekistan. This study not only
reaffirms the pivotal role of tailored social media campaigns in enhancing brand visibility but also
points out to potential strategies for sustaining consumer engagement and converting it into
tangible sales outcomes.

Keywords: Nike, Social Media Marketing, Brand Engagement, Uzbekistan, Sports
Marketing Consumer Behavior, Localized Content, Digital Platforms, Market Strategies,
Emerging Markets, Social Media Campaigns, Consumer Sentiment, Engagement Rates.

Introduction

This research is crucial as it addresses the growing influence of social media on sports
marketing, particularly within emerging markets like Uzbekistan, where digital platform usage is
rapidly expanding. The situation that motivates this research stems from the critical need for global
brands such as Nike to adapt their marketing strategies to different cultural contexts and
technological environments to maintain their market dominance and foster brand loyalty.

The emergence of social media has drastically transformed traditional marketing
paradigms, allowing brands to engage directly with consumers in unprecedented ways. For
companies like Nike, known for their strategic marketing prowess, this offers both opportunities
and challenges. The brand's ability to effectively leverage these platforms can significantly impact
its market share, particularly in regions where digital engagement is becoming the norm rather
than the exception.

In Uzbekistan, social media usage has seen significant growth, with a substantial increase
in the number of users and engagement levels across platforms like Instagram, Facebook, and
Twitter. This shift presents a unique opportunity for brands to tap into a young, tech-savvy
demographic. However, the challenge lies in tailoring content and interactions that resonate with




MANAGEMENT, MARKETING AND FINANCE

INTERNATIONAL SCIENTIFIC JOURNAL VOLUME 1 ISSUE 3

local cultural values and preferences, which can differ markedly from those in more established
markets.

The importance of this research lies in its potential to provide insights into effective
strategies for engaging consumers in such dynamic and diverse environments. By examining
Nike's approach in Uzbekistan, the study aims to shed light on broader trends in global sports
marketing and offer valuable lessons on integrating local preferences with global brand strategies.
This is vital for marketing professionals seeking to optimize social media strategies to enhance
brand visibility and engagement effectively. Furthermore, understanding these dynamics can help
other global brands strategize their entry or expansion in similar markets, thereby ensuring
sustained growth and consumer loyalty in the face of increasing competition and changing media
landscapes.

Methods

Study Design

This research utilized a mixed-methods approach to explore the effectiveness of Nike's
social media strategies in Uzbekistan. The study aimed to combine qualitative insights from
interviews with quantitative data from surveys to provide a comprehensive analysis of consumer
engagement and behavior.

Population and Sample

The target population for this study consisted of consumers in Uzbekistan who engage with
sports content via social media platforms. A sample of 500 individuals was randomly selected to
participate in the survey. These participants were identified through social media channels that
featured sports content, ensuring that they had prior exposure to Nike’s marketing campaigns.

Survey Instrumentation

A structured questionnaire was developed to collect quantitative data on the frequency of
participants' interactions with Nike's social media posts, their perceptions of the brand, and their
purchasing behaviors influenced by these interactions. The survey included both closed-ended
questions for statistical analysis and a few open-ended questions to gather qualitative data on
consumer sentiments.

Interviews

Semi-structured interviews were conducted with Nike's marketing managers and five social
media influencers who have collaborated on Nike’s campaigns in Uzbekistan. These interviews
aimed to gain deeper insights into the strategic planning and execution of social media campaigns
and to understand the perceived impact of these strategies from the perspective of those directly
involved in their implementation.

Data Collection Procedures

The survey was administered online, utilizing social media platforms and email
distributions to reach the participants. Interviews were conducted via video calls, recorded with
the consent of the interviewees, and later transcribed for analysis.

Data Analysis

Quantitative data from the surveys were analyzed using statistical software to perform
regression analysis and test the correlation between social media engagement metrics and changes
in consumer behavior. Qualitative data from the open-ended survey responses and interview
transcripts were analyzed using thematic analysis to identify recurring themes and patterns related
to brand engagement strategies and consumer responses.
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Ethical Considerations

Approval for the study was obtained from the relevant ethics committee. All participants
were informed about the purpose of the research, and consent was obtained before data collection.
Confidentiality and anonymity of the participants were maintained throughout the study, with data
securely stored and accessible only to the research team. This methodological approach allowed
for a robust analysis of how effectively Nike’s social media strategies engaged consumers in
Uzbekistan and influenced their behavior, providing insights into the potential scalability of these
strategies in similar markets.

Results

Social Media Engagement Analysis

The data analysis included the examination of engagement rates across various social
media platforms before and after the launch of a campaign featuring local athletes. The following
tables illustrate these engagement rates and highlight the changes observed.

Engagement Rate Before Engagement Rate Percentage Increase
Platform Campaign (%) After Campaign (%) (%)
Instagram 30 42 40
Facebook 25 35 40
Twitter 20 28 40
Table 1: Engagement rates on social media platforms before and after the campaign featuring
local athletes.
Survey Data Analysis

To further explore the impact of social media engagement on consumer behavior, we analyzed the
correlation between the frequency of engagement and the likelihood of purchasing Nike products.

Engagement Frequency Increased Purchase Intentions (%)
At least once per week 85%
Less than once per week 45%

Table 2: Correlation between the frequency of engagement with Nike’s social media posts and
the increased likelihood of purchasing Nike products.

Demographic Breakdown of Survey Participants

A demographic breakdown of the survey participants helps to contextualize the survey data.

Demographic Characteristic Percentage (%)
Age 18-24 40
Age 25-34 35
Age 35-44 15
Age 45 and above 10
Male 60
Female 40

Table 3: Demographic breakdown of survey participants by age and gender.
Interview Insights
Qualitative data gathered from interviews with Nike’s marketing managers and social media
influencers underscored the importance of content localization and community engagement.
Theme Frequency (%)

Localized Content 70
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Frequent Interaction 60
Positive Brand Perception 50
Community Engagement 40

Table 4: Key themes identified from interviews with Nike’s marketing managers and social
media influencers.

Conclusion

The visualizations and data presented confirm the significant impact of localized and
culturally relevant social media campaigns on enhancing consumer engagement and brand
perception. The strategic use of local athletes and frequent interaction with followers have proven
to be effective tactics in increasing brand visibility and loyalty in the emerging market of
Uzbekistan.

Future strategies should continue to leverage these insights while addressing the challenge
of converting high engagement rates into tangible sales. Further research into the customer journey
and the role of different types of social media content can provide deeper insights into optimizing
social media marketing efforts.
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TYFPUJAH-TYFPU XOPUKUH NHBECTUIIUSIJIAP BA

XAJIKAPO CABO HA3APUAJIAPU

Canues I1.H.
“Acakabank” AX Gomkapys paucu ypuHOOCcapu
https://doi.org/10.5281/zenodo.13822968

Hxrucomuér Hazapuscuia WHCOH KAalUTAJMHHUHI PUBOXKJIAHMIIM KYWHUIArd WKKUA WY
6unan ukrucoguit yeumra TTXM HUHT TabCUPUHU KyJaWTUPAIIH:

OMpUHYM/IAH, WHCOH KanUTaIMHUHT puBoxIaHumM TTXW HuHr camapagopiuKHU
SXIIWJIAII Ba TEXHOJIOTHS TAPKAIMILINTA TAbCUPIAPUHU KydauTUPaAIU.

UKKUHYMJIAH, UHCOH KalUTAJIMHUHI puBoxuiaHUIIM TTXW HUHr unuiad yukapuin Ba
9KCIOPT JKapa€HJIapura TAbCUPUHM AXIIMIANIN.

ABBaj MyXxoKamMa KWJIMHI'aHUM KaOu, Me300H MaMJIakaTHUHI HOUIa0 YHKapuIl
KoOmmaTuHu Kydatupum opkanu TTXUW nusr ukruconuit yeumra typtku 6ynagu. TTXU aunr
MamJlakaT MIIad YUKapull XaXMHra TabCUPU MKKM TOMOHJIaMa Oynanu. bupunumnasn,
bromcTpoMHUHT (uKpHYa, TEXHOIOTUS XalIKapo TapKanumuHUHT akcapusitu TTXUW ra Gorimk
o6ym6, TTXW TOMOHMAAH KamWTal TOBapiap, HIFOP TEXHOJOTHSUIAD Ba TaJAOHUPKOPIUK
MaJlakajapy IIaKiIuaa OJMHO KeNWHTaH TEXHOJOTHWS YeT 31 TApMOFHMHHM MaxXajUIMid TapMOKKa
Kaparaija IOKOpU CaMapaJopiIiK Ba IOKOPHUPOK TEXHOJOTHMK Japaxana (aoiuaT FOPUTHUINTA
uMkoH sipatanu. Mxkununnan, TTXW TomoHugan onu0 KeNMWHraH TEXHOJOTHS Ba Majakaiap,
TapKaJlyBud camMapajapd OpKaJHd IOKOPHM MaxCYJIJOpJIMK Ba TEXHOJOIMK camMapaopiIMKHU
KY4alUTUPUIL YUYH MaxaIMid TApMOKJIap TOMOHMJIAH y3aamTupuiaaiu. [1]

Maxannuii ¢upMmanap Y3IapUHUHT XOPIJKUH pakoOaTYMJIapUHUHHU Ky3aTraH XoJja,
ylapJaH ypraHcajap TapKaJlyB4M caMapalapy ro3ara 4ukagud. Maskyp »kapaéH Maxajuluil
¢upmanap TTXU ¢pupmanapyHUHT TABMUHOTYWIAPH €KM XapUIOpiiapyura aijlaHrangapuia Xxam
conup OVIUIIN MYMKHH.

TTXM wukTHCOAMU YCHINra 53KCIOPTHU OIIMPHUIN OpPKAJIM XaM TabCHUp KypcaTaiu.
Okcnoprra itynantupuiarad TTXUW kuputunranaa uiuiad YuKapuiIaaurad 3KCIopT MaxcyaoTIapu
TypJlapyd pUBOXJIAHAETraH MamJjakaTiaapAard MaBXyl HUCOMM yCTyHJIMKIapra OOFIMK Oymanu.
K¥ynruna puBokiaHaéTran MamiakaTiaapAard yCTYHJIUKIap TaOuuii O0oMKiIap Ba ap30H UIIYH
Kyun xucobnanu6, TTXU ¢upmanapu TOMOHMAAH SKIOPT acocaH Tabuuii OoinukiIapra
acocllaHraH Ba MEXHATHM KyO Tanad KWIyBUM MaxCyIOTJapHM HILIad YMKapuiira
nyHantupunaau. Ymly Maxcylomiap >XaxoH Oo3upuaaru Tanad Ba Hapx TeOpaHMIIUTa
Oornanuy 3aud 0ynub, kam Kyurwirad Kuitmatra sra 6ynanu. lllynunr yayH, Oy kypuHuigaru
AKCIIOPT HMKTUCOMWN VCHINTa YEKJIaHTaH Japaxaaa Tabchpra sra OYIWIIM MyMKHH Ba Oy
MaxCyloTJapHU HIUIA0 YHMKApUII Ba SKCIOPT KHIHUINTa HXTUCOCTAIIYB OapKapop YCHIIHH
TabMHHJIA0 OepMaciiury MyMKHH. Majaka Ba TEXHOJIOTHSIHU KYTI Tanad KUITyBYM MaxXCylIoTIapHU
HKCIOPT KWIMII KYTIPOK (oitnanupok Oynaau, 4yHKH ymOy Maxcylnoriap TaOUHil pecypciapra
acOCJIaHTaH Ba MajlaKacH3 WIIYM KYYMHU KYT Tanad KWIyBYM MaxCyloTiapra Kaparaiaa Kympok
KYIIMIrad KMuiMaTra sra xamja HapX TeOpaHuImra KaMpok Tabcupyan O0ymamu. Ly cababnan,
MHCOH KalMUTaJIMHUHT I0KopH napaxkacu TTXW HUHT skcnopTra TabCUpUHHU cuUdar KUXaTAaH
sxmunanan. bas3u lapkuit Ocué mammnakatnapunusr 1980 Hinstap oxupu Ba 1990 inmiapnaary,
Majlaka Ba TEXHOJIOTUSIHU KYTI Tajnad KWIyBUM MaxcCyJaoTiap SKCIOPTUHH KYJIAllJaru TyKIapu
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OpKaJIM MHCOH KallTaJId PUBOXKJIAHUIIWIATA UIMYM KYYMHU YKUTUIIHUHT aXaMUSATUHU KYpPHIL
MyMKHH. bup Heda puBoxkiIaHaéTran Mmamiakariap, Macanal [llpu-Jlanka Ba MaBpuTanus, nurdu
KyYUHH KyT Tanad KWIyBYM KHHMM-KeJaK Ba 1osi03ai niuiad YnKapuIira uXTucocamrad 6yimo,
MaJaKaJld MINYM Ky4nJa ETUIIMOBYMIIMIM HAaTWKAaCUAA IOKOPH KYIIWITaH KUHAMaTiu Ba
TEXHOJIOTHSIHM KYTI Tanald KUIyBYM MIUIA0 YMKAPHILIa YTHINAA KUHMHUYMIMKIApra Jyd KejJIu.
HNHcon kanuTtanu TYIIaHUIIMHAHT 0KopH Japaxacu TTXHW TomoHugaH amanra ommpuiagural
uiIad YMKapuIll Ba SKCIIOPT HYHATUIIITIApUHY TEXHOJIOT U Ba Majaka Kyl Tajnad KMIyBYM XaMJa
FOKOpY KYIIWJITaH KUMMaTiayu Maxcyiaoniapra yzraprupaau. Harmwxana, TTXM HUHT uKTHCONMI
yculira TabCupu omaju. [2]

IOxopuna kaidj STWiIraHuaeK, WKTUCOAMK amabuérnapia MamyakaTgard HKTUCOIMNA
OYUKJIMK Ba MHCOH KalUTAJIMHUHI PUBOKJIAHTAHJIMK Japa)kaCu UKTUCOAMM YCULIHUHI aCOCUMU
JIeTepMUHAHTIApU XaMAa Me300H MaMiakaT Y3JallTHPUII XaKMUJAArd MyXUM OMMI cudaruia
Kentupuiaaau. I'poccman Ba XelamnMaH ¥3 TaJKUKOTIApUAa OYUK CaBIO TapTUOM KYII KUXATJaH
KyJdail MHBECTUIMOH MYXUT, TEXHOJIOTHS TapKajlyBuujapura OOFIMK OYIMIIMHU KYypcaTuod
oepanu. lllynunraex, TTXUW Ba caBno puBOKIIaHIaH MamJlaKaTJIapHU KYTIPOK SHIUIIMK sIpAaTHILTa
Ba PUBOXJIAaHAETIaH MaMJIaKaTJIapHU PUBOKJIAHTaH MaMJlakaTiap Japa)kacura eTud onuiuiapura
WMKOH SIpAaTUIIMHM TabKumiaan. KelnHru tagkukoruaa, ['poccMan Ba XennMaH CaBOOHUHT
SPKUHJIAIITHPWIMIIMHNA WNUIA0 YUKApHIN YCHUIIMHU TAabMUHJIALIIATH MyXUM OMWJ cudaruia
kentupamuiap. AvHu, caBno Ba TTXM MexHat XaMmJa MaxayulMid KamuTal OuinaH Oup Katopna,
unuad yuKapui pyHkuuscura Kyunuaimi MyMkuH. Hatuxana, TTXUW ausr yeumra TabCUpUHA
Oaxomnamira ouJ| KynruHa wiMuid agabuémiap makuianay. 3]

Wxruconuii anabMETIapHUHT KYMUMIMK KUCMHM MHCTUTYLHOHaN cudaTr pecypciap Ba
MHCOH KalWUTallu, TEXHOJIOIMK PUBOXJIAHUII Ba MHHOBALUsAIApra TabCUP KypcaTyBYM UKTUCOAUN
yeuIll JapaxaCMHM aHMKJIAIIa MyXMM YpHUH TyTUIIM Keatupwiagud. HopTx uHCTUTYTIapHH
cUEcHii, UKTUCOAMM Ba IDKTUMOUHN alloKaiapAaH HO0paT YHHHHUHT MHCOHJIAp TOMOHUAAH TaIlIKHJII
STWIraH 4YeKJIOBIapu €k Koujanapu cudaruaa tabpuduiaigu. Yimldy pacMuil KouJalapHUHT
MyXUM  DJIEMEHTJIapu  (MacajaH, KOHCTUTYLMsUIap, KOHYHJap, Cyajiap TOMOHHUAAH
TabMUHJIAHAJUTaH MYJIKUA XYKYKJIap XamJa MUWJIMLUS) Ba HOpacMUH 4YekJoBiap (MacajaH,
CaHKIMsIap, MKTUMOMN YEKIIOBIAp, aHbaHAAp XaMaa WKTUMONH HopMaiap). Hoptx kymumua
Tap3/1a UHCTUTYTJIAp UKTUCOAUETHUHT parOaTIaHTUPYBUM TAPKUOWHU TabMUHJIAIINHU KEJITUPUO
yragu. Tapku® puBoXkIIaHAp SKaH, UKTUCOAUET YCUII TEHJCHLUACH TOMOHTA IIaKUIaHa O0pajy.
Kucka xunm6 alTranaa, MHCTUTYTIAp MYIKYMIMK XYKYKJIapu, KOPPYIIMS MaBXYyIUIMTH Ba
YeKJIaHraH UKTUCOIUM cuécaTra TabCUp KypcaTHO, MHCOH Ba JKUCMOHMM KamuTal Xamjaa
MKTUCOIUHN YCHUII YUYH MHBECTHINS KUPUTUIUIINHU parOaTianTupanu. [4]

Hxtuconuér HazapusicuJa HHCTUTYLHOHANT cudar, XycycaH MYIKUYWIMK XYKYyKJIapu
XaBQCU3IUTH, Y30K MYAJATIM MKTUCOAMM Ycumra €paam OepyBum OoIl oMuiUIapiaH Oupu
XMCOOTAHUIIN XaKu/1a yMyMUil KenuinyB MaBxya.[S5] HopTx puBokianaérran MaMiakariapaari
PUBOXKJIAHMIIIAH OpKaJa KOJHII Ba MACT YCUII CyphaTiIapuHUHT WIK cabalbu - camapaiu Tap3aa
MYJIKYMJIUK XyKYKJIapuHU Oenrnnald OepyBuM Ba XMMOsS KMIIYBYM XamJa IIapTHOMajapra amali
KWINHUIIAHA TabMHUHJIOBUU MHCTUTYLIMOHAJ MYXUTHU PUBOKIAaHTUPHUILIATH
MyBahGaKUITCU3IUK HKAHJIMTMHU TabKuaiaiau. PuBoxuiaHraH wmamuiakariap TOMOHUAAH
SpUIIWIraH OapKapop YCUII MYJIKYMIUK XYKYyKJIapd ajMalldHyBH Ba Ylap XUMOSCHHU
SIXUTMJIOBYM MHCTUTYTIAp HaTWXacuaup. MHCTUTYIIMOHAT MYyXUT Xapakamiap yuyH parOaTiapHu
spatagd Ba HaTWXkada (akaTruHa WKTHUCOAWN VYCUIMHM dMac, Oanku OyTyH IKaMHST

29
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[IaKJUTaHAUraH WYITHU aHUKTa0 OepyBYM MaBXyl TaHJIOBHHU Kypcatub Oepanu. bappo xaBdcus
MYJIKYMJIMK XYKYKJIapHd HMKTHCOAWM VCHIIHM WHBECTUIMUIAPHU KyiUiaO-KyBBaTiam Xamzia
YAAQPHUHT CaMapaJ0piIuruHy OIIKMPHILI OPKAJIU SXIIWIAIN MyMKUHIUTUHNA KEITHPAIU.

Kynruna tagkukotiap TTXWM HMHT MKTUCOAMU YculIra TabCUPUHHU ypraHcajaa, yiap
MHBECTULIUS CaMapaJopiurd Ba MKTUCOAMN YCHIIHM AaHUKJIALIAATM MHCTUTYLMOH CHU(aTHUHT
VpauHU Xucobra onMaiiau [6]. Onodenorrep TTXU xkupub Kenuim opKaiv TabMUHJIAHATUTaH
SIHTM TEXHOJIOTHSUIAPHU Y3J1alUTHPa OJIMII KOOMIMATH SIXIIM MHCTUTYLIMOHAJ TU3UMIa 3ra 0yiaran
MamJIakaTiiap/Ja IoKOpH Japaxasna OyaumuHu kentupub yraau. Mnmuit xuxatnad, Onopcaorrep
TTXW HUHT UKTHUCONUHN YCHINTa KY€ WKOOWH TabCUpU IOKOPU MHCTUTYIIMOHAN cu(arra sra
MaMJlakaTiaapaa SpUIIWIMIIA MyMKUHIUTUHU aHukinaian. [lynaunarnek, Hypxam TTXW HuHr
UKTUCOIMM YCUIlra TabCUPHUHU aHMKIA Makcaguaa, 1979 - 1998 iinmiap opamuruga 80
MamiiakaT y4yH HMHCTUTYIHOH cU(ATHUHT ponuHU Taakuk kKunaau. Jypxam TTXU roxopu
MHCTUTYLMOHANT (OM3HECHU TapTHOra COIMII MHAEKCH Ba MYJIKUYMIMK XYKYK/IapH HHIEKCH OpKaIX
ymyanran) éxu monusiBuil (SIMM na Oupska Go30piapvHHUHT ynyliu cudatuaa) puBOKIAHUILITA
ra Mamjlakamiapja KYNpoK HKTHCOAuM Ycuira onu0 kenumuHu aHuknaigu. LlyHuHraex,
JlypXxaM WHCTHTYIIHOHAT CH(DaTHUHT MHHUMYM Japakacura spumran mamiakaraa TTXW auaT
WKTUCOANHN YCUIITa MKOOUH TabCUP KYPCATHILINHHA XaM KeITUPHO YTa/Iu.

Asn Ba Kappac mHCcTHTymmon cudatHuar 1975-1990 itmmmapna 58 mamiakatiapaarua
MKTUCOIUM YCHINra TAbCUPUHU HMKTUCOIUN JSPKUHIMK WHAEKCH OPKAJIW YPraHraH. YIIApHUHT
HaTWXKaJIapy HUKTUCOAMH OSPKUHIMK MHIEKCHUHUHI HMKTUCOAMM Ycuira WKOOMM Tabcupu
OoopnuruHu Kypcatub Oepran. Asin Ba KappacHUHT uKTHCOOMI Ycuiira OHA pacMui
TAQAKUKOTIAPH, MKTHUCOIUN  OSPKUHIMK MKTHcOOuil  Qaonusamiapaa JgaBiaT  OeBocuTa
apaallyBUHUHI KUCKApUIIHM HATHXKAaCUIar HKTUCOANUMN YCUIIl SKaHJIMTMHU aHUKI1a0 Gepanau [7].

Kypub6 umkunran nazapuil guxpnap TTXW HuHr puBoxiaHa€TraH MamjakaTIapHUHT
WMKTUCOJUHN YCUIINTa TabCUPUTA OUJI SITOHA XYJIOCaHU TabMHUHIA0 Oepmaitau. ["apun Oy dukpiap
TYpJIM Ha3apuil TaxJIMiuIap, WIMKAN Ky3aTyBiap HaTHkKacuaa kenub yukca xam, ynapaa TTXU ra
ymymuit xoauca cudaruja kapanagu. Avau, TTXUW yet smuink nHBECTOpIIap TOMOHMIaH ME300H
MamJiakariaapaa Qaonusatr onu® OOpyBUM KOpXOHajapjaH TaBOMHU (oiga oluil Makcaauaa
KUPUTUITaH MHBecTULUsUIap cudaTtuna kKapanaau. Ly Ouman Oupra, TTXW TtpancMmumnmii
KopIiopanusijiap TOMOHUIaH UKTUCOAUET TApMOKJIApUTa KUPUTWITAH TYpJIM WHBECTULMAIAPAAH
tamkua Tonagu. TTXW HUHr uKTHCOMUI Ycuilra TabCUPUHHM SHaAa TU3UMIM Oaxojaiiia,
Xycycuit éHanysaas ¢poigananum Myxum xucoonanaau. bynna TTXM makiau Ba xakMura kypa
TypyXJIaHuO, ylap UKTUCOIUN YCUIIra TypJid JapaxkaJaa TabCUp KWIMIIM MyMKUH. Mucoa yuyH,
FOKOPH KYIIWJITaH KHHMAaTIIM Ba MaJjlaka Kym Tajnad KuiayBuu unuiad unkapumaara TTXU mexnat
Majakajiapuaa, MeXHaTHU Ky Tayad KuayBun unuiad ynkapumaard TTXHW ra kaparanaa Kympok
tabcupra osra Oymumu mMyMmkud. Ly ca®abmu, Typnu maxmnapaaru TTXW wusar yeumra
Tabcupnapu ¢apkianany [8].

Ukrtucomuérna “kpayauHr ayt (Tapkanumn)”’ TyHIyHYacd loputwiub, Oy “‘masiar
XapaxaTJiapy OpTUIIN cabaliin r03ara Kexaura Maxcuid HCTebMOJ EKM HHBECTHLIMSATIApAArH Xap
KaHJail kamaitnmm™” ne® tavpudraanagu. bupok, “kpaynuHr ayt’ camapacu 0ab3uaa XyKymar
Xapaxariaapy MYITHIUIMKATOp OpKaJd XyCyCHMM coxa MaxcylnoTiaapu yuyH O030pHU
KEHralTUpUIIM HATWXKacUAa Y3rapuild MyMKHH Ba 11y ca0abmu XykymaT (aojusiTH HIaXCH
WHBECTULMSJIAPHU XapakaTra KeITHpraH XoJija, YMyMHHM KamuTal XaXMHHHU olupand Ba Oy
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“kpayguHr uH’ 1e0 HomiaHamu. Maskyp ukku xonar TTXWM Ba maxamivii HMHBECTHIUS
ypracuaaru MyHocadar y4yH XaM KYJUIAaHWIMIIU MyMKHUH [9].

Maskyp XOJaTHH KYpHII Y4yH YMyMHH suinu uwHBecTHuus (/) yuyH ommuit dopmyna
Ty3ulgaH Oonuiam Kepak Ba Oy mMaxawuid wHBectunusuiap I; Ba TMK ToMoHMpaH yer 31
VHBECTUIUSIIAPU [r ANFUHIMCHTA TCHT:

Iy = 1g; + 15 (1.14)

Arapna TTXHW naru 6up Oupiauk yeuin ymyMmuit muaBectunus (/) aa xam Oup X1 MUKIOp/1a
Veumra ca6ab 6yica, 0y TTXM HUHT Maxauinii THBECTULIUATA TAbCUPH UYKJIUTHHU KYpcaTau.
Arap TTXU kupu0d KenWIIuaard YCUIl YMyMHUH MHBECTHUIMsA YHAAH KYNOPOK Ycuiira oimo
kenca, Oy TTXU maxainii ”HBECTULUSAHN KYNAaUTUPUIIUAAH (KpayIuHT WH) JajonaT Oepaiu.

bupox, TTXM HUHTI MaxauiMii MHBECTULMSIIAPTa TabCUPU Mamilakariap Ba XyAyajap
YUyH Ce3WJIapiiu Japaxaza dpapk Kumnm MyMKuH. LIIyHuHT yayH, “Kpayausr uH’” €K “KpayauHr
ayT”’ camapajapujaH OMpHUra MOMMJI XOJNaTIapHU aHUKJIAIITHPHUII MyXUM Macaljla XUcoOJaHaIu.
Maskyp HyHanumgaru aactiadbku WiMMi ajabuémiapia puBOXJIaHAETraH MamilakaTiap y4yyH
TTXW HUHr camapacH MamBXyld MaxaJUIMd uWIIIad YMKApUIIHUHI TaKCUMIIAHUIIK OuJIaH
AJIOKAIOPJIMKAAry YeT 31 MHBECTULMSUIAPUHUHT COXAaBUN TaKCUMJIAHMILIMIa y3BUM OOFIMIIMHU
kentupagu [10]. TMK me300H mMamnakaT €Ky XyOyagaru MyTIako sIHTU €KW pHUBOXKIIaHMaraH
coxara wmHBecTHIMs Kuputca, TTXW HHMHr Maxamumil kKanutaia Oo30pura WXKOOWH TabCup
Kypcaraau, YyHKU KYIIMHYa MaxaUIMi HHBECTOP aMalira OIIMPUII YUyH KEpakKid pecypiiapra sra
o6ynmmaranga, TTXUW maxamnuii 6030pra siHTH ToBapIiap,Xu3Mariap, OmimM xamaa GaotusiapHa
TaKIUM STHII OPKaJIM KUPHO Kelagy Ba MaBXKyJ pecypc TaKuWUIMTuHH Oaprapad stamu. by
xonaraa, TTXW maxannuii ”HBECTHIMSIIAP YUYH KYTIPOK “KpayauHT WH camapacura sra 6ynanu
€ku Oolkava cy3 OuiaH alTraHaa, MaxaJuIMd MHBECTUIMS Y4yH TYinupyBun 0ynaau. Kapama-
Kapmy pasumaa, TMK MaBxyn €Ky pUBOXKIIAHTaH cOXajlapra MHBECTULINS KUPUTHUIIIHY TaHJIaca,
ynap Me300H MaMJIakaTAard YeKIaHraH pecypeilapHy rajuiad onuiiapy €ku (oaTia MOTUSBUI
Ba TEXHOJOTHUK JKHUXATJAaH YCTYHJIWKKa J3ra OyJMaraH) MaxXa/UIMidi WHBECTOpiap OwuiaH
pakoOaTiamuMml  y4yH ~ Y3JApUHUHT  TEXHOJIOTMK  Ba  MOJMSBUN  YCTYHJIMKJIapuIaH
¢doinananummapu MymkuH. Hatwkana, #upuk xaxmaaru TTXM xkupuO® Kenumu Kydiu
pakobarra oau0d KeJWIIM Ba Maxaiuil (upMaJapHUHT MHKUpO3Ura cabad OYynMIIM MyMKHH.
bynna, TTXU kupub kenuim KyIpoK Maxauliii HHBECTHLIMATIAP YUYyH “KpayJIuHT ayT~ camapara
sra Oynaau, ’bHU MaxaJUIMi MHBECTULIUS YPHUHY dTrajuiad, ynapHu 6030pAaH 4YuKapuo 1060paiu.
Xynoca kunub aiftcak, KauyoHku Mamnakatgard TTXW TakcumiaHuimy wnoiad duKapuIn
TAaKCUMJIAaHUIINArd MaBKy/d KanuTaia TYIUlaMuaaH (Gapk Kuiica, y Maxauluid 6o3opaa KYHpok
“KpayIuMHI UH’ TabCHpUra sra Oynaau, akcuH4a Oysca MaxaulMil MHBECTULUSIIAPHU YUKApHO
robopaau.

Knapk ToMOHUAaH sipaTHITaH TE3JAIITHPYBYM MOJEI Ky3JIaHTaH KanuTtan Tyriamu (K™)
Ba KyTWIraH HIUIa0 4YMKapuIl XaKMH y3rapMac OyiraHjgard ajaokaHd XucoOra oOJIyBUH
Kapa€HHUHT 5HT OJIMH MOJIeNH caHanaau. Arapna, Y; (t) BakTaaru Xakukui UIuiad YuKapuil Ba
B ¥y3rapmac kanmuTtan/unuiad yukapuin HucOatu Oyrca, momen ¢dakaTTMHA WINUIA0 YHUKAPHII
KY3JIaHTaH KanuTtan Tyturamura (K™) Tabeup KWIMIIAHT alTHO YTamu:

K*i:=pYa: (1.15)

Iy ca6abmu, xap OMp BaKT OpaJMFUAa ONTHUMAaJ MOCIAIITHPWITaH KaluTall TYIUIaMu

K. = K. 6ynanu Ba codp uaectutnst (I, ;) lar = Kar— Kar1 = f(Yar— Yar1) ra Tenr 6ymamm.
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[y 6mtan Oupra, KAYOHKH TaJlad Japakaiapuaa YCHIl KyzaTuica, hpupManap EKu HApXHH
OLIMPUII OpKaM TajaOHU KHUCKAPTUpaawiap, €KUM WHBECTHIMSHU OIIUPraH XOJjAa TalaOHH
KoHaupanuiap. bupok, Monen MKKMHYM XOJIaTHUHT aMalira OLIMINN MKTHCOMUH Ycuira ca®ad
oynmummHu Kypcatu6d 6epaau. Ly cababnu, ymymuit unuiad ynKapuIgard YCUI HKTUCOTUETAATA
SUTITH Taja0 YCUITUHUHT OCTTHCHINDP.

Te3namTupyBUM MOJCIWHUHT YMYMUWA TajJKuHU YeHepd TOMOHMAAH spaTUJITraH
MOCJIalIyBYaH Te3JaITHPYBIU Mojenn Xxucoomananu [11]. Monxen xap Kanjai naBpja Ky3jaaHTaH
(K™) Ba maBxyn kanutan tymiamiapu (K) ypracuna kucman mocnamryBHu xucobra omanu. Iy
cababnan, co) MHBECTULIUS XAKMH KyHHIarnda aHUKIaHUIIIA MyMKHH:

Id,t = }\.(K*d,t — K d,t—l) (1 16)

by epma A mocnmamrupuim te3nuruHu KypcaryBun koeddumment (1> A1 > 0) Ba K;_4
aBBAJITM JaBpJaru XakukKui Karnurai J1apakacu.

Int = Kt — Kt-l = X(K*t — Kt-l) (1 . 17)

€kn

Kt = 7\,K*t + (1— }\.)Kt_l (118)

(1.14) 1u (1.18) ra x¥yiicak, Kyiunarura sra 6y1amus:

Kt = XBYt + (1— X)Kt_l (119)

€Ku

Int = XBYt - }\.Kt_l (1 20)

(1.20) Tenruk cop MHBECTHLINS KUXATIAAH TACBUpJIAHTaH. AMOPTH3aLus fapaxacunu (O)
y3rapmac ne0 ¢apa3 KHIraH Xouaa, sulli MaxauInid MHBECTUIUS cO() MHBECTUIUS Ba aBBAJITH
KaIruTall TYTUIAaMU aMOPTH3AIMICH HIFUHANCH cu(aTH/Ia aHUKJIAHUIITN MYMKHUH :

It :AKt + aKt-l (121)

€Ku

I = XBYt + (S—X)Kt-l (1.22)

Ky3nanran kanuran TYmiaamMu Ba MaBXKyJ KalmuTal TYIUIAaMH opacujard Gapk KaHYaluK
Karta Oynca, (UPMAHUHT WHBECTUIUS Japakacd XaM INIyHYaduK KaTta Oymamgu Ba Oy
MHBECTULMSHUHT MOCIIAIIYBYaH TE3IAIUTUPYBUM MOJIEIHNIark acocuid Fost xucoodnanaau. LIlyHuHr
yuyH, Xap Oup naBpaa ¢upManap Ky3jlaHraH KamuTajdl TYIUIaMHA Ba MaBXy[l KamuTal TYIJIamMu
Vpracunaru GapkHU MYKOTHUII YIYH Y3rapMac KaruTajl ToBapjapura MHBECTHIUS KUPUTAIH.

TTXW HuHT Me300H MamiakaTiapJard WKTHUCOAUN (Qaoinuarra Tabcupu Oup Heua
MKTUCOIMI Ba HOMKTHCOAMM Xonariapra OOFIUK Xojjna Oup-Oupunan ¢apk KUIUIIH MyMKHH.
Hlynunr yuyH, Me36on mamiakarga TTXW maxannuii MHBECTHLMSUIApHHM TYIIIamy EKU
YIapHUHT YPHUHHU dTajUIalld Kyluaaruinapra O0rIuk Oynaau:

Me300H MamilakaTgard HMHBECTHUIIMOH MyXuT. Mucon yuyH, TTXW HUHr Tabcupu
KamMFapMmasiap Ba KalUTaTHUHT OOIIKA MIAKJUIapy eTapiiu OYarad MaMiakaTiiap/ia KanuTal TaKuul
Oynran MamakaTiapaad Gapk KHiaau.

TTXW HUHr KAPUTWIMIN MAKId. SbHM, sHTH wnuad dYukapuml ¢GaoausTUra
WYHANTUpUITaH MHBECTHIMsUIap  OOIIKAa  IIaK/jlapJard HMHBECTHLMsUIapra  Kaparasjaa
camMapaJiMpokK Oynasu.

Pomep 6ab3m puBOokIaHaETTaH Mamulakatiaap UHOPATY3UIMAHUHT PUBOKIAHMATAHIINTH,
SHTWIMK SpaTUIIIA Fosjap Ba 3apypuil MalakalapHUHT eTUIIMAcIuTH cababmu kamOaran
XUCOONAHUIIIMHUA KeNTUpuO YTamu. SIbHU, PUBOXKIAHAETraH Mamilakatiaap KamOarand YyHKH,
ynapja 3aBosiap, ymmap kabu Myxum oOekTiap HYK Ba 1y OwiaH Oup Karopaa MKTHCOIUI

32
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KYIIMITaH KUMMAaT XOCWI KWIMII Y4yH PUBOKJIAHTAH MaMJjlakariaapaa KyJUIAaHWIAJWTaH Fosiap
yuyH (oiimananumn MMKOHHMATH XaM Mamkyn dmac. Llynunraek, Pomep TTXM wme300H
MamJlakaTiapra — MOJIMSBHH  pecypceiap,  TEXHOJNOTHs — TapKajdyBUMjlapd Ba  OWINM
TapKAJTyBUMJIAPUHU TabMUHIA0 OepuiraM Ba 11y cabadmu TTXUW ukTucomuii puBOKIaHUITHUHT
MYXHUM TapKHOUN KUCMU SKAHJIUTMHU TabKUUIAHIH.

TTXUW ra oun amabu€riapaa yiaap MamiakaT MKTUCOAWETH yUyH KyHUIard HKOOWi
XOJIaTJIAPHU OJIMO KEeTUIIN MYMKUHIIUTY KeJITUPUIIaIu:

momusiBui pecypenap - TTXW okuMM 4eT 31 KamUTaJIUHHUHT SHT OapKapop MaHOacu
XUCOOMaHuO, ynmap y30K Myanamiapra kuputwiaau. LLlyHuHT yuyH, KyITHHA PUBOXKIAHAETTaH
MamiakaTiapaara kanuran takawumra TTXW opkanu 6aprapad stunanmy;

TexHonoruk Ownmmmiap - TMK 1okopu mapakaga TEXHOJOTHSUIAIITAH KOPIIOpaIusiap
Oynrannuru yuyH, ynap tomonunal TTXU Texnonorus tpancepu xamaa pakodaT gapakacCUHU
OLIMPUII OpPKAIM MaxXaIMil ¢upManap camMapaopiuruHu sXImwiaigu, mucon yduyH, TTXU
Maxauiui  ¢upMmMasap  caMapaJopiMK  Japaxkacura Ba y3  HaBOaruga — Maxayiui
MHBECTULMSAJIAPHUHT CaMapalopiuIrura TabCUp KWIYBUM TPAHCIIOPT Ba TEJIEKOMMYHUKALUSHU
axmtamra  dyHantupwinmy  MyMkuH. Ulyauar yayn, TTXUW kupub xkenumu Me300H
MaMJIaKaT/ard Maxauiui HHBECTUIMACHIAP XQXKMUHHUHT OLIUIINTA XU3MaT KUJIaau;

WIIYM Ky4YWHU Taiépram, OOIIKapyB Mayakajapu Xamaa Oab3u Xopwxkuid (upma
WIIYWIApH  Maxauimid  (upManapra wmra YTADIM XUCOOMra fo3ara KeIyBUH OHMIINM
TapKalyBUMJIapUIUD;

WOl XaKH JapakacMHU OLUMPHII OpKAJIU MaXaUIMH axoiau TypMyIl IIapOUTIAPUHU
aximmiam - Yer a1 pupmanapu maxamuil pupmanapura Kaprasjia KyIpoK Uil Xaky TYaaiam Ba
ylnapia UIIOBYM HIIYWIAPHUHT sIIAlll MIAPOWTIAPUHU sxumuiaiiau, Oy, ¥3 HaBOatuia
UKTUCOAMETAArY UMM TaJlaOHM OIIMpajay, IIyHJIAH HSKaH OLITraH TaJaOHU KOHIAMPHII YUyH
MaxaJuIni MHBECTUIUSIAP XaXMHU Xam omanau [12].

[lly oOunan Oupra, UNCTAD Ttomonuman TTXW xupub xkenumu wmaxayaui
WHBECTULMATApra TAabCUP KWIMIIM MYMKUH OYIraH HMKKM MeEXaHM3M KypcaTuO YTHIITaH.
bupununnan, TTXW wumnad uyukapum 0030piapy OpKaJIM MaXaUluil ¢upmanapra TabCUP
kypcatanu. by xonatna, TTXU ¥3 daonuaruan maxamiuil ¢upmanap OuiaH y3apo anokanap
OpKaJIM TalIKWI Kuiaau. Mucon ydyH, 4et 31 pupmacu xoMm amé, sspuM Tail€p Maxcynoriap Ba
XM3MaTIapHU MaXaluuil ¢pupManapiad coTHO OJNIMIIM MYMKUH €KM ynap Me300H MamilakaTAaru
MaxaJuiui GupManapHu TalKy 0o30piapiard MIuiad YMKapHIl OMWIIapu OWiIaH TabMUHIIAO0
TypuIIx MyMKuH [13].

NkxuH4YM MexaHU3M Maxajiui Mojus 0030piapy OpKajM ro3ara YukKaau. Arap 4eT dJUTUK
MHBECTOp MaxaJulMi monus Oo3opuiaH Kap3 ojica, (ou3 cTaBKacu KyTapuiaau Ba HaTHXKada
MaxaJuiuil pupmanapiaH Kap3 OJIUII OPKaIK YIapHUHT MabiarJapuHu Xapakatra kenrtupaau. Hly
ca6abmu, TTXU maxannuit ”HBECTULIMSATIAPTa MAXAJIHHA peasl on3 CTaBKACHHU OIIUPULIT OPKAIH
TE€CKapy TabCUp KWIMILN MYMKHUH [ 14].

TTXW HUHT pUBOXKIAHMILITAa TabCHUpUTa OMJ sHAa OUp MyXuUM Macaia, Oy — YHHHT
Maxauuil (upmanzap TOMOHHMJIAH aMaira OIIMpPUJIaJWTaH MHBecTULUsuIapra (/;) TabCHp 3THUII
napaxacuaup. by Tabcup y4 Xuin KYpUHHILIA aMalra O MyMKHH:

TTXW maxammmii MHBeCTHIMsUIapra Tabcup kypcarmaiau. bynna, TTXW garm Oup
OMpIMK YcuIl yMyMUi HHBECTHIUSUIapAA XaM Oup Oupiuk ycuira onud Keaau;
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TTXW maxamuinii ”HBECTULIUATIAP YPHUHM 3rajyIaiiiv, S’bHU, yMyMUI nHBecTUIMA (/) 1aru
yeum TTXU naru yeumira kaparanaa KUYUK Oyiaam;

TTXUW maxannuii “HBECTUIMSUIAPHU Xapakarra KenTupaau, Oy ymymuii unectunus (/)
Veum cypbatu TTXUW naru ycuinra Kaparanaa Kympok 0yau.

TTXUW HuHT Me300H MaMJjlakaTIard MKTUCOAMKM YCHUITa TabCUPH t03acujaH PoMmepHUHT
TAIKUKOTIApU WIMHH XKUXATaH MyxuM axamusrtra sra. Pomep TTXW HuHr ukrucoguit yeuiira
TabCUPUHU YpraHuiiia O3HAOTeH Ycuim MoxenunaH ¢oiinananaau. byaga TTXW sHrm
MaxCyJIOTIapHU UIUIA0 YMKAPHINTa HYHANTHPUINO, “HOY Xay” JapHU MaMJIaKaT UKTHCOAUETUTA
onmu6 kupanu (ynap OwiaH Oupra TEXHOJOTHSUIAp Ba MHCOH KAaIUTaIN XaM KUpHO Kenaau). Arap
TTXW maxammmii pupmanap Owman pakoOaT OyiraH coxamapra KUpHTHICA, Oy Maxauiuid
TagOUpKOpIIAp YYyH MaBXKy/ MHBECTUILIUS UMKOHUSTIAPHHH YET 371 HHBECTHUIMSUIAPU TOMOHUIAH
srajulaHummura onu6 kemagu. SvHu, wMaskyp TTXM makim kenakakna MaxXalUIHid
MHBECTULUSIAPHU KAMAaUTUPUIIIN MYMKHH.

Maskyp €naanryBra KapaMa-Kapliy T'MIOTE3aHu XaM KeITHUPUIIM MYMKUH. MHCOJ y4yH,
SHTM UWNUIad yukapuil (aonuaTura HYHaNTHPWITaH HHBECTULUSATIApP, JaBiaT TOMOHHUIAH
KyImmM4Ya UMTUE3NIapra 3ra OYIUII OpKaId, TApPMOKKa KHPMOKYH OYITaH MaxaJuiuil ¢upmaap
WHBECTUIUSIAPH YPHUHH STAILIAIIN MyMKUH. BUPOK, puBOKIIaHAETTaH MaMIIaKaTiIap MapoUTHIa
MaxaJUTHi upMagap Mapxkyl TapMoOKiIapaa (GaonusT rOpUTHIIHE ad3an Kypaauiap, IyHKA
VAQpPHUHT SIHTH TapMOKJa WII OOIIaIiy y30K BaKT Ba Kym Mabiar Tanad Kuiaau. Arap sHTH
TapMOKJIapJa TEXHOJIOTUK Talabiap MaXalIuid MMKOHMSTIApIaH Kylda ojauHiaa Oynca, naBiaT
TOMOHUJAH YJIApHUHT KYJUIa0-KyBBATJIAHUIIN TaAOUPKOPIMKHH PHUBOXIAHTUPHIL Ba yMyMaH
UKTUCOIUET YUYH KyJa KUMMAaT Oynuiny MyMkuH. Macanan, 1980 itminap 6ommuna bpazunusaa
“ax6opor cuécatu’ roputuiaran Oynub, ax6opor TexHonorusmapu tapmokiapu TTXU xupud
KeJuIIMra HucOaTaH KaTbHil YEeKJIOBIAp KOPHM KWIMHTaH. YEKJIOBIap TapMOKKa Xylaa Kam
MaxaJuIMi MHBECTULIMSUIAP KUPUTWIMIIUTA OJTMO KeraH Ba pupmanap xyzna camapacus HaonusT
opuTrad. Ymly qacTypaaH My/AJIaTi TyTallyuJaH aHdaruHa aBBajl BO3 KEUHJITaH.

TMK HunHr Oup Heua Maxauauil ¢pupmanap MaBXKyd TapMOKKa KUpUO Kenumu (aonust
om0 Oopaauran gupmanap siHazma pakKodoardapAom OYIUIT Makcaauaa KYyIIMMYa WHBECTHIUS
KupuTHILIapu MyMKUH. bupok, TMK karTa TeXHOIOTHUK YCTYHJIMKIIApPTa dra SKaHIUTH XUCOOUTa
YIapHUHT WHBECTULMSATIAPU MaXaUhid (upMaTapHUHT MHBECTULIUS KUPUTHIIMHU YEKIalll Ba
YIApHUHT YPHUHU ATy €KW MHKAPO3Ta OIU0 KeTuIm MyMKuH [15].

Xarrokn, TTXW Maxainuii HWHBECTHMLHMS YpHMHM OJrajulamaraHjia xXaMm , 4eT OII
WHBECTUIMSTIAPY  Maxaumi  Qupmamap TOMOHHIAH KyImIMMYa UWOUIA0  YUKAPUIITHU
parOaTIaHTUPMACIUTU MyMKHH Ba 11y ca0a0/1aH MaxaUTiii HHBECTUIIHUSIIAP STHTU CaMapaHHu sipaTa
onMaciaurd MyMKuH. IIlyHWHT ydyH, 4eT 51 WHBECTUIHMSUIAPWHHU OJMO KHPHUIIAA MaxaUuIhi
¢bupmanap 6usaH y3apo aloKaJapHUHT MaBKylauru kanurai maktanummaa TTXW ausr cod
TabCUPUHU aHUKJIAIIAA MYXUM XucoOnanaau. Yet sn ¢pupManapu MaBxyl Maxaauil Gpupmanap
YpHUHU Srajjaral XolulapAa, Ma3Kyp aJIOKaTapHUHT MaBXKYUINTH MaxXauliuid (QupMatapHUHT
0030p1aH YUKapuO FOOOPHUIUIITMHIHT OJIMHUA OTMAaNIH.
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Abstract. The world is buzzing with the promise of a future powered by electricity. From
the ubiquitous smartphones in our pockets to the rapidly evolving electric vehicle landscape, the
demand for battery power is surging. Yet, this exciting shift brings with it a critical challenge: the
limitations of traditional charging methods.

Keywords: sourcing of battery materials, efficient recycling processes.

Introduction

The world is buzzing with the promise of a future powered by electricity. From the
ubiquitous smartphones in our pockets to the rapidly evolving electric vehicle landscape, the
demand for battery power is surging. Yet, this exciting shift brings with it a critical challenge: the
limitations of traditional charging methods. Slow charging times hinder the widespread adoption
of electric vehicles, create inconvenience for portable device users, and hamper the efficient
utilization of renewable energy sources. Enter fast charging, a game-changing technology poised
to revolutionize the way we power our lives. This article delves into the heart of fast charging
technology, exploring its underlying principles, the innovative advancements driving its
development, and the research shaping its future. We will examine the compelling benefits of fast
charging, including its impact on user convenience, the acceleration of electric vehicle adoption,
and the optimization of renewable energy storage. Furthermore, we will address the ethical
considerations and sustainability challenges that accompany this transformative technology. By
understanding the science, innovation, and potential of fast charging, we gain a deeper appreciation
for its role in shaping a more power-fueled and sustainable future.

Fast Charging Revolution Overview

Our world is rapidly transitioning to a future powered by electricity. From smartphones and
laptops to electric vehicles and renewable energy storage, batteries are becoming the cornerstone
of a cleaner, more sustainable energy landscape. However, the limitations of traditional charging
methods are becoming increasingly apparent, hindering the widespread adoption of these
technologies. Fast charging, with its promise of rapid recharge times, is emerging as a critical
solution, offering the potential to revolutionize the way we power our lives. This article explores
the world of fast charging technology, delving into the science behind it, the key innovations
driving its development, and the research efforts shaping its future. We will examine the benefits
of fast charging, addressing its impact on user convenience, the adoption of electric vehicles, and
the optimization of renewable energy storage. Furthermore, we will explore the ethical
considerations and sustainability challenges associated with this burgeoning technology. By
understanding the principles, advancements, and potential of fast charging, we can gain a deeper
appreciation for its role in shaping a more power-fueled and sustainable future. ## Conclusion:
Fast Charging: A Catalyst for Progress and a Call for Collaboration The fast charging revolution
is more than just about reducing wait times. It is a catalyst for progress, driving innovation in
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battery chemistry, thermal management, and power electronics. It is also a crucial enabler of a
cleaner, more sustainable energy landscape, facilitating the transition to electric vehicles and
renewable energy sources. However, the successful implementation of fast charging requires a
collaborative effort. Governments, industry, and research institutions must work together to ensure
the development of standardized charging protocols, the construction of robust charging
infrastructure, and the continued investment in research and development. Ethical considerations
and sustainability challenges must also be addressed. Responsible sourcing of battery materials,
efficient recycling processes, and equitable access to fast charging infrastructure are essential for
a truly sustainable and equitable transition to a power-fueled future. As we move forward, fast
charging technology has the potential to transform our lives, enabling us to embrace a more
convenient, efficient, and sustainable energy landscape. By harnessing the power of innovation
and collaboration, we can unlock the full potential of this technology and create a future powered
by speed, sustainability, and progress.

Conclusion

Fast charging is not merely about reducing wait times; it's about unlocking a future where
convenience and sustainability go hand in hand. It is a catalyst for innovation, driving
advancements in battery chemistry, thermal management, and power electronics. Moreover, it is a
vital enabler for a cleaner, more sustainable energy landscape, facilitating the transition to electric
vehicles and the efficient utilization of renewable energy sources. However, realizing the full
potential of fast charging requires a collaborative approach. Governments, industry, and research
institutions must join forces to ensure the development of standardized charging protocols, the
construction of robust charging infrastructure, and the continued investment in research and
development. Addressing ethical considerations and sustainability challenges, such as responsible
sourcing of battery materials, efficient recycling processes, and equitable access to charging
infrastructure, is crucial for a truly sustainable and equitable transition to a power-fueled future.
As we move forward, fast charging technology holds the potential to transform our lives,
empowering us to embrace a more convenient, efficient, and sustainable energy landscape. By
harnessing the power of innovation and collaboration, we can unlock the full potential of fast
charging, creating a future powered by speed, sustainability, and progress.
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THE POSSIBILITY OF REDUCING GRAVITATIONAL FORCE
BY WRAPPING AN AIRCRAFT IN FOIL: A CRITICAL
ANALYSIS

Bauatdinov Gulomjan Suinovich
Lecturer of physics in 10" school of Tashkent
https://doi.org/10.5281/zenodo.13764804

Abstract. The notion of reducing gravitational force by wrapping an aircraft in foil is a
popular misconception circulating in online discussions and fringe scientific communities. This
paper critically analyzes this idea, demonstrating its fundamental flaw based on established
scientific principles. We explain the nature of gravity, the properties of foil, and the limitations of
electromagnetism in influencing gravitational interactions. We conclude that wrapping an aircraft
in foil will have no measurable effect on its gravitational force and is not a viable method for
achieving flight. This analysis serves as a cautionary tale about the importance of critical thinking
and scientific literacy in navigating the vast and sometimes misleading world of online
information.

Keywords: gravity, Electromagnetism, Foil, Aircraft, Scientific Misconception.

Introduction

The concept of flight has captivated humanity for centuries. The desire to conquer the skies
has driven countless innovations, leading to the development of incredible machines that defy
gravity and enable us to traverse the vastness of the atmosphere. However, alongside genuine
scientific breakthroughs, misconceptions and pseudoscientific theories often emerge, fueled by a
thirst for alternative explanations and a yearning to overturn established scientific paradigms. One
such misconception, widely discussed online and within certain fringe communities, is the idea
that wrapping an aircraft in foil can reduce its gravitational force, enabling it to achieve flight.

This paper aims to deconstruct this misconception by providing a comprehensive analysis
based on fundamental scientific principles. We will explore the nature of gravity, the properties of
foil, and the limitations of electromagnetism in influencing gravitational interactions. By
understanding these concepts, we can demonstrate the absurdity of the foil-wrapping theory and
highlight the importance of rigorous scientific reasoning in evaluating claims that challenge
established scientific knowledge.

The Nature of Gravity

Gravity is one of the four fundamental forces of nature, along with electromagnetism, the
weak nuclear force, and the strong nuclear force. Unlike the other forces, which operate at
extremely small scales, gravity is a long-range force that affects all objects with mass. It is
responsible for the attraction between objects, holding planets in their orbits around stars, and
causing apples to fall from trees.

Sir Isaac Newton first formulated the law of universal gravitation, which describes the force
of attraction between two objects as directly proportional to the product of their masses and
inversely proportional to the square of the distance between their centers. This law accurately
describes the gravitational interactions of macroscopic objects, from planets to apples.
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Albert Einstein later revolutionized our understanding of gravity with his theory of general
relativity. He proposed that gravity is not a force but rather a consequence of the curvature of
spacetime caused by the presence of mass and energy. This curvature affects the paths of objects,
making them appear to be attracted to each other.

The Properties of Foil

Foil is a thin sheet of metal, typically made of aluminum, that is commonly used for
packaging, insulation, and other applications. It is characterized by its malleability, reflectivity,
and low density. These properties make it useful for various purposes, but they have no bearing on
its ability to influence gravitational force.

Foil is primarily composed of atoms, which are made up of protons, neutrons, and
electrons. These subatomic particles possess mass and contribute to the overall mass of the foil.
However, the foil's mass is negligible compared to the mass of an aircraft, and its presence will
not noticeably alter the gravitational force acting on the aircraft.

The Role of Electromagnetism

Some proponents of the foil-wrapping theory argue that foil can somehow interact with
gravity through electromagnetic forces. This argument is fundamentally flawed for several
reasons:

Gravity and Electromagnetism are Distinct Forces:Gravity and electromagnetism are
distinct forces governed by different laws and operate at different scales. Electromagnetism is
responsible for interactions between charged particles, while gravity affects all objects with mass,
regardless of their charge.

Foil's Electromagnetic Properties: While foil is a good conductor of electricity and can be
used to shield electromagnetic fields, it does not possess the ability to significantly influence
gravity. The electromagnetic forces generated by the foil are far too weak to counter the
gravitational force acting on an aircraft.

The Strength of Gravity: Gravity is an extremely weak force at the macroscopic scale.
Even massive objects like planets exert relatively weak gravitational forces on objects in their
vicinity. The foil, with its negligible mass, would have an infinitesimal impact on gravity.

The Impossibility of Flight Through Foil Manipulation

The idea of reducing gravitational force by wrapping an aircraft in foil is based on a
misunderstanding of fundamental physics. The following points conclusively demonstrate its
impossibility:

No Evidence of Gravity Manipulation: There is no scientific evidence to support the claim
that foil can alter gravitational forces. Numerous experiments and observations have confirmed
the laws of gravity, and no evidence suggests that any material can modify or counteract these
forces.

The Need for Lift: Flight requires generating lift, a force that opposes gravity. Aircraft
achieve lift through the interaction of their wings with air, creating a pressure differential that
pushes them upwards. Wrapping an aircraft in foil will not create lift and will not reduce the force
of gravity acting on it.

The Role of Aerodynamics: Aircraft design is based on aerodynamic principles. Their
shapes and wing profiles are specifically engineered to generate lift, maximize efficiency, and
minimize drag. Foil does not alter the aerodynamic characteristics of an aircraft and will not affect

its ability to generate lift.
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Scientific Literacy and Critical Thinking

The foil-wrapping misconception serves as a cautionary tale about the importance of
scientific literacy and critical thinking in the age of readily available information. The internet has
become a vast repository of knowledge, but it also harbors a plethora of misinformation and
pseudoscientific claims. It is crucial to approach online information with a critical eye, verifying
claims against established scientific knowledge and seeking reputable sources.

When encountering claims that seem too good to be true, particularly those that challenge
well-established scientific principles, it is essential to be skeptical. Apply critical thinking skills,
such as evaluating evidence, identifying biases, and considering alternative explanations.
Remember that genuine scientific discoveries are based on rigorous research, peer review, and
empirical evidence.

Conclusion

Wrapping an aircraft in foil will not reduce its gravitational force and will not enable it to
fly. This concept is based on a fundamental misunderstanding of gravity, electromagnetism, and
the principles of flight. The laws of physics are well-established and have been repeatedly
validated through experiments and observations. We must rely on scientific reasoning and critical
thinking to distinguish between genuine scientific discoveries and misleading claims. By
promoting scientific literacy and fostering a culture of skepticism, we can navigate the ever-
evolving landscape of information and ensure that our understanding of the world is grounded in
evidence and logic.
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BJIMAHUE KYJIBTYPbBI U A3bIKA HA JIEJIOBBIE
IIEPEI'OBOPBI

Coxpannas Tarbsina BanepbeBHa
JIMpeKTOp IIKOJBI SI3bIKa U KOMMYHHUKAIMU CHHTaIlypCKOTO MHCTUTYTA Pa3BUTHS MEHEKMEHTA
B TamkenTe
https://doi.org/10.5281/zenodo.13764813

Annomayun. OcHO8HAA yenb cmamvu — ONUCAMb GIUAHUE KVIbMYPbl U A3bIKA HA
apexkmuenocms nepeco8opHo20 npoyecca 8 0en06oli cpede. B cmamve oceewyaromes Konyenyuu
KVIbMypbl, A3bIKA U NEPEcOBOPHLIX NPOYECcO8 8 YeNOM, a Mmakdice 6GausHue KyIbmypvl Ha
nepezogopwvi, npoucxoosuue 6 0el08oM coobujecmee. Bedvb uMeHHO COYUOKYILMYPHAS
cocmagnawas A3vlkd, NPU He3HAHUU ONPEOeNeHHbIX peyesbiX HOPM, 3a4aACmyio S6Isemcs
NPUYUHOL NPOBALO8 6 0eN0BbIX Nepe208opax. B nodobuwix cnyuasx HesHanue cobeceOHUKOM
KYIbMYPHO2O ACNEKmMa MOd4Cem Npueecmu K HeOONOHUMAHUIO U OblMb UHMEPNPEMUpPO8aHo Kax
HeygaoiceHue, HeKOMNemMeHMHOCIb UL 0adice AcpecCus.

Knrwoueswie cnosa: nepecogopul, Kyivmypa, KyivmypHule usmeperus Xogpcmeoe, s3biK.

Abstract. The main purpose of this article is to describe the impact of culture,
communication and language on the effectiveness of negotiation process in business settings. The
concepts of culture, language and negotiation processes in general are explained, followed by
cultural influences on negotiation occurring in the business community. Indeed, it is the
sociocultural component of the language, in the absence of certain speech norms that often leads
to failures in business negotiations. In such cases, the interlocutors’ ignorance of the cultural
aspect can lead to misunderstanding and can be interpreted as disrespect, incompetence or even
aggression.

Keywords: negotiation, culture, Hofstede’s cultural dimensions, language

C nepexonoM K m100aJbHBIM PHIHOYHBIM OTHOILIEHUSM MOBBICUIICS HHTEpEC K Mpolieme
BIIMSIHUS KYJIBTYPBI U 513bIKa HA CTHJIb BEACHHUS JIEJIOBBIX IEPETOBOPOB KAK OAHOI0O U3 PEIIAOIINX
(bakTopoB A JocTHKEeHUs yernexa. CiaoBo "meperoBopsl" MPOYHO BOIIJIO B )KU3Hb OM3HECMEHOB,
oIpesiesisis 1eJI0BbIe B3aMMOOTHOIIEHUS NP PEILIEHHH BOIIPOCOB B 00JIaCTH TOPTOBIIM U OM3HECA,
MIOCTENICHHO CTAHOBSCh IPAKTUKON IOBCEJIHEBHOIO OOLIEHUS MEXIy JIIOAbMHU, 3a4acTyro
UMEIOLMMH  pa3HOE€ S3bIKOBOE U KYJIbTYpHOE mpoucxoxjaeHue. KommyecTBo AenoBBIX
[IEPETOBOPOB HEYKJIOHHO YBEIUYMBAETCA, KaK B MOHOKYIBTYPHOW cpele, Tak U MexXay
MIPEJICTaBUTENSIMU PA3IUYHBIX KYJIBTYp, IPEICTABIIAS IPAKTUUECKUM UHTEpEC JIIsl HCCIeI0BaHuUs
BIIMSTHUS KYJIBTYPBI U s13bIKa Ha 3((EKTUBHOCTH IEPETOBOPHOTO MpoIiecca.

JlenoBble TeperoBopbl BKJIIOYAIOT B Ce0sl CIOKHOE B3aUMOJCHCTBHE KOMMYHUKAIIUH,
LIEHHOCTEW M OKUJAHUI, KOTOpPbIE MOTYT MMETh 3HAYMTENIBHBIE PA3JINUMs B 3aBHCHUMOCTH OT
KYJBTYpBl U BBIOPAHHOTO sI3bIKa OOIEHUS MX Y4acTHUKOB. [lenmoBoe oOIieHrne B COBPEMEHHBIX
YCIOBUAX TMPHOOpETaeT HOBbIE 4YEPThl W TPEANojiaraeT Haluyhe YMEHHUH, MO3BOJISIOIINX
MIPEOJ0IIETh MPEAYOeKICHUS U CTEPEOTUITHBIC YCTAHOBKH JIJIS1 IOCTHKEHHUS B3aUMOIIOHUMAHUS U
KeJlaeMoU MpaKTHUeCKol 1enu. B cBs3u ¢ 3TUM Ui JOCTHKEHHS ycllexa B TaKUX MeperoBopax
HE00XOIMMO YUUTHIBATH MHOXKECTBO KYIbTYpHBIX (pakTopoB (Brett, 2000).
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Xodcrene (1980, crp. 21-23) ompenmenser KyIbTypy Kak  «KOJUIEKTUBHOE
IPOrpaMMUPOBAaHUE pa3zyMa, KOTOPOE OTIAMYACT WICHOB OIHOW TIPYIIIBI OT APYron», GpopMupys
IIOJXOJL JIFOJIEH K MEPEroBopaM U BiIMsS HA UX NPEANOYTEHUS B OTHOLIEHUH IPUHATUS PELICHUH,
CTWJIM OOIICHHUS M CTpaTeruu paspemieHuss KOHGIUKTOB. Pa3nuuyHble KynbTypHBIE CHCTEMBI
MOPOXKAAKOT CTUJIM BEICHUS NEPErOoBOPOB, KOTOPHIE MOTYT MMETh Pa3HbIE YPOBHU HEpPaApPXHH,
(hopManbHOCTU U MPSAMOTHI OOIIEHUS, UTO, B CBOIO OU€pe/lb, BIUSET HA MEPETOBOPHBIN MpoLiecc.
Crunu hopMUPYIOTCS KYIbTYpOi KaX101 HallMU, YTO MPUBOAUT K HEU30€KHOMY UCIIOIb30BaHUIO
KyJIBTYPHBIX KOAOB, 00pa30oB, TMpenpacCcylkoB WJIM JAPYroro yCTaHOBOYHOTO —Oaraxa,
CBOMCTBEHHOI'O OIPEIEICHHON KYIbType, B IIEPErOBOPHON cuTyauuu. Hampumep, B HEKOTOPBIX
KyJIbTypax Ba)XKHOE€ 3HAYE€HHWE HMMEET YCTAHOBJICHUE JMYHBIX OTHOIIEHUNH M JOBEpUs Iepen
00CYXJICHHEM JICTIOBBIX BOIIPOCOB, B TO BpeMs KaK B IPYTUX NEPEroBOPHI MOTYT (POKYCHPOBATHCS
Oonbie Ha daktax U nudpax, ¢ MEHBIIUM YIOPOM Ha JIMYHBbIE CBSA3H. B pasHBIX KyabTypax
CYIIECTBYIOT MPHUCYIIME UM HOPMbI OOIICHHS, KOTOPbIE BIMSIOT Ha MOAXOJ K BEACHUIO OM3HEC
neperoBopoB. OyHaaMeHTaNbHbIE Pa3IMyUsl MEXKIY KyJAbTYpaMu BIIMAIOT HA YCIEX IEPErOBOPOB
BO BCEM MHpE.

KynbrypHble pa3nuuus MOTYT NPOSIBIATHCA BO BPEMsI IIEPETOBOPOB M0-PA3HOMY, BKIIIOUAs
MIPOIIECCHI MPUHATHS PEIICHHIA, TTOAXO/IbI K pa3pelIeHHI0 KOH(INKTOB U YPOBEHb HAIIOPUCTOCTH.
Hanpumep, npencraBuTenn HEKOTOPBIX KYJIbTYP LIEHST TOCTHXKEHNE KOHCEHCYCca U TapMOHUIO, YTO
IIPUBOAUT K COBMECTHOMY U OPUEHTHUPOBAHHOMY Ha OTHOILIEHUS CTUJIO IIeperoBopoB. Harmportus,
B JIPYTUX KYIbTypaxX MPUOPUTET OTAAETCS MPSIMOMY OOIICHUIO U KOHKYPEHLIUH, YTO MPUBOIAUT K
0onee KOH(PPOHTALIMOHHOMY WM KOHKYPEHTHOMY CTHJIIO TeperoBopoB. OOBIYHO IENbIO
MIEPETOBOPOB SABISETCS MOUCK (HOPMYIBI paclpeesieHusl OCIapruBaeMoi IIEHHOCTH WM Habopa
LIEHHOCTEeH Mex 1y ctopoHamu nieperoBopos (Faure, 1993).

Teopust MeXKYIbTYPHBIX U3MepeHuil Xogcrene

busHec MeHseT OTHOLIEHHWE K KYIbTYpHOM mpoOieMaTuke, YCHJIMBas MOHMMaHUE
HE00XOUMOCTH O3HAKOMJIEHUS C KYJIbTYpOH MapTHEPOB JJISl YCIEUIHBIX JENOBBIX OTHOIICHUH.
MHoromepHast MoJielb MEXAYHApOIHBIX JAENoBBIX IeperoBopoB I[mpra Xodcrene ciayXuT
OCHOBOIOJIararoei 1Jis 1ajJbHEeHIINX UCCIIEOBAHNMN B 00JIACTH MEXKYJIBTYPHOTO MEHE)KMEHTA.
B cBoeM MHoOrosnetrHem wuccienoBaHuM XodcTene M3ydala MOJENIU MOBEIEHHUS COTPYIHUKOB 72
¢uInanoB TpaHCHaIMOHANBbHOM KomMnanuu IBM B npu3me B3anMOCBSI3U KyJAbTYphl U OM3HECa U
[IPOaHATU3UPOBAJl JIaHHBIE 00 MX YCTaHOBKaxX M LEHHOCTSIX. B Xoje uccienoBaHust ydeHbIH
BBIJIEJIWII YETHIPE OCHOBHBIX IapaMeTPa MEXKKYJIbTYPHBIX B3aMMOOTHOLIEHHWH, KOTOPBIE BIUSIOT
Ha ycrex Ou3Hec KOMMYHUKAIUH.

JlucTaHIMpOBaHHOCTH BIACTU

JlucTaHIIMPOBAaHHOCTH BJIACTU — 3TO «CTENEHb, B KOTOPOW MEHEE BIIUATEIbHbIE UJICHBI
WHCTUTYTOB M OpraHu3aliidi BHYTPU CTpaHbl MOHUMAIOT M [PUHUMAIOT, YTO BIIACTh
pacnpenensercs HepaBHomepHO» (Hofstede 1991, crp. 28). D10 o03Hauaetr, 4TO YpPOBEHH
HEpaBEHCTBA JIGKUT B OCHOBE B3IIISAZIOB KakK MOCIJIeA0BaTeIe, Tak 1 JIuaepoB. Bo Bcex obmecTBax
MIPUCYTCTBYET HEPABEHCTBO, HO B HEKOTOPBIX OOIIECTBaX OHO cujbHee, yeM B aApyrux (Hofstede
and Usunier, 1996, ctp. 121). Xodcrene (1980) mpeamonaraet, 4To 4eM OONIbIIE AUCTAHIUS
BJIACTH, TeM OoJiee IIEHTpaIN30BaHa CTPYKTypa KOHTPOJIS U MPUHITHS PELeHU, YTO BIUSET Ha
CTPYKTYPHOE U3MEpEHUE NIEPErOBOPOB, OTHOCSIIEECS K YCTONUMBBIM BHEITHUM OIPaHUYEHUSIM B
MEePEroBOpHOM Tiporiecce. B cTpanHax ¢ Ooublied JUCTAHIIMEH BIACTH TEPETOBOPHI JTOJDKHBI
BECTHCh U PEUICHHS B XO/I€ TaKUX MEePEroBOPOB MPUHUMATHCS BBICIIUM PYKOBoACTBOM. Huskas
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JMICTAHIMS BIACTH OOBIYHO O3HAYACT, YTO BCE MMEIOT OJMHAKOBBIC MpaBa U npuBuieruu. Takue
LIEHHOCTH, KaK PaBEHCTBO, MOMYEPKUBAIOTCS B obOmiecTBe M B TpynoBoit xu3Hu (Hofstede and
Usunier, 1996). B kynbType HU3KOH NUCTAHIIMHU BIACTH KOMIIETEHTHOCTh Ba)KHEE CTAPIIMHCTBA,
YTO MPUBOAUT K KOHCYIBTaTUBHOMY CTUJIIO YTIPABJICHHUS.

WuauBuayain3m NpoTuB KOJUIEKTUBU3MA

OTOT mapamMeTp OIHUCHIBACT CTENEHb MHTETPALMU B IPYIIbI, U OTPa)kaeT TO, KaK JIIOAU
KUBYT U paboTatoT BMecTe. K 0/1HOI KpallHOCTH OTHOCATCS 00IIEeCTBA, B KOTOPHIX OYEHb Cclladble
CBSI3U MEXIY JIOAbMH, U OXKHJACTCSA, YTO KaKIblid OyneT 3a00THTBCS O CBOMX COOCTBEHHBIX
uHTepecax. Jlpyrasg KpallHOCTh BKIIIOYAeT OOIIECTBa C HU3KUM WHAWBUIYaIN3MOM. B 3THX
o0IIecTBax CyIIECTBYIOT OY€Hb MPOUYHBIC CBA3M MEXIY JIOIbMH, OOpa3ylOIIMMHU Trpymibl. B
MEXTyHAPOIHBIX IEPErOBOPaxX, YTOOBI UMETh BOZMOXKHOCTh (DOPMYITUPOBATh apTyMEHTHI, BaKHO
3HATB, ABJSETCS JIU IPOTUBOIOIOKHAS CTOPOHA KOJIJICKTUBUCTCKON MITU WHINBUAYAINCTUYECKOH,
TO €CTh HIIeT JU OHa KOJUIGKTUBHOE peIIeHHE WIW HHIWBUIYaJIbHYIO BBITOTY.
NuauBuayanuctuyeckue KyabTypbl CKIOHHBI IIEGHUTh OTKPBITHIA KOHPIUKT U TUHEHHYIO JOTHKY.
B »stux KymeTypax moomIpseTcs KOHKYPEHIIHMs, a He COTPYIHHYECTBO, MOJYEPKHUBACTCS
WH/IMBUyaJIbHAS WHUIMATHBA W JIOCTIKCHHS, & TAKXKE IICHUTCS WHAWBUAYAJIbHOE NPHHSITHE
pemenwuii (Samovar and Porter, 2004).

N3beranue HeonpeaeneHHOCTH

N30eranne HeonpeaeIeHHOCTH 03HAa4aeT OTCYTCTBHE TEPIUMOCTHU K JIBYCMBICIIEHHOCTH U
Heo0X0aUMOCTh (opManbHBIX MpaBmil. OHO YKa3bIBAaeT Ha «CTENEHb, B KOTOPOU OmMpeeeHHas
KYJIbTypa MPOTrpaMMHPYET CBOUX WICHOB YYBCTBOBATh ce0s 1100 HeKoM(OPTHO, TNOO0 KOMGPOPTHO
B HECTPYKTYPHPOBAHHBIX, HOBBIX, HEM3BECTHBIX W HeOXUIaHHBIX cuTyarusx» (Hofstede and
Usunier 1996, ctp. 122), a Taxke «kak OHM BOCIPUHUMAIOT HECTPYKTYPUPOBaHHbBIC, HESCHBIE WU
HENpe/ICKa3yeMble CHUTYyallud, KOTOPbIX OHM CTaparoTcs H30eXaTb, NMPUAEPKUBASCh CTPOTHX
KOJIEKCOB IOBe/IeHUS U Beps B abcomoTHyto uctuny (Hofstede 1980). Ctpanbl ¢ HU3KUM (c1a0bIM)
n30eranueM HeomnpeneneHHocTH (Takue kak CIIA, BenukoOputanusi) He YyBCTBYIOT yIpO3bl
JIBYCMBICIEHHOCTH M HEONPEJECJIEHHOCTH M HE UYYBCTBYIOT HEOOXOJUMOCTH KOHTPOJIHMPOBATH
OKpYXaIoIIyIo cpemy, coobiTus u cutyanuu (Samovar and Porter, 2004). [IpencraBurenu 3Tux
KyJbTYp LIEHAT MHULIUMATHUBY, HE JIIOOAT CTPYKTYpY, CBSI3aHHYIO C Mepapxueil, 6onee CKIOHHBI K
PHCKY, THOKH, CUUTAIOT, YTO MPaBHJI JOJDKHO OBITh KaK MOYKHO MEHbIIIE, U 3aBUCST HE CTOJIBKO OT
9KCMEPTOB, CKOJBKO OT camux ceOs. B memom mpencraBuTeny 3TOro THUIA KYIbTyphbl Oonee
pacciabnens! (Samovar and Porter, 2004).

MyXeCTBEHHOCTh

UYerBepToe U3MepeHue, MyKeCTBEHHOCTb, OIIPEENISIeT IeHAEPHbIE POJIM B OPraHU3alIUsiX.
B opranmzamusax ¢ BBICOKMM YPOBHEM MYXKECTBEHHOCTH OY€Hb HEMHOTHE JKCHIIMHBI MOTYT
MOIY4YHTh PaboTy OoJjiee BBICOKOTO YPOBHSA M C Oojiee BBICOKOM oOruiaroil. B opranmsanusax c
HU3KUM YPOBHEM MYKECTBEHHOCTH JKEHIIMHBI MOTYT TOJY4YUTh OoJjiee CHpaBeATUBBINA
opranm3anuonHsiii craryc (Hofstede 1980).

C momenTa nmyonukanuu B 1980 roxy Teopust KyIbTypHBIX H3MepeHui Xodcereae nomyduna
IIMPOKOE MPU3HAHHE U BJIOXHOBMJIA KPOCC-KYJIBTYpHBIE HCCIICIOBAaHMS B PsJie aKaJIeMUYECKHX
JTUCIUTIIIMH — OT COILMOJIOTHU 110 MexayHapomHoro ympasinenus (Orr and Hauser, 2008).
UccnenoBanne Xodcereae mpemnocTaBHIO SKOHOMHBIM TOAXOA K HW3YYEHHUIO YETOBEUECKOU
KYJABTYPBI, YTBEp)KIas, UTO PAa3IMYHBIC ACTEKTHl COIMAJIbHOTO TOBEJCHUS W MBIIUICHUS B
KOHEYHOM UTOTe (POPMHUPYIOTCS BCETO JINIIb HECKOIBKIMHU KYIBTYPHBIMHA U3MEPEHUSMH.
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SI3BIK AIBTISIETCS €1le OHUM KITIOUEBBIM (haKTOPOM, ONIPEACIISIONINM yCIIEX TIEPErOBOPHOTO
nporiecca, TOCKOJIbKY OH MOXKET BIUSATH Ha SICHOCTh OOIIECHHS, TOHUMaHKUE KOHIETIUH 1 0010
3¢ (dEKTUBHOCTH MEPETOBOPOB. B M000M OH3HECE MOJIOKUTENBHBIX PE3YIIBTATOB MOKHO TOOUTHCS
TOJIBKO 3a c4eT 3G HEeKTHBHOTO UCITIOJIb30BaHU s3biKa. Tetmop (2005) yka3piBaeT Ha TO, UTO BaXKHO
o0ecrneunTh TOYHOCTh (POPMYIMPOBOK BO BCEX JENOBBIX KOMMYHHKAIMSX [0 HECKOJIbKUM
MIPUYKHAM:

1. YcranosneHue oTHOLIEHUH. BaxkHO CTpeMHUThCS K OJ1arONpUsTHBIM B3aUMOOTHOIIICHUSIM
C JIIOZbMH, C KOTOPBIMHU BBI PETYIISIpHO oOmraereck. Hemoaxonsmme u HeTOYHbIE (OPMYIHUPOBKU
MOTYT HaHECTHU CEPbE3HBINA BPE/l ITUM OTHOLLEHUSIM.

2. Tounas ¢opmynupoBka uaen. Hemomxonsimue i HEKOPPEKTHBIE BBIPAXKEHUS MOTYT
03Ha4aTh, YTO CMBICI BAIIIETO COOOLICHNUS HEMOHATEH YUTATEIIIO.

3. Co3nanue NOJOKHUTEIPHOTO HMMHJKA OpraHu3anud. SICHOe, Kparkoe M TOYHOE
UCIIONIb30BaHUE SI3bIKa CO3/aeT BrieyaTieHne 3p(EeKTUBHOCTH U BCETSET YBEPEHHOCTb.

SI3BIK UTpaeT KIIOYEBYIO POJIb B IETIOBBIX [IEPETOBOPAX, BIUAS HA 00IIYI0 3(PPEeKTUBHOCTD
JOCTHKEHUS B3aMMOBBITOJIHBIX coramieHuid. [1ockoabKy oAsM, KaK MpaBuilo, JIeT4e BhIPaKaTh
CBOM MBICIM Ha POJHOM SI3bIKE, BEJICHUE IEPErOBOPOB HAa HEPOJHOM SI3bIKE MOMKET CHU3HTH
KOMMYHUKATUBHBIE CIIOCOOHOCTH U, CJIeI0BaTeNbHO, 2(p(PeKTUBHOCTH MEeperoBopoB. XaT4nHCOH
(2005) nmokaszay, 4YTro pa3phlB B TNMOHUMAHWUU U BIAJICHUM SI3BIKOM MOXET CYIIECTBEHHO
MPEMATCTBOBATh (PGEKTUBHOMY AMAJIOTY, CHHXKAash BO3MOXXHOCTH Pa3BHTHSI COTPYAHHYECTBA.
SI3pIKOBBIE Oapbepbl MOTYT CO3aBaTh MPOOIEMbI B IEpeade CI0KHbBIX UACH, BBIPAKEHUU SMOIIUIA
Y YCTaHOBJICHUU B3aMMOIIOHMMAHMS C KOJUIETAaMH Pa3HOTO SI3BIKOBOTO MPOMCXOXKIEHUs. BriOop
CJIOB, MHTOHAIIUU TOJIOCA U HeBepOaIbHBIX CHUTHAJIOB B OOIICHUH TAK)KE€ MOXKET Pa3inyarbcs B
3aBUCHUMOCTU OT $3bIKa, YTO MPHUBOAUT K MOTEHIUATbHBIM HEAONOHHUMAHUSM WM HEBEPHBIM
TOJIKOBAHMSIM.

Bo wuszbexxanue naHHBIX MpOOJIEM YYaCTHMKHU [EJIOBBIX MEPEroBOPOB JIOJKHBI 3HATh
KYJIBTYPHBIE HOPMBI U SI3bIKOBBIE HIOAHCHI, KOTOPHIE MOT'YT HOBJIMAThH Ha MEPErOBOPHBII Mpoliecc.
Pa3BuTHe KynbTypHOI KOMIETEHTHOCTH, alanTalus CTHIIeH OOLIEHUS U POsIBIEHNE THOKOCTH B
MOJX0/IaX K MEepPEeroBopaM MOTYT IIOMOYb NPEOOJETh KYIbTYpHBIE U S3BIKOBBIE Pa3iHuus, YTO
IpUBEZET K Oosiee yCHeIHbIM pe3y/bTraTaM B OU3Hece.

B 3akmioueHHH CTOWT OTMETHUTH, YTO BIUSHHUE KYIBTYphl M SI3bIKA HA CTHJIb JIEJIOBBIX
MIEPETOBOPOB SIBISIETCST BaXKHBIM (PAKTOPOM, BIUSIONIUM Ha JUHAMUKY II00QTbHBIX JETOBBIX
B3aumozelcTBui. [loHnMaHue BIUSHUSA KyIbTYphI U SI3bIKa Ha CTHJIN IIEPETOBOPOB UMEET BAXKHOE
3HaYeHHe s pa3paboTku 3(P(EKTUBHBIX KOMMYHUKAIIMOHHBIX CTpaTeruil, yCTaHOBJIECHHUS
B3aMMOITIOHUMAHMUS U IOCTUKEHUS POYKTUBHBIX PE3YJbTaTOB B Pa3IMUHbIX ycloBusax. [lonnmas
U TpUHHMAs pPa3sHOOOpazue KYJAbTYPHBIX U SI3BIKOBBIX TOYEK 3pPEHHS, YYaCTHUKH JEIIOBBIX
MIEPETOBOPOB MOT'YT MOBBICUTH CBOIO CIIOCOOHOCTH 3(h(PEKTUBHO 0OIIATHCS, CTPOUTH OTHOILIEHUS
U JOCTUTaTh B3aMMOBBITOJHBIX COIVIAILIEHUH.
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MEXKKYJIBTYPHASA BU3HEC KOMMYHUKAIUA U
®OPMUPOBAHUE UMHU/TKA COBPEMEHHOI'O
HPEAITPUHUMATEJIA: CTPATEI'HA YCIIEXA

IXansansn Enena leopruesna, 2Coxpannas Tarbsina BanepbeBna
"Benymuii npenonasarens KOk A3bIKa ¥ KOMMyHHKAIUA CHHIamypcKOro HHCTUTYTA
pa3sBHUTHS MEHEIKMENTA B TalIKeHTe
2JIMpeKTOp IIKOJIBI A3bIKA K KOMMYHUKAIMH CHHIaypcKOro HHCTHTYTA Pa3sBUTHS MEHEKMEHTa
B Tamkenre
https://doi.org/10.5281/zenodo.13764821

Annomayun. B cmamve paccmompena poib  MENCKYIbMYPHOU KOMMYHUKAYUU 8
gopmuposanuu umuodica npeonpuHumMamenet, PaKkmop ee eIUsHUSL 8 COBPEMEHHOM 0el080M MUpe
Ha npumepe MenHCOYHAPOOHLIX KOMNAHUL, d MAKdiCce OaHbl NPAKMUYECKUe DPeKoMeHOayuu,
HanpaeieHuvle Ha YIyuueHue OU3HeC OMHOULeHULL.

Asmopwvl cmambu ygepervl, umo npenooasamenu Kypca 0enoso2o oowenus 6 BY3ax ousnec
OPUEHMUPOBAHHOCMU, OOINHCHLL YOeIsiMb 0Cco0D0e GHUMAHUE PA38UMUI0 Y CE0UX CHIYOEHMO8
HABBIKOB MENHCKYIbMYPHO20 00U eHUsl, OCOZHAHUIO BANCHOCU MAKUX 3HAHUL, 4 MAKHCE PA3GUMUIO
cnocoonocmu K camopegpnexcuu u UOKOCMU HOPMAMUBHO20 UCNONb308AHUS A3bIKA 6 UX
oanvHetiutell npodeccUOHATLHOU OesimelbHOCMIU.

Kaxk noxazvieaem onvim muposvlx KOMRAHUU, MENCKYIbIMYPHASL KOMMYHUKAYUSL U 81A0EHUE
8 HE0OX0OUMOU CMeneHu HABLIKAMU 0el08020 0OWeHUS USPAIOM 8AJICHYIO POIb 8 CMAHOBLEHUU
UMUONCA NPEONPUHUMAMENST U NOOOEPICAHUU VYCHEeUIHbIX OU3HeC OMHOWEHUL 8 COBDEMEHHOM
mupe.

IIpeonodcennvie asmopamu cmpameuu MeXCKYIbmMypPHOU KOMMYHUKAYUU, NpUMeHsAeMble
8 6edeHuU OusHeca HA MeNCOYHAPOOHOM YPOBHe, CHOCOOCMBYIOM NOHUMAHUI Cheyupuku
00WeHUsl ¢ NPedCmMasUmensimMu PasiudHbiX KyIbmyp 60 U30excanue npoeaios 8 MelCiuyHOCMHOLL
KOMMYHUKAYUU U YIYYULeHUI0 OUusHec OMHOUWEHUI.

Knrwuesvie cnosa: Meoickynomypnass KOMMYHUKAYUsl, BepOAIbHASL  KOMMYHUKAYUS,
napasepoanbHas — KOMMYHUKAYUSL, HeeepOaNIbHasi ~ KOMMYHUKAYUSL, — MENCTUUHOCIHAS
KOMMYHUKAYUS, COBPEMEHHbLI NPEONPUHUMAMEND.

Abstract. The article considers the role of intercultural communication on the positive
image of an entrepreneur, its influence in the modern business world on the example of
international companies, as well as practical recommendations aimed at improving business
relations.

The authors feel certain that teachers in business oriented universities should make
emphasis on the development of intercultural communication skills and the ability for self-
reflection and flexibility in their students’ further professional activities.

As the experience of world companies shows, intercultural communication and the
presence, to the necessary degree, of business communication skills play an important role in the
formation of positive business image and maintenance of successful business relations in modern
world.




MANAGEMENT, MARKETING AND FINANCE

INTERNATIONAL SCIENTIFIC JOURNAL VOLUME 1 ISSUE 3

Intercultural communication strategies proposed by the authors help to understand the
specificity of communication with representatives of different cultures in order to avoid failures in
interpersonal communication and improve business relations.

Keywords:  Intercultural — communication, verbal communication, paraverbal
communication, nonverbal communication, interpersonal communication, modern entrepreneur.

Brnanenue s3bIkoM SIBJISICTCSI HEMAJOBaXKHBIM (DAKTOPOM ycIiexa B KHU3HU COBPEMEHHOTO
MpeIprUHUMATENIL. ITO 00YCIOBICHO TEM, YTO aHIIMMCKUI SA3bIK CTaJl TaK Ha3bIBaeMbIM lingua
franca, MOCpeNHUKOM MEXKIYy TMPEACTABUTEISAMHU PA3IMUYHBIX KYJABTYp, HAIMOHAILHOCTEH U
KoHIleccuid. CBBINIE MWIJIHOHA IO CBOOOIHO BIANICIOT AHTIIMMCKUM S3bIKOM. J[00aBUTH K
3TOMY €lIe HECKOJIbKO MHJUTMOHOB C JOCTAaTOYHO MPOJBHHYTHIM ypPOBHEM 3HAHWM S3bIKA, B
CTpaHax, IJie aHIIMHCKUH SBIsIETCS O(UIHMATBLHBIM S3bIKOM 001eHus. M Hakonen, mpumepHo 90%
BCEX MHTEPHET MCTOYHHMKOB M COBPEMEHHBIX IMEUaTHBIX MaTepUajioB HCIOJIB3YIOT aHTTTUHCKUN
SI3BIK.

JlanHast cTaTuCTUKA aeT MOHMMAHKE BHICOKOTO YPOBHS 3HAYMMOCTHU aHIIMIICKOTO S3bIKa
JUis OOIIEHHS, B YaCTHOCTH HJSl JEJNOBOM KOoMMyHHUKanuu. OJHAKO, HapsiAy € STUM CTOUT
MOTYCPKHYTH U JPYTroi HEMAIOBAXHBIN acTICKT BIUSHUS HAa 3)()EKTUBHOCTh OM3HEC OTHOIICHHIA,
a UMEHHO ()aKTOp 3HAHUS KYJIBTYPHBIX OCOOCHHOCTEW HOCHUTEIIS/TIONB30BaTelIsi WHOCTPAHHBIM
SI3BIKOM. ABTOpPBI CTaThbMl CTaBAT IEJbI0 TPOAHAIM3UPOBATh 3HAYCHUE MEKKYIBTYPHOU
KOMMYHHUKAIIUU JJIi CTAHOBJICHWSI W TOIJCPXKAHWS YCIEIIHOTO JIEJIOBOTO OOIICHUS U
(dhopMupoBaHUs MO3UTUBHOTO UMUK B JIETIOBOM Cpe/IE.

B Hamm [HM 3HAaHUA AQHDIMKWCKOTO S3bIKA, IIOMHOXKEHHBIE HA CIIOCOOHOCTh K
camopeeKcCu ¥ HOPMAaTUBHOW THOKOCTHM B NMPUMEHEHUU 3TUX 3HAHUH, SBISIOTCS 3aJI0IOM
yCIEeUHOro 1 KoM(pOpPTHOTrO PyHKIIMOHUPOBaHUS B OU3HEC cpefe. ACIEKTHI BIaJICHUS J1€T0OBBIM
AQHTIIUMCKUM 3aTParuBaroOT pa3auydHble cephl IeITENbHOCTH U BKIIIOUAIOT B C€0sI HABBIKU YCTHOMN
Y IUCbMEHHON OM3HEC-KOMMYHUKALUU, OU3HEC-KOPPECTIOHIEHIIUH, TPOPECCUOHATBLHOTO 3HAHUS
SI3BIKA 10 MPOPIITIO MPOPECCHH, & TAKKE MEKKYIBTYPHYIO KOMMYHHKAIIHFO.

TepMUH «MEXKYIbTypHass KOMMYHHUKAIUs» OBUT BIEPBBIE BBEICH KYIBTYPHBIM
aHTpPOIIOJI0roM DiBapAoM XoiuioM B cepenune 20 Beka. [1]

Xonn meITancs pa3paboTarh MPOrpaMMy HAIlEIEHHYI0 Ha OOydeHHEe COTPYIHHKOB
JTUTUIOMAaTHYECKOTO KOpIlyca, a TaKXe BOCHHBIX BEJOMCTB OCOOCHHOCTSM OOIICHHUS C
MIPECTAaBUTENSAMU JIPYTUX KYIBTYp. [2]

C Tex mop BaXXHOCTh KYIBTYPHOH CEHCHOMIM3AIMM W MEXKYIBTYPHOTO OOIIEHUS
OCO3HAIM W TPEACTaBUTENM OuW3Heca. MHOTHWE KPYIHBIE KOMITAHWW Ha PETYISIPHOW OCHOBE
MIPOBOMAT TPSHWHTH JJII CBOMX COTPYJIHHKOB IO OOYYCHHIO BJIAJICHUEM HE TOJBKO COOCTBEHHO
AQHTIIMACKHUM S3BIKOM, HO M TIParMaTHyeCKUMH TIPABHIIAMH €TI0 HCITOJIb30BAHUS B aHITIOTOBOPSIIIIEH
cpene. Benp MMeHHO mparMarmueckas COCTABJISIONIAs SI3bIKa MPU HE3HAHWW OIPEICIICHHBIX
pEUEBBIX HOPM, 3a4acTyIO BEJET K TaK Ha3bIBa€MbIM KOMMYHHUKATUBHBIM HeyaadaMm. B moqo0HbIx
ClIy4asix He3HaHHUE COOECETHUKOM dTUX HOPM MOXKET ObITh HHTEPIPETUPOBAHO HOCUTENIEM S3bIKA
KaK HEyBa)K€HUE, HEKOMIIETEHTHOCTh HITU JIa)KE arpecCHsl.

C TOYKM 3peHUs JIMHTBUCTHKH, peYb HAET O BepOanbHOW, HeBepOanpHOU U
napaBepOaIbHON MEKKYJIBTYPHOH KOMMYHHKAIHH. 3]

BepOanpHas KOMMYHHKAHs TOAPa3yMeBaeT HCIOJIh30BaHWE COOCTBEHHO S3bIKa, Kak
WHCTpyMeHTa oOmmeHusi. VIMEHHO TOCpenCTBOM BepOAJBHOTO OOMICHUS! MPOUCXOAUT OOMEH
nH(popMaIuel, MHEHUSIMH ¥ SMOIMSIMH MEXAY Yy4YaCTHHKaMH Iporecca. SI3bIK SBISETCS
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OTPaKCHHEM LIEJIOTO KYJIBTYPHOTO MHUpPa COOECEAHNKA, 8 TAKXKE CAaMbIM HH(OPMATHBHBIM KaHAJIOM
OOIIEHUS MEXK Ty JTIOAbMH. MEXKYIbTypHasi KOMMYHUKAIUS U3ydaeT MyTH Hauboliee MpaBuiIbHON
nepeaayd WHGOPMALMU W JOCTIDKEHHS HAWIyYlIero B3aMMOIOHUMAHUS MEXKIy JIIOIbMHU
MTOCPENCTBOM BepOATBLHOTO OOIICHHUSI.

HeBepOanbHass KOMMYyHHKAIMSl MPOUCXOAUT TMPH IOMOIIM TaKUX CPEICTB Iepenadyu
COOOIIeHNs], KaK BbIpAKEHUE JIUIA, S3bIK TeJa M )KECTOB, a TAaKKe MaTepUaIbHBbIX UCTOUHUKOB
nH(pOpMaIuu, BKIIOYAIOLIUX B c€0s 0K, IPEAMETHI, OKPYKAIOIIYI0 00CTaHOBKY.

Tperuii TUN MEXKYIbTYPHOH KOMMYHUKAIlMHM, MapaBepOabHBIA, XapaKTepHU3yeTcs
MCTIOJIb30BaHUEM MAaPATMHTBUCTHUECKUX MIPUEMOB, TAKMX KaK: pUTM B TEMOP roJioca roOBOPSIIETO,
a TaK)Ke MHTOHALUS.

Bce ykazaHHbIe THUIBI MEXKYJIBTYPHOTO OOIICHHS SIBIAIOTCS BaKHBIMH SJIEMEHTAMHU
caMOUJIeHTU(UKAIIMU TIPEACTaBUTENICH pa3IUYHBIX KYAbTyp W CTpaH. Jlomyckas HeEKoTopoe
000011IeHNe, MOXKHO YTBEPXKAaTh, YTO MPEICTABUTENM 3alaJHBIX CTPAH LEHAT MPEXKIEe BCETO
cofepxaHue oOIIeHHs, B TO BpeMsl Kak B CTpaHax A3uM 0oJjblliee BHUMAHHUE yNEIsSETCS MaHepe
BEJICHHSI pa3roBOpa U IIepeMOHHAITy HeBepOanpHOTro 001eHus. Bo3bmem, Hanpumep, Y30ekucran
nu CIIA wu mpoBeneM CpaBHHUTEIBHBIM aHAIM3 IICHHOCTEH B TpodecCHOHAIBHON cdepe.
VY30ekucTaH, M0 ONMPEISIICHUI0 WHANBUAYAIBHON KYJIBTYPOJIOTHYECKON IIKaubl [4], sBIseTCS
CTPaHOM C BBICOKO KOHTEKCTHOM KYIBTYpPOM M XapaKTEPHU3YeTCs BBICOKOM K€ CTEIECHBIO
koyuiektuBu3ma. CILIIA, HanmpoTuB, - CTpaHa ¢ HU3KUM 3HAYEHHEM KOHTEKCTa. AMepUKaHLaM
CBOMCTBEHHBI UHANBUYAJIN3M U PELIUTEIBHOCTD I€UCTBUM.

HeynuBurtenbHO, 4YTO OTCYTCTBHE HABBIKOB HOPMATHBHONM THOKOCTH B KOHTEKCTE
MEXKKYJIBTYPHON KOMMYHUKALIH, MOXKET CTaTh MIPUYMHOW KOMMYHHUKAaTUBHBIX Heynad. [S]

Kommnanus Yahoo! sBisier coGoii mpumep MOCHEACTBUN OTCYTCTBUS HOPMAaTUBHOMN
TMOKOCTH MEXJIMYHOCTHOTO M MEXKYJIBTYPHOTO OOILIEHHMS B paMKax IMUCbMEHHOH Ou3Hec-
kommyHuKauu. B 2013 roay, Yahoo! ornpaBuia Bcem coTpyaiHUKaM MEMOPAHIYM, COAEpKaIIUN
nH(popmaIuio o ToM, uTo, HaunHas ¢ 1 uronHs 2013 roga, Bce COTpyaAHUKH, padoTaroue yaajieHHo,
JIOJDKHBI IIEpENTH JI1s1 pabOThl B OQUCHI MIIM YBOIUTHCS. HeoBOIBCTBO OBLIIO BHI3BAHO HE TOJIBKO
CoZIep’)KaHNEM MEMOPaHIymMa, HO U (popMoii, B KOTOpOil OH ObuT HanucaH. [1o MHEHHIO KCTIEPTOB
B 00nacTu OM3HEC-KOMMYHMKAIIUHU, COOOIIEHNE HEe OOBSACHSIIO MPUYMHBI JEHCTBUI PyKOBOACTBA
KOMIIAaHUM M OBbUIO BBIIEPXKaHO B YIBTUMAaTHBHOM ToHe. Kak cienctBue, GONBILION MPOLEHT
coTpynHukoB Yahoo! oTkazasncs oT nanpHeiIel paboTsl B KOMIaHUH. [6]

Kak nokassiBaeT OIbIT MUPOBBIX KOMIIAHUN, MEXKYJIbTYpHasi KOMMYHHUKALUS U BIaJICHUE
B HEOOXOJIMMOM CTETIEHN HAaBbIKaMH JIEJIOBOTO OOIIEHUS UTPAIOT BaXKHYIO POJIb B CTAHOBJIEHUHU U
MOJAepKAHUH YCIEIIHbIX OM3HEC OTHOILIEHUH B COBpeMEHHOM MUpe. Ha mpakTHuecKkux 3aHsATHIX,
crynenTam Cunranypckoro Mactutyra PazButus MenemxmenTa B TalkeHTe ObIIIO 1aHO 3a/laHUE
coOparh UHPOPMALIMIO O KPYIMHBIX MUPOBBIX KOMITAHUAX; HA OCHOBE MPHUMEPOB ATHX KOMIAHUI
ObUI IPOBEJICH aHAJIN3 CaMbIX AMMYECKUX KOMMYHUKAaTHBHBIX HEY/lau 3a MOCIIeAHEee IeCATHIICTHE,
UX IPUYMHBI U NOCIEACTBUA. BBIIM Takke pacCMOTPEHBI OCHOBHBIE MOTEHIMAIBHO I10JIE3HBIE
CTpaTeruy, HalpaBJICHHbIE HA TPAKTUYECKOE TOCTUKEHNE TOCTABIICHHBIX 1IEJIEH.

1. I'maBeHCTBO BBIMOJIHEHUS PUHSATHIX 00513aTEIbCTB.

Jannast crparerust mnonpasymeBaeT d(dQexTuBHOE JIE KOHKPETHOW  CHUTyalluHu
B3aMMOJICHCTBHE YIPABICHYECKUX KaJpOB, HAIIPABJIEHHOE HA HAXOXK/IEHHE HYKHBIX PElIeHUH U
JOCTHYKEHHUE MOCTaBICHHBIX LIeJeH.

2. IlpropuTeT MEKINYHOCTHBIX OTHOLIEHUH.
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3adacTyio, B COBpeMEHHOH Om3Hec cpene 3(dexkTuBHas KOMMYHUKAIMs HEpa3pbIBHO
CBSI3aHA C JIMYHBIMU CBSI3IMU IIAPTHEPOB, APYKECKUMHU WM CEMEHHBIMHU, UYTO, B CBOIO OYEPE/b,
SBJISICTCS TEHJICHIIMEH Pa3BUTHSI COBPEMEHHOTO OM3HEC COOOIIECTBA.

3 JletanbHOE U3YYCHHE MPOOJIECMEI.

[IpenenbHas KOHUEHTpalMsi Ha OOCYXIEHUM JeTajedl MEXIyHapOIHOIO JI0roBopa
XapaKTEepU3yeT €ro HEeMOCPEICTBEHHYIO YCIELIHYI0 pealu3aliio U JajbHellIee MI1010TBOPHOE
JIeJIOBOE COTPYIHUYECTBO MEXAYy MapTHepamMu. KoMMyHHKaTHBHbBIE HEy[dadd, BO3HMKAIOLIHUE
BCJIEZICTBHE HEHAJIEXKAIIETO 00CYKIIEHUS JIeTalleil, MOTYT IPUBECTH K HETIOJTHOMY BBITTOJTHEHHIO
WM J1aXe [IPOoBajly JOTOBOpa.

Tak, nHampumep, kocmuueckuii kopabmp Mars Climate Orbiter, ctoumocteio 125
MWIJIHOHOB JIOJUIAPOB, CTOpeNl B MapCHAaHCKOW arMocdepe M3-3a KOMMYHUKAaTHBHOM OIIMOKH,
IPOU3O0LIEIIEH MEXAy ero KOHCTPYKTOpoM, MapTuHoM JIOKXMIOM, UM HPOEKTHPOBILUKAMU
NASA. U3mepsis cuity MabIxX JBUraresnei anmnapara, JIokxua ucnosnab3oBain bputanckyro equHUILY
u3MepeHus — QyHT, B TO BpeMsl Kak IPOEKTUPOBLIMKH kopadist u3 NASA noapazymeBaiu Apyryro
€IMHUILY U3MEPEHUS — HBIOTOH, B PE3YJIbTAaTe Yero JOPOroCTOSIINN MPOEKT norepren kpax [5].

4 TaxTHKa BEDKUIAHUS.

OpHOlf M3 OCHOBONOJArarolIUX COCTABISAIOLIMX MEXKINYHOCTHOM KOMMYHHKAIUU
IIpEJICTaBUTENIEH a3MaTCKOrO PETHOHA SIBISETCS TAKTHKA BBDKHIAHUA, B pe3yjbrare KOTOpOM
MIPOBOAMTCS MOIPOOHBIN aHATN3 BEIIBUHYTHIX MMAPTHEPAMH YCIOBUN U OIIEHKA PEaTbHOM BBITO/IBI.
[11010TBOPHOCT  MEXKKYIBTYPHOH KOMMYHUKAIMM HAMNpsMYyI0 3aBUCUT OT CIIOCOOHOCTH
IIPOTUBOIOI0KHOM CTOPOHBI K IPUHATHIO B3aUMOBBITO/IHBIX JJOTOBOPEHHOCTEH.

5 ToYHOCTB U MYHKTYaJIbHOCTb.

TOYHOCTh M MYHKTYaJIbHOCTh B BEJCHMM IIEPErOBOPOB M BBINOJHEHUM BCEX ITYHKTOB
JIOTOBOPOB UI'PAIOT BAXKHYIO POJIb B yCIIEX€ HAa MEX/JyHApOIHOM ypoBHE. Tak, Hanpumep, 60Jb110€e
3HAYEHHUE TOUHOCTH U MNyHKTYAJIbHOCTH YAEJSIOT SITOHCKKHE OU3HECMEHBbI. TOUHOCTh B HAa3HAYEHUU
BpEMEHM Hayajla ¥ OKOHYaHHUS IE€PEeroBOPOB HWIPAET HEMAJIOBAXHYIO pOJb B YCIEUIHOM
COTPYIHUYECTBE C MPEJICTABUTEISIMU SITTOHCKON KYIBTYpPHI [8].

6 YX0[1 OT OTKPBITHIX TPOTUBOPEUNH.

Bo wn3bexxanue KOH(IMKTOB ¢ MHOCTPAaHHBIMHU MMapTHEpaMH, OM3HEC NpPEACTaBUTENN
HEKOTOPBIX CTpaH MPEANOYUTAIOT U30erarth OTBeTa “HeT’’, 3aMEHsIsl €ro Ha MoJYaHue win Oojee
MATKYI0 (hopmy Hecornacus. [IpencraBureny SMOHCKOW KyAbTYpbl CKOpPEE CKaXyT “3TO TPYIHO
peanu3oBaTh”’ HEXENU CI0Bo “HeT” [9].

7. IlposiBieHUE BEKIMBOCTH.

HecmoTtps Ha TpaauLIMOHHOE MPOSBIEHUE UCKPEHHOCTHU U YBAaXKEHUS B MEXINYHOCTHOM
OOIeHUH, TIPEACTABUTENM Aa3uarckoil OHW3HEC Cpeapl HE BCErna OTOXKAECTBISIOT HX C
3aMHTEPECOBAHHOCTHIO B MPEJTIOKEHHBIX YCIOBUSIX KOHTPAKTA.

Hcxonst u3 pacCMOTPEHHBIX aBTOpaMH Ha MPAKTHYECKUX 3aHATUAX BBILIETIEPEUHCICHHbBIX
CTpaTeruii MEXKYIbTYpHOH KOMMYHHUKAIlMM, TPUMEHUMBIX B BEJICHMHM OH3Heca Ha
MEXYHApPOIHOM YpPOBHE, OBLI CIellaH BBIBOJ O TOM, YTO YCIIEUIHOE JEeJI0BO€ OOIIeHHEe Ha
MEX1YHapOIHOM YPOBHE 3aBUCUT HE TOJBKO OT BJIAJCHUS S3bIKOM Ha JIOJDKHOM YPOBHE, HO U OT
CIOCOOHOCTU CTOPOH OBITh TOJEPAHTHBIMU C MPEICTABUTEISIMH APYTUX KYIbTYp. Bo u3bexanue
IIPOBAJIOB B MEXJIMYHOCTHOM OOIIEHUH, TapTHEPaM HEOOXOJUMO UMETh YETKOE MPEACTABICHUE O
KyJIbType, cnenuduke oOUIeHHUs U S3bIKOBOM KapTUHE MHUpA ApYr JIpyra, 4yTo, B CBOIO OYE€pEe.b,




MANAGEMENT, MARKETING AND FINANCE

INTERNATIONAL SCIENTIFIC JOURNAL VOLUME 1 ISSUE 3

IMMO3BOJIUT OCYHICCTBUTH IMOCTABJIICHHBLIC LCIN 0e3 00Je3HEHHBIX HOCHGHCTBHﬁ, BbI3bIBACMBIX

OTCYTCTBHUECM B3aNMOIIOHUMAHU.

10.
11.
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Abstract. Uzbekistan, a Central Asian nation with a rapidly transforming economy, has
experienced significant changes in its GDP growth trajectory from 2020 to 2024. This period has
been marked by economic reforms, the impact of the global COVID-19 pandemic, shifts in trade
dynamics, and the implementation of new fiscal policies aimed at sustainable growth. This article
delves into the GDP trends of Uzbekistan over these years, analyzing key factors driving growth,
sectoral performances, and the future outlook.

Keywords: key factors driving growth, sectoral performances, stimulus packages, social
protection measures.

Introduction

The year 2020 was particularly challenging for Uzbekistan, as the global COVID-19
pandemic caused widespread economic disruptions. Despite these challenges, Uzbekistan's GDP
grew by 1.6%, making it one of the few countries in the region to avoid contraction. This resilience
was attributed to the government’s swift response, including stimulus packages, social protection
measures, and efforts to maintain economic activity.

In 2021, Uzbekistan’s economy rebounded strongly, with GDP growth accelerating to
7.4%. The recovery was driven by the easing of pandemic-related restrictions, a resurgence in
domestic demand, and a strong performance in key sectors such as agriculture, industry, and
services. The government continued its reform agenda, focusing on liberalizing markets,
improving the business environment, and attracting foreign investment.

The growth momentum carried into 2022, with GDP expanding by approximately 5.7%.
While the growth rate was lower than in 2021, it reflected a normalization of economic activity
after the post-pandemic surge. Inflationary pressures, global supply chain disruptions, and
geopolitical tensions (including the Russia-Ukraine conflict) posed challenges, but Uzbekistan
managed to sustain positive growth through diversification efforts and increased public investment
in infrastructure.

In 2023, Uzbekistan's GDP growth was projected to be around 5.5% to 6.0%, reflecting
steady expansion despite ongoing global uncertainties. Key drivers included robust agricultural
output, continued industrialization, and growth in the services sector. The government’s focus on
digitalization, energy efficiency, and infrastructure development further bolstered economic
performance. Additionally, increased trade with neighboring countries and China contributed
positively to growth.

Looking ahead to 2024, Uzbekistan’s GDP is expected to grow at a similar rate, with
projections ranging from 5.5% to 6.0%. The economy is likely to benefit from continued reforms,
diversification of exports, and integration into global markets. However, external risks such as
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global economic slowdown, commodity price volatility, and regional geopolitical tensions could
pose challenges.

Sectoral Contributions to GDP

Agriculture

Agriculture remains a vital sector in Uzbekistan’s economy, contributing significantly to
GDP and employment. The government’s efforts to modernize agriculture, improve irrigation
systems, and introduce advanced technologies have boosted productivity. In 2020-2024,
agriculture consistently contributed around 25% to GDP, with key products including cotton,
wheat, fruits, and vegetables.

Industry and Manufacturing

The industrial sector, including manufacturing, mining, and construction, has been a major
growth driver. The sector's share in GDP increased from around 30% in 2020 to over 35% by 2024.
Key industries include textiles, food processing, chemicals, and machinery. The government’s
industrial policy, which encourages diversification and modernization, has played a crucial role in
this expansion.

Services

The services sector, encompassing trade, transport, telecommunications, and financial
services, has seen rapid growth. By the end of the 2024 year, services were expected to account
for nearly 40% of GDP. The growth in this sector reflects increasing urbanization, rising consumer
demand, and the expansion of digital services. Tourism, in particular, has been a focus area, with
the government promoting Uzbekistan as a cultural and historical destination.

Government Policies and Reforms

Economic Liberalization

Since 2017, Uzbekistan has been undergoing significant economic reforms aimed at
liberalizing markets, improving the investment climate, and reducing state intervention. These
reforms accelerated during 2020-2024, with policies focused on privatization, banking sector
modernization, and legal reforms to protect investors' rights.

Fiscal and Monetary Policy

Uzbekistan's fiscal policy during this period was characterized by increased public
investment in infrastructure, education, and healthcare. The government also adopted a cautious
monetary policy to manage inflation, which averaged around 9% during 2020-2024. The Central
Bank of Uzbekistan aimed to stabilize the currency and control inflation through targeted
interventions.

Trade and Investment Policies

To boost GDP, Uzbekistan pursued an open trade policy, signing trade agreements with
several countries and joining international organizations. The government also implemented
measures to attract foreign direct investment (FDI), focusing on sectors such as energy, mining,
and technology. These efforts were reflected in a steady increase in FDI inflows over the years.

External Factors Influencing GDP

Global Economic Environment

The global economic environment played a significant role in shaping Uzbekistan’s GDP
growth. The COVID-19 pandemic, geopolitical tensions, and fluctuations in global commodity
prices had both direct and indirect impacts on the economy. Uzbekistan's dependence on
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remittances from abroad, particularly from Russia, also made the economy vulnerable to external
shocks.

Regional Trade and Integration

Uzbekistan's efforts to strengthen regional trade ties, particularly with Central Asian
neighbors and China, contributed positively to GDP growth. Initiatives such as the Belt and Road
Initiative (BRI) provided infrastructure investments that enhanced connectivity and trade.
However, regional challenges, including border disputes and water resource management,
remained potential risks.

GDP growth
15
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. 1 " | i
2019 !020 2021 2022 2023
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-10

B Kyrgyz Republic  ® Kazakhstan Turkmenistan Tajikistan  m Uzbekistan

Graph 1. GDP growth of Central Asian Countries between 2020-2024

Here is a graph comparing the GDP growth rates of Uzbekistan with other Central Asian
countries (Kazakhstan, Kyrgyzstan, Tajikistan, and Turkmenistan) from 2020 to 2024. The graph
illustrates how Uzbekistan's GDP growth has been relatively stable and resilient compared to its
neighbors, particularly during the challenging period of the COVID-19 pandemic. Each country's
growth trajectory reflects its unique economic structure and external dependencies.

- Diversification: Uzbekistan has been more successful in diversifying its economy
compared to Kazakhstan and Turkmenistan, which remain heavily dependent on energy exports.

- Resilience: Uzbekistan and Tajikistan demonstrated relative resilience during the
pandemic, maintaining positive growth, whereas Kazakhstan and Kyrgyzstan experienced more
significant contractions.

- Volatility: Kazakhstan and Turkmenistan have faced greater economic volatility due to
their dependence on global energy prices, while Uzbekistan’s more diversified economy has
helped mitigate some of these external shocks.

Uzbekistan is expected to continue its growth trajectory, supported by ongoing reforms and
diversification efforts. Kazakhstan and Turkmenistan will continue to be influenced by global
energy markets, with efforts to diversify their economies gaining importance. Kyrgyzstan and
Tajikistan remain vulnerable but could see steady growth if external conditions remain favorable.

Conclusion

Uzbekistan's GDP growth from 2020 to 2024 reflects the country’s resilience in the face of
global challenges and its determination to pursue economic reforms. The period has been marked
by steady growth, driven by key sectors such as agriculture, industry, and services. Looking ahead,
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Uzbekistan faces both opportunities and challenges as it continues on its path toward sustainable
economic development. With the right policies and strategic focus, the country is well-positioned
to achieve its long-term economic goals.

The future outlook for Uzbekistan’s GDP growth remains positive, with projections
indicating continued expansion. The government’s commitment to economic reforms,
infrastructure development, and integration into global markets is expected to sustain growth.
However, the country faces challenges such as managing inflation, reducing unemployment, and
ensuring equitable development across regions.

Several risks could affect Uzbekistan’s GDP growth, including global economic
slowdowns, geopolitical tensions, and climate change. The country’s ability to navigate these
challenges will depend on the effectiveness of its policies and the resilience of its economic
structure.

To achieve sustained GDP growth, Uzbekistan will need to focus on several strategic
priorities, including diversifying its economy, improving the business environment, and enhancing
human capital. The government’s Vision 2030 plan outlines these priorities and sets ambitious
targets for economic and social development.
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Abstract. The adoption of a Fintech digital financing facility “Buy Now, Pay Later” has
grown rapidly on the international level. Within last five years Uzbekistan has become a promising
player in the dynamic Fintech landscape due its fast integration of technology and finance, coupled
with initiatives to enhance financial inclusion. And as e-commerce is growing in popularity among
local consumers, Fintech players in Uzbekistan market are focusing on BNPL service development
through innovation, local adaptation and diversification of their offerings to meet the growing
demand for convenient and accessible point of sale financing tool. The rise of Fintech has
drastically disrupted traditional consumer lending practices in the country, bringing forth
numerous opportunities and challenges that are explained in the paper. Recommendations for
Fintech companies willing to run BNPL business in Uzbekistan are presented in the concluding
section.

Keywords: BNPL, countries in transition, consumer credit, paying by installments, POS
financing, credit scoring, household income, Fintech, Uzbekistan.

Introduction

The last decade of digitalization in the global financial market has been associated with the
unprecedented rise of Fintech companies offering drastically new digital solutions to the services
previously considered as a prerogative of traditional banks. The concept of paying by installments
is not new and of a simple nature, however Fintech companies have transformed it into digital,
fast, and convenient solution with a catchy tag “Buy Now, Pay Later” (BNPL). BNPL is expected
to reach nearly a quarter of all global ecommerce transactions by 2026 (Purnell, 2024).
Furthermore, Grand View Research (2023) predicts that the fastest growth will be observed in the
Asian region, including Central Asian countries.

As Uzbekistan continues to develop its digital financial infrastructure and regulatory
frameworks, the Fintech industry is poised for further growth particularly in BNPL market.

Methodology

In this research, the integrated SWOT-MLP analysis has been applied to identify
opportunities and challenges at three levels—Ilandscape, regime, and niche—within the Uzbekistan
BNPL sector. This analysis facilitates a comprehensive understanding of the market and offers
recommendations for an effective adoption of BNPL Fintech service the Uzbekistan financial
sector.

Under the Multi-level Perspective (MLP) framework, a niche technology development can
reach a particular level that will cause a sizable shift in the regime subject to significant pressure
from the landscape. For a smooth transition to occur, there are two conditions to be met: an internal
condition of a niche development and an external condition related to regime and landscape
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pressures, causing either challenges or opportunities for an existing system (Yang and Jung, 2024).
Applying both MLP framework and SWOT analysis in close interconnection allows their
simultaneous utilization (‘integrated SWOT-MLP analysis’) for capturing the full picture in the
evolving BNPL sector.

Results and Findings

Radical digital transformation of the banking industry and e-commerce growth in the
developing parts of the world represent major growth drivers for point-of-sale (POS) financing
(McKinsey & Company, 2024). As noted by KPMG (2024) a growing number of consumers rely
on and feel confident about BNPL services as e-commerce turnover keeps rising. the total volume
of POS financing and BNPL has reached more than 450 million US dollars and with the annual
growth of 38-42% it is forecasted to be 1.5-2 billion US dollars (KPMG, 2024).

Installment plans have been growing in popularity in Uzbekistan due to relatively low-
income levels, especially among younger generations and inappropriateness of consumer credit
instruments of traditional banks for the dominant Muslim portion of the population.

BNPL Target Segment in Uzbekistan

Uzbekistan’s young, smartphone-wielding generations are driving the BNPL revolution.
The average age of a resident of Uzbekistan is 29 years (World Bank, 2023). So, Millennials and
Gen Z, (these, who are 20-35 years old), are the target segment of BNPL. They are comfortable
with digital services (mobile banking and cashless payments), view any payment as an experience
rather than just a transaction, and BNPL allows them splitting purchases into affordable
installments. Moreover, as the majority of the segment are Muslims, BNPL fintech providers offer
‘Halal Finance’ options.

Unbanked Local Muslims

B & i

20 mil 93% 0%

Out of
37 million population

Young, Digitally
connected

= $90.9 bil GDP growing at 5-7% = 60% mobile internet penetration

Don’t use Share of Islamic
banking products Banks

(loans or deposits) (retail)

= 7.5 - 8.4% rising real incomes = 20 mil. debit card holders

Source: World Bank (2023), ADB (2022)

Within last five years there has been a surge in the number of BNPL players targeting young
‘unbanked’ Muslims (more than 18 million people) with intensifying competition for the market
share. To stand out and gain a dominant market position, BNPL players have to differentiate
themselves through innovative solutions, customer-centric approaches, and efficient services
before Islamic banks are allowed to enter the market (targeted regulations on Islamic Finance have
not been introduced yet).

Fintechs in Uzbekistan BNPL Market

The rapid development of BNPL in Uzbekistan is facilitated mainly by fintech companies,
that build their own scoring models to assess creditworthiness of clients, use AI and machine
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learning solutions to leverage information from government resources (i.e. gov.uz) and accelerate
decision making process.

Though the exact details vary by provider, most BNPL services offered in Uzbekistan have
three basic options:

- Pay Later in full after 30 days.

- Pay Later Installments: 3-4 equal, interest-free installments up to 4-6 months.

- Finance It. splitting the cost of large purchases into 24-36 months with low-interest
instalment plans.

Financial habits are still being formed in Uzbekistan. For instance, though consumer credit
facilities have been offered by conventional commercial banks for a relatively short period of time,
retail exposures doubled as a proportion of sector loans over 2018-2023, reaching 32% at end-
2023, the retail loan quality is expected to deteriorate in 2024 and 2025 (Fitch Ratings, 2024). The
riskier segments - unsecured cash and car loans have accounted for the majority of the recent retail
loan growth. Recent regulatory restrictions introduced by the Central Bank of Uzbekistan and
aimed at mitigating the risks of overheating in retail lending, make BNPL option even more
attractive.

The majority of BNPL providers in the country would like to capitalise on the strong
preference for halal products among Uzbekistan's predominantly Muslim population using ‘Halal
Klarna” approach.

Types of FinTech Companies offering BNPL service in Uzbekistan

Homegrown fintech start-ups: Local fintech start-ups are engaged in payments, lending,
and investments. Addressing additional consumer and business needs such as payment apps and
wallets, and merchant payment solutions.

International fintech firms: Established international fintech firms have launched in
Uzbekistan, stimulating competition and helping promote customer adoption.

Banks: Leading banking incumbents have moved quickly to offer digital-only offerings.

Although, the number of Fintechs in BNPL market has grown considerably, there is still an
unmet demand in experienced fintech developers, experts, and active proponents of BNPL benefits
(KPMG, 2024).

BNPL business model profit is derived from commissions that are paid by merchants (up
to 10% due to intense competition among BNPL providers) and mark-ups on POS financing
covered by customers (from 0% to 68%). The markup on merchandises includes the percentage of
non-returns, currency risks, compensation to investors, and operating expenses. High mark-up
level in POS financing mostly due to expensive funding in local and foreign currencies pose some
challenges to the wider acceptance of this type of consumer credit. Classic BNPL plans for 3-4
months with no mark-ups for customers are the most popular among the local population.
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Fintechs in Uzbekistan BNPL Service Market

BNPL Service Providers with Online Market Places & PoS
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Uzum Nasiya and Alif Nasiya are the leading companies in the BNPL sector of Uzbekistan
based on gross merchandise volume (GMV). Uzum, however, dominates the market owing to its
large investments in growing the own ecosystem (online market place, digital bank, own POS
network, and established ties with local and international merchants).

Key Players in Uzbekistan’s BNPL market

Alif and Uzum enjoyed 2/3 of the total market gross merchandise volume (GMV)

5
= of Uzum
USD210 million 3

Nasiya’s
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90% of Total offline
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Nasiya’s 450'500

GMV is USDm
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Other

*The GMV measure represents the total value of transactions made using BNPL

Source: KPMG (2024)

Challenges faced by BNPL Fintechs

Due to the fast acceleration of Uzbekistan Fintech sector in general, and BNPL service in
particular, a number of challenges are being encountered. The government should take a lead and
responsibility to navigate and address them, as well as promote further acceptance and growth of
the Fintech industry.

Government and Regulation

The key government institutions in Uzbekistan’s transforming financial sector are the
Central Bank of the Republic of Uzbekistan, the National Agency of Perspective Projects (e-
commerce regulation), and the Fintech Association of Uzbekistan.

While Uzbekistan does not have a dedicated regulatory framework for BNPL, there is a set
of rules for non-banking entities that include e-commerce, micro-lending and consumer protection.
As KPMG (2024) states, the regulatory framework is also constantly changing with the current
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emphasis on startups' interests. Such constant changes may hinder growth and limit opportunities
for Fintech companies.

However, as the BNPL adoption rate in Uzbekistan is increasing, the government should
take new measures to regulate the field and increase trust in Fintech. The introduction of a special
regulation on BNPL may bring reassurance to consumers, both using BNPL or those who have not
tried BNPL services. Evolving regulation can also substantially impact the operations of BNPL
startups, requiring them to comply with changing legal requirements while maintaining customer
trust and transparency.

Increasing Consumerism among younger generation

BNPL option can make it dangerously easy for young low-income households to spend
beyond their means and, consequently trap them in an unbearable circle of debt. Young people can
benefit from BNPL, but at the same time they should fully understand the consequences and avoid
blaming BNPL later. As Allchin (2023) emphasizes, it is essential for BNPL providers to control
that their advertisements are not misleading to consumers. BNPL Fintechs should make it clear
especially to young consumers that BNPL is a form of credit rather than a convenient option to
finance online purchases.

Competition with Traditional banks

Older generations still prefer to rely more on conventional financial services provided by
commercial banks. Banks are well equipped to compete with BNPL and meet the needs of
customers: more experience, well-established relationships with consumers and merchants, and
trusted brands. Another valid concern for BNPL Fintechs is the absence of consumer loans’ credit
history base, for example the majority of Gen Z representatives in Uzbekistan have barely used
traditional credit products in the past. So, all BNPL players have the task of creating and
developing this base in a very short period of time.

Consumer Behavior Shifts and Economic Fluctuations

Due to changing economic conditions and shifting financial priorities, BNPL companies
must remain attuned to consumer needs and preferences, as they directly influence demand for
BNPL services. Economic uncertainties, high inflation can affect consumer spending habits and
repayment capabilities. BNPL startups must establish robust risk assessment mechanisms to
mitigate potential defaults and manage financial risks effectively.

Opportunities faced by BNPL Fintechs

By addressing the above stated challenges in a timely and effective manner BNPL
providers in Uzbekistan can build strength by utilizing the following unique opportunities in the
market.

Game-changer in Uzbekistan market

BNPL is bringing unbanked populations into the mainstream economy — younger
generation with no or bad credit history, and Muslim population that needs Halal financing
products. So, the flexibility with the lack of interest, offered by BNPL, are particularly alluring,
making it the fastest-growing payment method in Uzbekistan.

Win-win solution for consumers and merchants

BNPL offers customers financial flexibility and a convenient checkout process, while
merchants gain higher sales turnovers, larger order values, decreased acquisition costs, greater
brand recognition, and customer loyalty. So it is expected that BNPL will be an appealing

consumer credit financing tool in the future as well.
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Innovation and Technology Integration

Startups can explore new approaches to partnerships with merchants, loyalty programs,
and tailored solutions for different customer segments to stay competitive. Investing in application
of advanced technologies (Al and data analytics) can enhance risk assessment and streamline
processes, improving the user experience and increasing the level of customer loyalty.

Education and Awareness

Ensuring financial literacy and educating consumers on responsible usage of BNPL
services can foster trust in BNPL providers, encourage sustainable financial behavior, and support
the sector’s further development.

Discussion

By fostering collaboration among the FinTech businesses, traditional financial institutions,
government agencies, and stakeholders, a robust sustainable system can evolve through leveraging
collective expertise and resources. However, late payments and losses for BNPL in Uzbekistan
need to be studied to better understand the socio-economic impact of this sector development.

Conclusion

Buy Now Pay Later Services are drastically changing Uzbekistan’s consumer retail lending
landscape, offering a win-win scenario for both consumers and retailers, that needs to be properly
regulated to ensure general trust in Fintech. With flexible and customer-friendly approach, BNPL
empowers previously excluded consumers to participate in the credit economy, boosting their
purchasing power, and driving market expansion.

By understanding the drivers of BNPL acceptance among consumers and its strategic
benefits, BNPL service providers and retailers can gain significant advantages. At the same time,
by proactively addressing the mentioned above potential challenges and promoting responsible
borrowing, stronger customer relationships and sustainable growth of their businesses can be
achieved.
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UKTUCOIUETHHU PUBOXKJIAHTUPUIIIA COJTUK
TU3UMUHUHI YPHU BA AXAMUSTH

TAxmenos Jonuépoex Cupoxunaun yram, 2Coaros Illaxzon Boxua yriam
1-2¥736exucron PecniyGmukacy BaHK-MOINS aKageMHUsCH MArCTPaHTIIAPH
https://doi.org/10.5281/zenodo.13764837

MamnakaTuMu3 UKTUCOTUETUHH PUBOXKIIAHTAH JIaBjamiap Karopuja IOKCAITHPUII XaMaa
axXOJIMHU W)KTUMOUN XUMOSUIAIl, TaJOMPKOPINK CYOBEKTIapu (aoNUATHHH PUBOXKIAHTUPUIIL,
unuiad YuKapuil xapaéHUHM SHAJAa KEHraWTHUpUIIIa MyXHUM JacTakiapAaH Oupu XucoOnaHTaH
COJIMK MEXaHU3MHUHH MaKOyJUIAIITHPUIIT aXaMHUSATIN MacanajapAaaH OUpUanp.

XoprxkHuil MaMiIakamiap/a aMmajira OUIMPUWIraH COJIMK COXACUIArd UCIOXOTIap aMaauéTu
LIyHJaH Jajnojar OepaJuKH, COJIMK FOKMHM KaMaWTHpUIIra KapaTHIraH 4yopa-TaJOuplapHUHT
amajra OMIMPWIMIIK JacTiaaOku OocKuuMia OrODKET JapoMajJjlapUHUHI KaMaluiura oiaud
kenrad. KelimHuanuk, ymoOy 4opa-TaaOupiap HaTH)Kacuaa MKTUCOAMN Ycull CcypbaTapUHUHT
KaJaljalyBy XaMJa KOpXOHajap Ba aXxojld TOMOHMJAH JapoMaJjlapuHH SLIMPUII XOJaTUIaH
YUKApUINO, KOHYHUHITAIITHPHIIMIIN XHCOOUTA TaBIIaT OIO/KETH TyITYMIIAPHHHUHT THUKJIAHHIIH 103
Oepras.

Jlemak, MamjakaTMMM3/1a OKWIOHA COJIMK CUECAaTUHUHI IOPUTUIMIINA XaMJa COJIUK
IOKMHUHI TaCAUTUPWIMIIN COJIMK TYJOBYMJIAPHUHI aillaHMa Malliafyiapy Kynapumwmra onud
Kenagu Ba OyHMHI HaTWXacuJa MamiakarAa HUKTUCOAMETHU caMapald TabMUHJIAIl MMKOHU
sapartuinagy. TabKularaHUMHU31eK, COJIMKIIap AaBJIaTHU MOJUSABUI pecypceiap OunaH TabMUHIIALI
MaHOau cudarua mak/ulairad. bByryHru kyHra keiau0 JaBiaT UKTUCOAUETH COIUK TU3UMU OUiIaH
y3BUil anokaaa 0ynuo, UKTUCOAUETAATH Y3rapHuIuIap COJIMK TU3UMHUIA TYO Y3rapuIljapHu amanra
omupuiira cabad 6ymaan Ba akCuHYa.

SHa 1y Hapca MabIyMKH, €p ro3ujaru 6apya fasiamiap y3 QyHKUMs Ba Ba3u(alapuHUHT
Y3JIyKCH3 Ba TYJIUK paBUIIA aMajra OMIMPUII OpKajJu TapaKKUETUHU TabMMHJIAII YUyH 3apyp
MabOjarfapHU IIAK/UIAHTUPHILJA COJMKIapra Mypoxaar kuiaad. [lyHunraek, 0o30p
MKTUCOAMETH acOCHAA PUBOXJIAHTAH MaMilakaTiapAa JABIaTHUHI WKTUCOAMETHU TapTHOra
COJIMII JITacTaKJIapuaaH Oupu cudaruia conukiaapaas ¢oianaHaim.

Axkcapuar 1yHE MamilakaTiapuaa COIMK TYUIYMJIapH IOKOPH CaJIMOKKa 3ra, ITYHUHIJIEK,
OIOKETHU TYJIMPYBUM acOCHM MaHOa caHana . J[aBIaTHUHT COJMKJIAP OPKAIU UKTUCOAUETHU
OOILIKApyBHU TYpJIM YCYI Ba MIAKJUIapAa OO OOPUITUIIT MyMKHUH:

> MamilakaT MKTHCOAMETHM YYyH OBHI MOC OYiraH COJIMKKAa TOPTHII THU3MMH Ba
CTPYKTYpPAaCHHHU UIJIa0 YUKHIL;

> Maxcyc €Ku alloXua COJMUK pPeKUMIAPUHM YPHATHIILL;

> COJIMK CTaBKaJapuHU TabaKalallITUPUIL, Y3rapTHPHUIII;

> CONMKIaH UMTHE3 Ba pedepeHuusiiap Oepui;

> xap Oup conuk 0azacura KMpyBUM JIEMEHTIAP TApKUOWHU OENTHIIAILL.

Conukyiap BOCHUTacHAAa WKTUCONMETHU OOMIKAPUIN HYHANIWIUIAPHHA OeNTuiamniia
pecnyOIrMKaMu3 HKTUCOAUETUTA XOC OYNTaH KyHuaaru XonaTiapHu YbTHOOpPTa OJHIII JIO3UM:

- 0030pHU OOIIKAPHIII Ba IIIYHTa MOC PABHIIIA COTUKKA TOPTHUII TAXKPUOACUHUHT HUCOAaTaH
KaMJIUTH;
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- HKTUCOIUETHYU 3PKUHIIAILTUPUIL )KapaEHUHUHT CYCTJIUTH;

- MamJlakarja WIuiad YMKApUITHUHT Ba MOJUSBHI Oapkapop OYnraH KOpXOHAJTapHUHT
KaMJIUTH;

- MYJKYMIIMKKA OYiraH 3ckM4a MyHOCAaOaTIapHUHI KUCMAH CaKJIaHMO KOJIMHTaHJIUIH,
MYJIKYMIUK TYPJIapUHHUHTL, XyCYCUH CEKTOPHUHT AXILY [AKIAaHMAaraHIuru;

- 0030p MKTHCOOUETH KOHYHJAPUHUHI aMaija TYJIUK HuIUiaMaérraniuru (tamad Ba
Taknud, pakobar, Moaauil MaHpaaTIOPIIUK);

- UKTUCOAMETHY OOIIKAPHIIAA ICKU YCYII YHCYPIAPHHUHT CaKJIaHUO KeIWHAETTaHIUT1 Ba
Mo MaH(})aaTJOPIUKHUHT TYJIHK IIaKIJIAHMAaraHJI|T;

- MUKPOUKTHCOIUU Napakaia (CONMK UMTHE3NapU OepuiraH TaKaAupaa Xam) MOJIHSBUN
MaOIaFIapHUHT KaMJIMTH/IaH MHBECTUIIMOH MMKOHUSATIIAPHUHT YerapajJaHTaHIuTy Ba OOIKaap.

beBocuta CONMMK TymIyMIapUHMHI MAcCaMMIIMHUHI CYHITH HWulapia caHoar MIUIad
yukapumga QGaonusaT onubd OopaétraH KUYMK OH3HEC CYOBEKTIapu COHMHUHT Y3TapHIld
HaTrXacuja KyImumIMK yMyMOeITrniaHrad TapTO/1a COIMK TYIOBUMIAPHUHT COAIATAlITUPHIITaH
TapTuOaa CONMMK TYlall TapTuOura YTUINM, UIYHUHITEK, yMyMOEJITHJIaHTaH TapTuOaa COJIMK
TYmoBYMJIApra HUCOATaH KYJUIAaHWIAETTaH COJNIMK MMTHUE3NApH Ba mpedepeHIusIiap HaTHKACH
cudaruia u3oxgaHaau. JlaBraTHUHT Ma3Kyp cyObeKkTiap (aoiusTUra MHBECTUIMSUIAPHU KAJIO
STHIIHY parOaTIaHTUPHUIIN XaM/Ia KaMFapMalapHU KEHTaUTHPHUILA CONHK JacTaruiaH YHYMIIHA
¢oiifanaHuIIM KeNTycuJa WKTUCOAWHA YCHUIIHM TAabMUHIJIAINIHWHT OMWJIA DKAaHJIUTH, COJHK
CTaBKaJJAPUHUHT NaCalTUPUIMLIN UKTUCOANETIA SUTIH Takaudra nxoouit Tabcup 3Tud, axoiau Ba
TaAOUPKOPIAPHUHT JapOMaIu Kynaluimra, HaTuxKazia 3ca, xKaMFapMalapHUHT OLIUIINTA Xam/ia
KaIUTAJTHUHT )KaMJIAHUIINTA, aKCUHYA, COJIMK CTaBKAJIAPUHUHI MEbEP/IaH OLIMIIN UKTUCOAUETAA
MEeXHaT Ba MKTUCOAWMM (DAOJUIMKHMHI nacalluiiMra, >kaMfapMajapHUHI HKTUCOAMETIAH
YeTIalMIINra, XyQpEéHa UKTUCOAUETHUHT PUBOXKIIAHUILINTA OTUO KEJTUIIN UCOOTIIaHTaH.

V36exucron Pecny6mukacu Ilpesupentunuar 2017 iimn 7 despangaru “Y36eKkucTon
PecniyOnukacunu siHaja pUBOXKJIAHTHPUII OYiinua Xapakariap crparerusicu Tyrpucuaa’ru I[1O-
4947-counu  dapmornra MyBoduk, 2017-2021 iimmnapma VY36exucton PecrmyGmukacHHH
PUBOKJIAHTUPHUILHUHT OeliTa yCTyBOp MyHanuiuM 6yiinya Xapakariap CTpaTerMsICHHUHT YYUHYN
ycryBop MyHanumu 3.1-6aHau TapkuOuil kucmu cudaruna “Coiuk IOKMHUM KaMalTHpHIN Ba
COJIMKKA TOPTUII THU3MMHHM COAJAJAIUTUPUIN CUECATUHM JAaBOM OTTHPHIL, COJHK
MabMypUMJIMTUHM ~ TAaKOMWUIAIITHPHUII ~ Ba  TETHMIUIM  parOaTIaHTHUPYBYM  YOpaTapHU
KEHTalTHPUIITa aJoXuaa YbTHOOp KapaTuiraH.

Maszkyp cTparerusira acocaH, COJMK MabMypUYMJIUIH cupaTH Ba camMapagopiuruHU
SXUIWIIAII, TaAOUPKOPIUKHN PUBOKIAHTUPHUINTa KYMaKJIAIIWII MakcaauJa COJUKKA TOPTHUIIHU
TaKOMHUJUTAIITAPHUII Oopacuia Kydnuaarmiap Hazap/ja TyTUJITaH:

1) conmuK KOHYHUMJIUTHHHU TAaHKUJIUW YpPraHWII Ba TaxJIMJI KWIHII, XYKYKHH KYyJJIamiaa
OpTHKYa Ba Mypakkad HopmanapHu Oaprapad STHII, COJMKKAa TOPTHUII 0a3acMHHU XHcoOall
XKapa€HUHU CONNANAIITHPUIL, sroHa 0a3aJaH YHAMPHIAJAWTaH COJMK Ba OomiKa MaxOypuid
TYNOBNApHU YHUGHUKAIMA KWIHMIL, [IYHUHIAEK, COJMMK KOHYHYHJIUTH OapKapOopiIUTrUHH
TabMMHJIAL;

2) conuK IOKHMHH, 11y *KymiaaaH: 11 skka tTaprubaaru TaaOupKopiapiaH yHIUpUIaIUrad
KaTbUil OeNrMIIaHraH COJUK MUKIOPUHHM, NIy KymilagaH, GaoausT KypcaTuil (MacaiaH, y30K Ba
Oopuil KWWWH OYNTaH) >KOWJIApUHU XHCOOra oJraH Xojjaa KaiTa KypuO YHKHUIN;, HUPHK
KOpXOHaJiapra OyJraH COJMK FOKHHH MAaKOY/UTAIITHPHUII XHUCOOUTA U3YHIT TTACAUTHPHIIIL.
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PecnyOnukamusia COMUK HMCIOXOTIAPUHUHT Ooml Me30HH cudaruaa TaIlO0HpKOPIUK
CYOBEKTIapy 3MMMACHJIaTy COJUK FOKHMHU €HTMJUIAIITHPHUII, COJIMKIAPHU XHCOOIal MeXaHU3MU
Ba XUCOOOTIAPUHU COJNATAIITHPHIN XaM/Ia COJIMK CHECATMHU 3PKUHIIAIITHPUII OYiinda amanra
omupuiaéTral Yopa-ragoupiap CoIuK HazopaTura Oomkaya €H1allyBHU Tanad KUIMOKAA.

YMyMaH oraHzaa, Y36eKHCTOH/Ia CONMK TH3MMHHH SPKHHIAIITHPHIIHE H34HIUINK OUIaH
amaJira OUIMPUII MHPOBapANAa OIOKET TU3UMH OIOMKETIAPUHUHT TETHIILIN MOJIHUSIBUN Malnar
OuslaH TabMUHIIAIIAA WIFOP XOPIK TAKPUOACHHU YYKYp YpraHMIl, YIapHUHT IOTYKJIapu Ba My
KYWTaH KaMUWIHKJIAPUHE TYFpU O0axomaraH xonjaa “y30ek mMomenu’” TaMOWWILIapUra MOc XOJia
HCTUKOOJIa CONHMK TH3UMHU TapaKKUETUHUHT YCTYBOpP WYHAIMIIM OYJIHMIIN MaKcaara MyBO(UK.
ByHna mynu anoxuna ybTHO0p KapaTyil KepaKKH, PUBOXKIIAHTaH JIaBlIaTiIapAa UKTUCOAUET acOCaH
unuiad YuKapuiira TastHaau, ShbHA UKTUCOAUET OMp MyHYa CaHOATIAIITraH, peciyonukaMusaa Oy
0opaza UCIOXOTIAPHU amMalra OIIMPHILNAA aHa NIy KUXATHU YbTHUOOpPAAH KOUYMPMACIUK KEpak,
IIYHUHTICK, PUBOXKJIAHTAH JaBiarmiapAa “BIKIOHIW COJNMK TYJIOBUMJIAp JeraH wubopa
OMMAJIALLTaH.

[y xucobnan onub Kaparanga pecrnyOoluKaMu3[la KOHYHUMJIMKIA, COJHK TYJIOBUMIIAp
¥pracuga Ma3Kyp TYLIYHYaHH OMMAJAIITUPHUIN Oopacuja MILIapHU Hyiara KyHuIl Makcaiara
MyBouK OVmamu. Ambarra, MasKyp XoJaT[a MIJUIMH WKTHCOAUETUMHU3 XyCYCHSITIAPUHU,
WKTUMOUN-UKTUCOANM TAPAaKKUET Iapa’kaCUHM, axXOJWHUHT MEXHAT MaJaHUATHHH, WII XaKd
TYJIOBH Japakacu Ba MIApT-IIAPOUTIAPH KaOM OMIIUTAPHHU XUCOOTa OJIHII MyXHUM aXaMHsTra Jra.
@ukpruMu3ua KyHuJaard HyHalIumiapaa COJUKIAPHUHT TabCUPYAHIMIMHUA OLIMPUILI MamJjakar
UKTUCOIUETH PUBOXKUA Y3UHUHT MKOOUHN HAaTHKACUHU Oepaju:

> pecypciaapHU ONTUMaJl TaKCUMIIALL;

> faBjIaT JapoMaguHU OIIWPHII,

> aXOJIMHUHT JapOMaJJIapUHU OLWPHIIL;

> MHBECTHUIMOH (DAaOJUTMKHU parOaTIaHTUPULII;

> OapKapop MKTHCOIUH YCUIITHU TabMHHJIALI;

> HapXHUHT TYPFYHJIUTUHU Cak1a0 TYpHIIL;

> MUJUIMH BaJlIOTa KYPCUHUHT OapKapOpIMTUHU TabMUHIIALI;
> UHQIIALNA JapaXxaCUHU KUJIOBIa0 TypHIL;

> TYNUK OaHUIMKKA SPUIINII Ba YHU yIUIA0 TYpHIL.

IOxopunaru ukTrconuu onumiap GpUKp-mynaoxasagapuaaH Keaud YuKKaH X0J11a COTUKIIap
— YJIapHU TYJa MaKOypusTUATra 3ra OyJraH maxciaap TOMOHH/IAH JaBiart, )KaMUsT, XallK Xxama V3
MaH(paaTUHU Ky3jaraH Xojaa Oro/KeT JapoMaJlapuHH HIAKIJIAaHTUPUIITra HYHAITUPUIIAIUTaH,
MaXOypHIUIUK XyCycHSITUTa 3ra OYyiraH, XOJMCOHA TYJaHAIWTaH Myl TYJIOBUAUP 1e0 V3
(GUKPUMU3HU OMIAMPHUIIMMHU3 MYMKHUH. YOy GUKpUMU3HM aTpodinua acocnaiauran Oyicax,
COJIMKJIAp JIABJIATHUHT MabJiyM Oup BazuamapuHu OakapHIlIra XU3MaT KWIMIIM YHUHT JaBjar
MaH}paaTIapuHu KY3JIaluIad JanoaaTiamp.

V36ekuCcTOH MMILIHIT SHIMKIONEIUACHA, KAMUAT — KUIIMIAPHHHT TApUXaH Kapop
TONraH XaMKOpJIUK (aonuarTiapu mMaxmyu. JKamuaraaru xaMma Hapca (MOOAHMM Ba MabHaBUMI
OOMIMKIIap, WHCOHIAp Xa€TH YYyH 3apyp OYiraH ImapTHIapOUTIApHH sSpaTvil Ba 0.) MyailsH
¢daonuaT xapaéHuaa amanra omand. MHconnap daonuatu Ba ymap ypracuaard MXTUMOUIN
MyHOca0ariap >KaMUSTHUHT aCOCUN Ma3MyHHHH TAILIKHWJI 3TaAH JAeHNIITaHu, XaM/la KaMHUSTHHUHT
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cu€cuil TH3UMH — JaBJar cudaruaa TalIKWI TONTaH KAMUSATHUHT MyailsiH cuécuii BasudanapHu

amaJira OlmMpyBYH HKTUMOUN Myaccacalapd MaKMYyH.
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Abstract. The evolution of currency has seen significant advancements, which have been
accelerated by the advent of the Internet. When comparing digital currency to traditional forms of
money, it becomes evident that digital currency offers several distinct advantages.
Cryptocurrencies, such as Bitcoin, Ethereum, and others, represent a range of potential payment
methods. The current epidemic precipitated a notable increase in attention in emerging digital
technologies. The appreciation of money has led to an increased focus on the study of digital
currencies. The establishment of several central banks has been prompted by the launch and
increasing popularity of new currencies. Consequently, banks have initiated investigations into the
feasibility of developing their own forms of currency. All things are novel. Academics are credited
with the origination of the term "central bank digital currency.” There exists a lack of consensus
about the operational mechanisms and implementation strategies for digital currency. The future
is characterised by uncertainty due to the numerous and diverse possibilities it encompasses. There
are evident deficiencies that require attention, along with a multitude of possible options to
enhance existing systems. When building this new currency, it is important to have a
comprehensive understanding of the diverse use cases and their corresponding requirements for
its execution. Ultimately, the available data indicates that digital currency is now in its promising
phase, as seen by ongoing research on central bank digital currency that highlights promising
prospects. Theoretically, there exists the potential to provide a more efficient transactional solution
compared to conventional currencies. Further investigation into digital money is warranted, since
little modifications to existing currency systems have the potential to provide more effective and
advantageous future resolutions.

This article would not have been possible without the guidance and continuous support of
my lecturers. The mentor's insightful instruction has greatly enriched my comprehension and
broadened my viewpoint as a researcher, resulting in a considerable enhancement of my
experience. Within my thesis, I have included citations from other scholars whose work I have
utilised as references. I find their studies to be inspirational and I acknowledge the plethora of
concepts and theories that I have included into my own work. The support received really aided in
the integration of my studies, and the understanding of the subjects has been crucial in the effective
accomplishment of my project.

Keywords: money, cryptocurrencies, banks, advancements.

Background

Throughout its inception, the role of money within our societal framework has undergone
a series of transformations, advancements, and broadened scopes. With the advent of novel
concepts and technological advancements, currency has assumed a more robust and influential
role in facilitating commercial transactions and facilitating the exchange of goods and services.
Significant transformation and advancements emerged throughout the 7th century inside the
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Yellow River Valley of China, coinciding with the reign of the Tang dynasty, with the use of paper
currency. The introduction of the Internet marked a huge advancement, leading to several
opportunities like online banking, e-commerce, and the establishment of a more interconnected
global society.

The notion of digital currency was first introduced by David Chaum during the early 1980s.
E-gold, which may be considered as the pioneering form of digital currency, was introduced to the
public more than fifteen years after its inception. E-gold had a significant increase in its
membership base, reaching several million individuals, prior to its cessation by the United States
government in 2008. Despite the cessation of e-gold in 2008, the discontinuation of this particular
digital currency does not signify the demise of the broader concept of digital currencies. In 2008,
an individual or organisation operating under the pseudonym Satoshi Nakamoto published a paper
entitled "Bitcoin: A Peer-to-Peer Electronic Cash System." Bitcoin was launched online a few days
subsequent to its inception, and subsequently, the initial block, commonly referred to as the genesis
block, was generated. The notion expounded upon in this article proposes the elimination of a
central authority, hence enabling direct delivery of internet payments between parties.

Digital currency refers to a kind of monetary exchange that exists solely in digital or
electronic format. This form of currency is sometimes referred to as electronic money, digital
money, electronic currency, or cybercash. Digital currencies lack physical attributes and exist
solely in digital format. Digital currency transactions are carried out via computers or electronic
wallets that are connected to the internet or specific networks. In contrast, physical currencies,
such as banknotes and minted coins, possess tangible attributes that give them discernible physical
traits and characteristics. The execution of transactions involving these currencies is only viable
when their holders possess them physically. Similar to traditional currencies, digital currencies
have inherent value. Cryptocurrencies have the capability to be utilised as a means of payment for
various goods and services. They may also be limited to particular online communities, such as
platforms dedicated to gaming, online gambling, or social networking. There are digital currencies
that may be classified as either centralised or decentralised in nature. Fiat currency, a tangible type
of cash, i1s manufactured and disseminated in a centralised manner by a central bank and
governmental entities. Decentralised digital monetary systems encompass prominent
cryptocurrencies, like Bitcoin and Ethereum.

As of December 6, 2021, Bitcoin, which holds the largest market share, had a valuation of
925.0 billion dollars. The valuation of Bitcoin and Ethereum is subject to intentional manipulation,
and the fluctuations in their prices do not exhibit a correlation with the conventional stock market,
although Bitcoin has demonstrated some indications of aligning with the regular stock market in
recent times. The value of a cryptocurrency is contingent upon the willingness of others to pay for
it, and the substantial increase in overall market capitalization has stimulated the emergence of
novel cryptocurrencies and prompted further exploration in this domain. The value of a
cryptocurrency is determined by the willingness of people to pay for it, and the rapid increase in
overall market capitalization has led to the emergence of other cryptocurrencies and increased
research activity within the sector. Price fluctuations can occur at a quick pace due to the inherent
uncertainty surrounding the determination of an item's value, which may even be subjective or
indeterminate. During the initial weeks of November 2021, the market reached its highest point,
approximately amounting to three trillion US dollars. Considerable investigation has been
undertaken pertaining to discrete digital money technologies and alternative monetary policies.
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Nevertheless, it is important to highlight that the current body of research frequently demonstrates
a restricted range, mostly concentrating on the examination of a single digital currency. The
primary objective of this study is to offer a complete synthesis of current scholarly literature
pertaining to digital currencies. Additionally, this research seeks to contribute original perspectives
by investigating many dimensions that digital monetary systems need to consider and tackle.
Recent studies have revealed a lack of clarity and a variety of conflicting views, which have not
been thoroughly evaluated together.

The examination and analysis of currency's development and examination have been
noticed across several historical epochs. The advent of digital currency in modern times implies
the possibility of augmenting current systems. There has been a notable increase in the popularity
of digital assets and emerging payment mechanisms. The increased utilisation has resulted in an
increase in value and a wide range of unique applications. Given the extensive investigations
conducted by governmental and organisational entities worldwide regarding digital currency, the
current focus revolves around establishing the most suitable attributes and functionalities for an
ideal digital currency. Additionally, there is a need to ascertain the preferred operational
mechanisms for this currency across various scenarios. The occurrence of globalisation, in
conjunction with the current pandemic, has resulted in increased focus on digital currency. The
existence of many private currencies highlights the necessity for a government-regulated
alternative.

The Aim

The objective of this thesis is to analyse the potential developments of digital money in
relation to its underlying technology and existing methods of application. Recognise the inherent
constraints and endeavour to develop approaches to alleviate their impact. Governments
throughout the globe are currently engaged in the examination and potential implementation of
novel currencies, such as the Swedish E-krona, as a direct reaction to the growing need for digital
monetary systems. The aforementioned endeavour is being pursued by Sveriges Riksbank, the
principal monetary authority of Sweden. Given the extensive and pervasive use of currency as a
potent tool, even minor advancements in this emerging technology might provide benefits. Digital
currencies have the potential to provide novel opportunities, such as facilitating internet
transactions. Additionally, it reduces the expenses and complexities associated with the production
and administration of tangible currency. Having a deeper understanding of modern technology
might potentially empower individuals and corporations to make more knowledgeable
assessments. This research will provide valuable insights for organisations and people seeking to
enhance their understanding of the current market and technological landscape. Additionally, it
will be of interest to financial institutions and private sectors that are keen on exploring the
technology and its potential future developments. The primary emphasis of the study will be on
the technological aspects of digital money, rather than its financial legality or importance. This
analysis refrains from making any assertions or forecasts on future price or trend fluctuations.
Additionally, it does not go into the question of whether people or organisations should use digital
currencies. The course assumes that students possess a foundational comprehension of technology,
computer science, and the fundamental principles related to digital money. This article will analyze
three specific sorts of monetary utilization scenarios.  Currency serves three fundamental
purposes: as a medium of commerce, a standard for measuring value, and a mechanism for storing
wealth. The three cases described earlier will be briefly presented as a series of scenarios in order
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to assess and compare the efficacy of various therapies. The first scenario comprises a direct in-
person transaction, whereas the second situation refers to an online purchase of big or moderate
size, when time restrictions are considerably less important. The ultimate outcome of this
investigation will be the preservation of value. Previous research has mostly focused on similar
characteristics, and by explicitly investigating the usage of currency, it will be more practical to
assess the usefulness and efficiency of digital money. This paper will include a wide array of
comprehensive topics.

Boundaries

This research will not include all implementations; rather, it will draw generalizations from
the chosen ones. Bitcoin, Ethereum, and Tether were used as examples to especially emphasize the
notion of Central Bank Digital Currency, encompassing China's CBDC and Sweden's E-krona.
Bitcoin and Ethereum were selected due to their significant status as globally recognized
cryptocurrencies and their distinctive operational concepts. Tether was selected as the third choice
because it has the position of being the stable currency with the most market capitalization, thereby
earning it the highest level of respect. China, as one of the countries actively researching central
bank digital currencies (CBDCs), possesses a robust economy and is leading the way in CBDC
investigation. The Swedish initiative to adopt the E-krona is currently under scrutiny in relation
to previous efforts centered around the E-krona. This article presupposes the presence of pre-
established infrastructure to facilitate this technology, enabling the examination of the money as if
it is now being used. The money is said to be easily obtainable and generally acknowledged. Both
of these assumptions will limit the scope of the theory. It presupposes that the systems are
employed in a fair and unbiased manner. Put simply, individuals inside the system will prioritize
their own interests. While hacking or theft may still occur, people will eventually pursue what is
most advantageous for themselves. By assuming fair and just utilization, the discussion might
focus only on the technology, therefore restricting its range.

Assessment

The efficacy of the report will depend on its ability to sufficiently answer the scientific
inquiries posed, while considering the potential for enhancing existing technologies and concepts.
The resolution to question one will be determined after analyzing digital and fiat cash.  Fiat
currencies are evaluated and employed as a standard against which future technologies must
exceed in order to be considered advanced.  Question two will be considered resolved after a
comprehensive analysis and evaluation of the different currencies and their underlying
implementations have been conducted, taking into account the provided scenarios.  The aim of
this report will be considered accomplished if an assessment of the overall efficiency of current
concepts has been carried out, suggested ideas have been expressed, and their viability has been
appraised.

Pertinent hypothesis

This article offers a comprehensive summary of the ongoing research and advancements
in the field of digital money. The term "currency" is defined and the present restrictions around
the usage of money are explained. The preceding study is succinctly outlined, and more
investigation is suggested to attain a more comprehensive comprehension of digital currency.

Currency

Currency is a widely accepted means of exchange that facilitates the purchase and sale of
goods and services. Currency was utilized to address the challenges inherent in barter and trade,
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as players were required to hold a desired item that the other party sought in exchange. The main
objective of this technology is to function as a mechanism for storing value and facilitating the
exchange of goods and services. Consequently, it enhances the efficiency of the business process.
Currency is often categorized as either paper or coins, both of which are officially authorized by a
governing body and universally acknowledged to possess a stable value. The fundamental concept
has exhibited long-lasting stability over a prolonged period of time. It serves as a method for
expressing worth and enables the assessment of items across several categories using a designated
measure. Over the course of history, several changes and advancements have occurred, including
the current rise of digital money. This topic will be expanded upon in subsequent sections of this
inquiry. This study aims to analyze several circumstances in which a currency is employed. The
utility of a currency can varies based on the particular context, since diverse circumstances may
need distinct criteria for a medium of exchange. In the aforementioned scenarios, it is essential to
consider the viewpoints of all parties engaged in the transaction. Both the spender and the
beneficiary have the ability to assign different levels of importance to numerous things. Currency
may be categorized into three main functions: serving as a medium of exchange, functioning as a
store of value, and acting as a unit of account.

A unit of account is employed for the purpose of determining the value of goods and
services.

One strategy for the conservation of economic value.

A medium of exchange is a facilitator of economic and financial transactions.

Everyday transactions often include little financial operations that require convenient
access and quick, simple use.  The situation at hand entails a significant movement of funds over
long distances, with the primary focus being on achieving cost efficiency rather than prioritising
speedy transactions.  Preserving money requires a storage solution that is secure, reliable, and
conveniently accessible, with the interest rate being an important consideration. Modern currencies
are required to complete a diverse range of obligations and demonstrate effective operation in
many situations, while also satisfying the requirements of all important parties involved.
Although there may be difficulties in attaining overall improvements in all sectors, focusing on
specific areas of application might help identify practical approaches to make progress.  How
can different technologies be utilized to improve performance based on certain criteria? Currency
serves several purposes and may be expressed in different forms. Currency encompasses tangible
mediums of exchange, such as paper bills and metallic coins, as well as intangible representations
of numerical values held within financial institutions. ~ Moreover, it is essential to acknowledge
that currency may also be represented by digital tokens safely stored on a blockchain network.

Digital Currency Types

Digital currency reduces the need for physical monetary transactions. Moreover, it
improves banking ease by allowing users to carry out personal banking transactions without the
necessity of visiting a physical branch or dealing with physical currency. To align with the
increasing adoption of digital money, banks are reducing the size of their retail workforce.
Multiple locations are closing down as a result of becoming outdated due to the growing use of
online banking.  However, this ease comes with a cost since banks are unable to foster personal
relationships with customers and cultivate loyalty.  Furthermore, due to the lack of in-person
sales opportunities, banks are unable to participate in cross-selling their other products. Digital
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money encompasses the diverse range of currencies that exist inside the electronic sphere.
Typically, there exist three types of currencies:

Cryptocurrencies

Cryptocurrencies are digital currencies that employ encryption to safeguard and verify
network transactions.  Moreover, cryptography is utilised to supervise and regulate the creation
of these currencies. Bitcoin and Ethereum are both examples of digital money known as
cryptocurrencies. Cryptocurrency regulation differs depending on the jurisdiction.
Cryptocurrencies are classified as virtual currencies since they are not regulated and only exist in
digital form.

Virtual Currency

Virtual currencies are uncontrolled digital currencies that are supervised by developers or
a founding organisation with numerous stakeholders. These currencies can also be governed
algorithmically via a specific network protocol. A gaming network token is an instance of a virtual
money that is produced and regulated by developers.

Digital Currencies Issued by Central Banks

Central bank digital currencies (CBDCs) refer to digital currencies that are exclusively
regulated and issued by a nation's central bank. A Central Bank Digital money (CBDC) has the
capacity to function as a complement or substitute for conventional fiat money. A Central Bank
Digital cash (CBDC) exclusively exists in a digital format, unlike fiat cash, which may be found
in all physical and digital forms.  England, Sweden, and Uruguay are now evaluating ideas to
develop digital versions of their official currencies.  Although the value of Bitcoin and other
cryptocurrencies has risen considerably, its main function still revolves around speculation or
acquiring other speculative assets. Despite limited merchant adoption in some areas like El
Salvador, the high volatility and associated difficulties of digital currencies render them
impractical for the majority of daily transactions.

Several organisations have attempted to mitigate volatility by developing stablecoins,
which are cryptocurrencies that are pegged to the value of conventional fiat currency. This may
be accomplished at times by depositing an equal amount of traditional currency, which is
subsequently converted into tokens. Nevertheless, stablecoin issuers such as Tether have
employed these deposits for more speculative endeavours, leading to concerns about their
vulnerability to a potential market downturn.  Another possible use is the introduction of a digital
currency by a country's central bank or monetary authority. These tokens will be kept and
maintained in online wallets, similar to cryptocurrencies. Nevertheless, the central bank would
have the power to generate and halt tokens as necessary. ~ Several countries, notably China, have
presented recommendations for the adoption of digital currencies.

Modern innovations pose significant obstacles

While digital currencies and their associated technologies are expected to reduce
transaction costs and the costs of obtaining and sharing information, there is a risk that this might
disrupt financial markets and accelerate the spread of market contagion. ~ These enterprises have
the capacity to significantly impact the current business models and operations of traditional banks
inside the financial system, hence influencing the central banks' endeavors to uphold financial
stability through the banking sector. Once the numerous deficiencies in the financial system
are rectified, banks will cease to derive benefits from prior competitive or anti-competitive
earnings. The subject of the emergence of banks and their enduring impact on the generation
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of currency is exceedingly pertinent. The implementation of monetary policy becomes
increasingly challenging when conventional commercial banks see a decline in their position
within the financial sector, resulting in a weakened ability of central banks to settle and facilitate
transactions among financial institutions. What are the consequences of decentralizing payment
systems?  During an economic crisis, central banks should prioritize their focus on the potential
difficulties arising from decentralization and the absence of a well-established institutional
framework for payment systems. A crisis of trust arises when decentralized payment systems
come under scrutiny or encounter obstacles due to various factors. This has the potential to
impact both the stability of the monetary system and the general level of economic activity.

Literature Review: Theory

The Dangers of Digital Money

The widespread adoption of digital money has resulted in a substantial rise in payment
fraud, presenting a considerable obstacle. Payment fraud involves a broad spectrum of deceitful
actions. However, it frequently signifies dishonest or illegal transactions carried out by a
cybercriminal. Common types of payment fraud include:

Payments that are fraudulent

Unlawful payments

Internal deception

Theft of data

Embargo violations and punishments

Without a physical monetary exchange, it is impossible to determine the identity of the
receiver in a transaction. It allows crooks to get confidential information or deceive individuals
through the use of digital money. Despite the progress made in payment security, fraudsters have
concurrently developed more complex fraudulent schemes.  The prevalence of financial piracy
is on the rise and shows no indication of slowing down.  Criminals are getting more skilled at
finding weaknesses and creating innovative methods to exploit digital currencies.
Cybercriminals exhibit unwavering determination in their efforts to infiltrate payment platforms.
In the event that they have challenges with one method, they will quickly redirect their focus and
turn it towards different sources of transactions.

CFI is an officially recognised provider of the Commercial Banking & Credit Analyst
(CBCA)TM certification curriculum, specifically developed to provide individuals with the
necessary skills and knowledge to become highly proficient financial experts.

Blockchain

The concept often mistaken for cryptocurrency is blockchain. Blockchain is a
cryptographic distributed ledger that securely stores data, including records of financial
transactions. It enables concurrent access and distribution of this data via a decentralised network
that is publicly accessible. Blockchain technologies and distributed ledgers are garnering
significant interest from many endeavours across several domains. ~ The concept existed before
the establishment of Bitcoin; however, Bitcoin is largely recognised for popularising it. A
blockchain is commonly defined as a sequential arrangement of blocks, whereby each block
contains either a solitary unit or a collection of data packages including many transactions.  The
chain experiences extension as each brick is added, and is depicted in a sequential manner, with
all blocks sharing a common history.  The entirety of the blockchain comprises a comprehensive
log that incorporates all verified transactions conducted during the lifespan of the blockchain.
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Each subsequent block in the chain contains a cryptographic hash of the preceding block, enabling
a seamless traceability of the whole chain to the initial or founding transaction.
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Figure 1. Blockchain structure

Each block inside these ledgers consists of a header, metadata, and block data. The header
includes the block number (indicating its position in the chain), its hash, and the hash of the
previous block, which creates a link and acts as a distinct identity. The block data comprises all
the transactions within the block, organised in a chronological order. The metadata of each block
may have diverse particulars such as the timestamp of creation, public key, and the signature of
the originator. A problem may arise when the size of the blocks is quite great in comparison to the
frequency of adding new blocks to the chain, leading to a steadily expanding ledger. Every digital
currency has the capacity to create its own block structure and accept varying sizes and amounts
of transactions. The effective use of a blockchain relies on its specific intended function.
Nevertheless, the core idea of a database that is open to the public and can be verified by anybody
at any time is a noteworthy advancement, regardless of the particular cryptographic methods and
consensus procedures used. To gain a more thorough comprehension of blockchain technology, I
suggest reading the essay on Blockchain Technology by Berkley Engineering.

Ethereum

Ethereum is the main competitor to Bitcoin.  Presently, it maintains the second-highest
market capitalization, having formerly shared the top spot with Bitcoin before descending to
second place. Ethereum and Bitcoin, as cryptocurrencies, exhibit several characteristics. Both
Ethereum and Bitcoin employ the blockchain network. This enhances the worth of these
cryptocurrencies and also raises the amount of security required to maintain authority over the
digital money. = However, Ethereum is the name given to the network, but Ether is the specific
coin used within it.  The value of ETH is bolstered by the combination of the blockchain's solid
security and the substantial demand for it.

Tether

Tether is a well-recognised stable cryptocurrency that operates as a form of digital currency.
Since its establishment in 2014, it presently ranks as the fourth-largest cryptocurrency worldwide
in terms of market capitalization. Tether launched a digital asset specifically created to maintain a
stable exchange rate of one-to-one between a cryptocurrency token and a fiat currency. Tether is
generated on the Bitcoin network and backed by a 1:1 ratio, indicating that each tether is roughly
equal to one US dollar. Once a Tether is established, it operates in a manner comparable to
other digital currencies, enabling users to engage in transactions, transfer cash, or save wealth.
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Tether functions on the Bitcoin blockchain and shares comparable characteristics with other
cryptocurrencies. The system functions via a peer-to-peer network, offering a partially anonymous,
decentralised, and cryptographically protected environment. The main goal is to reduce and
eliminate differences in value and encourage the adoption of a uniform unit of measurement for
financial reporting. Despite the possibility of inflation, it is now tied to the US dollar, which is a
fiat currency without backing from a physical object. The Tether white paper delineates several
possible risks, including the probability of the firm encountering insolvency or the likely
occurrence of the bank responsible for protecting its funds imposing a freeze or seizure. Moreover,
this system functions in a similar fashion to Bitcoin, but also depending on a centralised authority.

Virtual Currency

Virtual currency denotes an uncontrolled kind of digital money. A central bank lacks the
jurisdiction to generate or oversee it. ~ Virtual currencies, such as Bitcoin, Litecoin, and XRP,
exemplify this point. Cryptocurrency is a form of digital currency that is classified as a virtual
currency. Virtual cash is an unregulated kind of digital currency. This currency is issued and
managed by a private company instead of a central bank. As a result, it stays unaffected by
alterations in monetary policy.  Cryptocurrency is a form of digital currency that employs
encryption to guarantee the safety and authentication of financial transactions. Cryptocurrencies
rely on blockchain networks. Cryptocurrencies are digital currencies that function in a
decentralised fashion.

Around five years ago, Bitcoin demonstrated the ability to provide anonymity. However,
a significant change is taking place, led by the Federal Bureau of Investigation (FBI) and other law
enforcement agencies. Most Bitcoin users are law-abiding individuals who highly prioritise
their privacy. Anonymity is often perceived as a means to engage in financial fraud. This
served as a trigger to demonstrate a concerted effort towards the regulation of digital money.
Policymakers are facing increasingly intricate challenges due to the growing popularity of virtual
currencies. In 2013, the US Department of Treasury published a comprehensive guidebook
providing thorough instructions on the use of digital currency and money transmitters. ~ Various
attempts were implemented during that period to enact legislation concerning Bitcoin, signifying
that Bitcoin should be classified as a taxable asset. The use of digital currencies has gained
popularity as a means of conducting transactions due to its ability to provide anonymity and
privacy. As previously stated, cybercriminals used to heavily target digital currency.

Bitcoins are exchanged directly among participants, removing the necessity for a
middleman, so guaranteeing a substantial level of confidentiality and anonymity. The
transactions are documented in a publicly available ledger as cryptographic representations, devoid
of any incorporation of personal data. = Engaging in Bitcoin trading is akin to exchanging actual
cash, but conducted through online means. Enforcing laws on digital currency weakens a
technology that supports the idea of confidentiality. Regulation is eroding the privacy associated
with digital currency.  Consider it as managing a business within an account that is subject to
strict secrecy requirements. To exercise control over those transactions, the system must
eliminate the aspect of secrecy.

Regulating digital currency would compromise its function as a facilitator of privacy and
diminish its appeal. People seeking anonymity in the field of digital currency will actively seek
out other platforms in places with less strict restrictions. However, the obligation for businesses
and individuals to reveal information to the government and other groups might potentially lead
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to infringements on privacy in the context of regulating digital currency. The absence of
regulation for digital currency elicits apprehension among citizens globally, mostly owing to the
constrained amount of confidence it entails.

Establishing a legal framework for digital currencies is crucial not just for maintaining
public safety and deterring criminal activity, but also for other important reasons. However, it is
essential to refrain from obstructing the advancement of nascent technology. To ensure effective
regulation of digital currency, it is crucial to achieve a balanced state where privacy is protected,
corporate growth is fostered, and cutting-edge technology is promoted.

Due to the significant trading volume of cryptocurrencies, it is crucial for accounting
standard-setters to tackle this matter. =~ By February 2022, it is projected that the total market
capitalization of cryptocurrencies would reach around USD 200 billion. This value represents a
substantial decline in comparison to the highest point reached in November 2021, when the total
value of the cryptocurrency market nearly approached USD 300 billion (DeMatteo, 2022).
Existing financial reporting standards do not explicitly include or provide instructions on how to
handle cryptocurrency. Given the lack of applicable IFRS standards for cryptocurrencies, several
accounting practises are utilised worldwide. Existing regulations include an agenda decision made
by the International Financial Reporting Interpretations Committee (IFRIC), an interpretation
published by the Australian Accounting Standards Board (AASB), and reports produced by major
accounting firms. The IFRIC agenda decision, disclosed in June 2019, mandates that
cryptocurrencies be categorised as an intangible asset within the purview of '[AS 38 Intangible
Assets'. The agenda also includes requirements for the disclosure of cryptocurrency in financial
statements. At now, there is an absence of an International Financial Reporting Standards (IFRS)
guideline specifically for cryptocurrencies. Consequently, there is a dearth of universally accepted
accounting procedures for incorporating them into financial statements. Based on recent research
by EY (2021), the International Accounting Standards Board (IASB) has not yet issued any further
directives on cryptocurrencies. However, it remains vigilant in monitoring their progress.

Research Methodology

This section provides a clear explanation of the approach used to explore the issue of digital
money and the reasons for choosing it. Firstly, the research process is presented. The
methodological approach is thereafter explained using three unique phases. The method is finally
proven to be correct or justified.  In the end, the assessment of the approach's reliability and
validity is conducted.

An investigation will be conducted to scrutinise the chosen matter. Before moving on, a
thorough analysis of the existing literature will be conducted.  This will be conducted in order to
improve understanding of existing problems and promote the creation of innovative concepts.
Moreover, data and information from previous research will be collected. =~ As data is collected
and improved, the scope of the investigation will get narrower. ~ By using data from previous
research, this approach will efficiently decrease the amount of time required and minimise the
possibility of mistakes that may occur during the measurement of the data in question. ~ Given
the limited time and resources of the thesis, it will also enable a broader scope.

The data collecting and analysis requirements are connected to the above listed conditions.
The key considerations for prioritising a rapid face-to-face transaction are the transaction's speed,
a user-friendly interface, the system's capacity to manage increasing activity, and cost-
effectiveness for all parties involved. The second scenario would put the focus on the reliability,
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safety, and affordability of online transactions. In order to effectively preserve value, some
essential elements must be present: security, stability, quick accessibility, and user-friendly
accessibility.

First stage

The first step involves a thorough analysis of pertinent literature. = The author must use
prudence and have a critical perspective when evaluating information. The vast bulk of the
papers, books, and research will be obtained from esteemed publishers and periodicals. Using
biased sources that may provide a misleading representation of the subject matter.  The literature
review serves as the essential groundwork for subsequent investigation and analysis. ~ Adopting
this method will result in a thorough understanding of the topic and a deeper grasp of collecting
and analysing data. ~ An examination of contemporary literature that addresses the subject of
digital currency, either explicitly or implicitly, is imperative. My interests have encompassed a
wide range of topics, spanning from the fundamental notions of digital money to the intricate
applications of issues like consensus procedures, monetary policy, and blockchain technology.
To get a profound comprehension of contemporary subjects, the author must utilise analytical
reasoning while selecting literature and participate in extensive reading.

Second stage

The last stage involves gathering easily accessible data from existing academic research
and analysis.  The data is collected with a specific application of the fundamental science in
mind, with the primary goal of being analysed in connection to this progress. The following data
sources, obtained from existing implementations and research, should be considered:

* Efficiency

* Scalability

* Usability

* Security

* Stability

The efficiency will be evaluated by analysing both the total energy usage and the energy
consumption per transaction. The chosen units of measurement will be Watts and Joules.
Scalability pertains to the ability of a digital currency to effectively process a substantial volume
of transactions.  The performance will be measured using the metric of transactions per second.
Furthermore, it will predict the pace of growth of the blockchain or other data when new
transactions are included, quantified in Bytes.  The length of time needed for the validation and
receipt of cash will be taken into account when determining the usability rating.  Furthermore,
it will consider the expenditure of the transaction in US dollars.  The degree of security will
determine the amount of challenge in gaining control over the network, obtaining a significant
portion of voting power, or exerting influence on the system. Hence, it is imperative to do a
comprehensive analysis of the potential, costs, and computational resources required to
accomplish any of these goals.  The units of measurement will be denominated in US dollars and
expressed as percentages. The stability will be assessed by employing the pricing history. The
currency used will be the United States dollar. ~ Furthermore, it will assess the frequency of
network disruptions and the number of reversed transactions in past occurrences.

Third stage

The last phase will entail the examination and evaluation of the data. ~ Assessing several
implementations over three specified scenarios.  The evaluation will analyse the energy usage
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and financial expenses associated with the implementation. Scalability, however, refers to the
degree to which an implementation may be expanded and its capacity to accommodate changes.
The effectiveness of an implementation depends on its capacity to function efficiently and
smoothly in certain circumstances, whereas the security of an implementation is determined by its
susceptibility to hacking or bypassing the system. Both the fluctuation in prices and the
dependability of the network are components of stability. In order to tackle the research problems
and achieve the goal of this thesis, each of the three instances will be analysed separately using the
pre-defined data categories. The basic scientific worry will be addressed by a thorough
evaluation of various implementations within these specific scenarios. A comprehensive analysis
of each response in connection to one another will lead to a resolution for the second and final
scientific investigation.

Method choice

This approach is utilised to analyse digital currency due of its limited scope and duration.
By using current research and literature, this study has the capacity to cover a broader scope of
subjects, reduce errors, and yield more precise conclusions. This study is informed by researchers
who prioritised the collection of data through interviews.  The strategy was further impacted by
a methodology that collected data from several sources and focused on assessing the outcomes.
The CBDC research enabled the classification of money usage, allowing for its analysis in three
unique circumstances.

By employing established methods, it is possible to obtain fresh perspectives and enable
further exploration of the technologies examined in this research.  The aim is to assess current
implementations and gather this information and data for those who are interested, which may be
quickly achieved by scrutinising reliable research. When evaluating digital currency, this method
carries the risk of disregarding essential factors.  The three specified criteria have the ability to
impact the analysis and data collection process. In order to fully understand the topic and reduce
variations in data, it is essential to incorporate a diverse range of literature. =~ To improve the
dependability of information, it is important to carefully choose sources and prioritise articles from
established publishers and journals, which will further bolster reputation. To mitigate bias during
source selection, the author must consistently retain a critical stance. ~ The author minimises the
risk of inaccurate data by acquiring material from research, on the condition that sources are
carefully chosen. The data's authenticity may be greatly enhanced by sourcing it from relevant
sources and ensuring it directly addresses the study queries. = To minimise the possibility of
inaccurate data, it is advantageous to collect the same information from many sources, enabling
the examination of any inconsistencies. Through conducting a comprehensive review of existing
research and gathering relevant data, it is feasible to examine the three previously described
scenarios and address the initial scientific issue. ~ Through a thorough examination of current
research and publications on digital money, one may discover and investigate novel ideas and their
consequential effects, finally culminating in the resolution of the ultimate scientific investigation.
The aim of this article will be accomplished by concluding the report with a thorough examination
of the results.

Discussion (Result and Analysis)

This unit will evaluate the digital currencies that were previously mentioned, and analyse
their underlying technology according to the specified principles.

Data gathering and literature review
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The information was initially selected based on author relevance through the utilisation of
Google Scholar and the DiVA site. Subsequently, priority was assigned to data with the maximum
number of citations and those originated from reputable sources. Information was collected
from many sources, such as journals, thesis papers, and websites, by utilising certain keywords
such as digital currency, efficiency, scalability, usability, security, stability, implementation, fees,
and Central Bank Digital Currency.

Through a thorough examination of several publications, we have discovered and classified
noteworthy information according to certain criteria such as effectiveness, scalability, utility,
security, and reliability.

Fundamental technology

The fundamental technology of different digital currencies will have an impact on their
functionality. In order to enhance current technology, it is essential to have a comprehensive
understanding of not just its functioning, but also the underlying reasons for its operation. The
data collected during the literature review is used to evaluate the fundamental technology. Given
that Tether is stored on the Bitcoin and Ethereum blockchains, its performance will only be
highlighted when it deviates from that of Bitcoin and Ethereum.

Efficiency
The bitcoin consensus mechanism regulates the procedure via which blocks are
collectively authorised. The currency's transaction verification and validation process

significantly impacts the amount of work required to mine new blocks and verify operations.

The expected yearly energy consumption of Bitcoin's proof-of-work mechanism was
estimated to be around 140 TWh, with a possible range of 52 TWh to 350 TWh.  The predicted
energy consumption of the Bitcoin network is expected to exceed the combined energy use of
Norway, Ukraine, and the whole gold mining sector, totalling around 131 TWh per year.  Based
on the coherence of information from several sources, the estimate seems reliable. Reflect about
the importance of matching protocols. The implementation of proof-of-work requires extra
expenses in the form of hardware, which in turn requires the consumption of energy and materials
for its production. Measuring the total costs and efficiency of Bitcoin is difficult due to
worldwide shortages of computer chips and the increasing prices of graphics processing units
(GPUs). Excluding the mining equipment, the estimated yearly energy usage is at around 140
terawatt-hours (TWh).  From 2015-07-15 to 2021-12-06, Ethereum's consensus method, known
as proof-of-stake, is expected to require an estimated amount of power ranging from 27 to 61
terawatt-hours (TWh).  Because Ethereum's energy assessment is calculated per minute rather
than per transaction, it is feasible for one or 1,000 transactions to consume an equivalent quantity
of energy.  Ethereum claims to need around 0.1 percent of Visa's resources while managing the
largest volume of transactions. By shifting from Proof of Work (PoW) to Proof of Stake (PoS),
energy consumption is reduced in several sectors by reducing the need for hardware. = Given
Ethereum's lesser scale and comparative freshness in relation to Bitcoin, it seems that its energy
consumption will be less.  Gathering precise data on yearly energy use was difficult, while most
evidence suggests that Point of Sale (PoS) systems will facilitate more efficient implementation.
The energy consumption of a Central Bank Digital Currency (CBDC) may fluctuate based on its
particular usage. Quantifying the exact number is difficult because several Central Bank Digital
Currency (CBDC) initiatives are still in the experimental or conceptual stages. A Central Bank
Digital Currency (CBDC) should have the capacity to competently compete with traditional
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banking systems and debit cards. As there is insufficient dependable data about the energy usage
of Central Bank Digital Currencies (CBDCs), I am unable to furnish precise figures. Moreover,
the effectiveness of CBDCs is predominantly influenced by their specific configuration, rendering
it unsuitable for me to provide any broad generalisations.

Open networks seem to enhance the availability of data for current solutions. The Central
Bank Digital Currency (CBDC) would be the most optimal choice if it were designed to avoid the
necessity of a consensus mechanism such as Proof of Work (PoW).  Ethereum would adopt the
Central Bank Digital Currency (CBDC) before Bitcoin. Scalability

Both Bitcoin and Ethereum are limited by the limits imposed by blockchain technology,
which impede their ability to scale efficiently. Bitcoin has a theoretical transaction limit of
seven, however, the ledger expanded by 24GB in 2015. In order to accommodate the same
volume of transactions as VISA, Bitcoin would require a daily capacity of 3.9 terabytes. ~ During
the testing phase, the Ethereum network demonstrated a transaction throughput of around 12-13
transactions per second.  The Ethereum ledger reached a capacity of 385 gigabytes in November
2017.  Hence, the limited number of transactions raises worries about the ability of blockchain-
based digital currencies to handle large-scale growth, especially considering the continuous
extension of ledgers. Centralization is a common problem with digital currencies, which
requires more resources for participation and ultimately reduces the number of individuals active
inmining.  Bitcoin is officially capable of processing three to four transactions per second, with
a potential upper maximum of seven transactions per second. Visa purports to handle around
1,667 transactions per second. The size limit for each block on Bitcoin's blockchain is capped
at IMB. To accommodate a larger number of transactions, the full nodes, who are responsible
for verifying transactions, would incur additional costs to handle the increased ledger resulting
from an increase in block size. The research "The Scalability Challenge of Ethereum: An Initial
Quantitative Analysis" highlights that concerns over scalability are impeding the mainstream
adoption of permissionless Blockchain networks.  The Ethereum network is claimed to possess
a processing capability of 15 transactions per second, whereas Bitcoin has a processing capacity
of seven transactions per second.  Their analysis uncovered that attaining superior performance
would necessitate a trade-off between decentralisation and scalability.  Allegedly, the Ethereum
network possesses a processing capability of 20 transactions per second. Both data are
approximate, but the one released later will be seen as more trustworthy.

CBDC can exhibit either full centralization or be especially designed to supervise crucial
functions, such as the creation of new currency. The article "Implementing a Retail Central
Bank Digital Currency (CBDC): Lessons Learned and Key Insights" posits that scholars are now
investigating alternative consensus procedures in order to enhance scalability. ~ The paper posits
that there is no universally applicable solution for Central Bank Digital Currency (CBDC).
Currently, there is insufficient information on the complete transaction processing capabilities, the
specific execution strategy, and the potential size of the ledgers if the digital currency utilises
Distributed Ledger Technology (DLT). Sveriges Riksbank has successfully tested a Central
Bank Digital Currency (CBDC) that fulfils their requirements for scalability. = However, given
the limitations of the testing environment, it is necessary to carry out a more comprehensive
evaluation on a larger scope. Should a Central Bank Digital Currency (CBDC) be established
with a restricted number of nodes tasked with managing the whole digital ledger or a similar data
structure, the necessity for scalable solutions becomes inevitable. =~ However, larger ledgers may
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be more easily handled in this scenario.  If the Central Bank Digital Currency (CBDC) functions
in a manner comparable to Visa, it possesses the capability to process around 2,000 transactions
per second.

Recent research conducted by MIT suggests that a Central Bank Digital Currency (CBDC)
is capable of processing up to 1.7 million transactions per second at its peak capability.
Alternatively, it has the capacity to manage a considerably reduced quantity of transactions, around
170,000 per second, with the implementation of a fragmented architecture in which payments are
either fully completed or not handled at all. ~ Additional comprehensive testing is required to
ascertain the practicality of integrating existing principles in real-life situations.  These results
are not reliable unless they are analysed in a controlled environment, as they are very experimental
and were generated inside a limited testing setup.

Cryptocurrencies inevitably encounter scalability challenges, requiring the network to
either decrease its transaction volume, enhance its capacity more rapidly, or embrace novel
protocols.  Bitcoin has a processing capacity of seven transactions per second, Ethereum can
handle 15 transactions per second, and CBDCs (Central Bank Digital Currencies) have the power
to manage 100,000 transactions per second, as reported by most sources.  The veracity of data
pertaining to Bitcoin and Ethereum is apparent, however the accuracy of data about Central Bank
Digital Currencies (CBDCs) seems to be significantly diminished.

Usability

The Bitcoin network produces around one valid block every 10 minutes, but the whole
verification of a transaction normally takes one hour. Upon validation and inclusion in the
earliest viable block, the network will finalise and authenticate the transaction within about one
hour. In the event that the network experiences an excessive number of transactions that surpass
its ability to execute them, the selection of which transactions to prioritise will be determined by
the fees received by the miners. Augmenting the payment amount might perhaps lead to a
decrease in the processing duration.  According to the whitepaper, a fresh block is added to the
blockchain every 10 minutes. The necessary expenditures can exhibit substantial variation, and
I encountered difficulty in locating a dependable source about this particular issue. Nevertheless,
the costs are closely correlated with the duration of the waiting period.  If you provide adequate
payment, the transaction will still take at least a few minutes to complete. Nevertheless, if you
want to delay until further blocks are added, the procedure will need a considerably greater amount
of time. The Ethereum network accomplishes transaction processing in around 10 minutes, far
faster than the previous length of over an hour.  Transaction fees in Bitcoin operate in a similar
manner, as they vary depending on the level of demand or the number of transactions being made.
Ethereum's fees are measured in a unit known as Gas, and the price is influenced by variables such
as transaction demand, fee payments, miner needs, and the current value of Gas. The data given
by the Ethereum community is highly reliable, as it provides a specific instance of a transaction
involving one ETH, a gas limit of 21,000 units, and a base cost of 100 gwei, all of which are well-
documented in the Ethereum documentation. The transaction incorporated a gratuity of 10 gwei,
determined by their algorithm to be equivalent to a total of 1.00231 ETH, in order to send 1.0 ETH.
The original cost would be completely eliminated, and the miner would get a gratuity of 0.00021
ETH. With Ethereum's current valuation of $2,880 US dollars, the projected cost in March
2022 would be around $7. The cost is little when moving large amounts of money, but it becomes
significant when doing small transactions. The latency achieved was less than one second, and it
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demonstrated a comparable latency to the atomized architecture, which processes payments in a
binary manner, either completing all of them or none at all.  The argument suggests that current
digital currencies do not have enough support to compete with government-regulated currencies.
However, a Central Bank Digital cash (CBDC) greatly decreases the costs associated with
generating physical cash. The detailed details on the specifications and expenses related to
China's Central Bank Digital Currency (CBDC) were not provided. Nevertheless, the lack of
substantial fees implies that it might potentially serve as a more economical substitute for China's
current digital currency.  Several pilot programmes are contemplating the possibility of refraining
from implementing fees. Hence, it is imperative for them to give priority to mitigating the risks
linked to denial-of-service assaults that include a large number of modest, legitimate transactions.
By utilising a specialist network, these networks must function well even under heavy demand,
hence reducing or eliminating the need for incentives. A highly scalable prototype was used
during the testing process. The experimental project required fast transactions and large
quantities to be handled. =~ As of April 2022, there are specific challenges associated with the
proposed technical solutions, notwithstanding the lack of proved efficacy. The potential of CBDC
in terms of cost and verification timelines is significant. Several pilot trials have demonstrated
that the velocity of purchase and the expense are on par with traditional payment alternatives such
as debit cards. The sources analysed are reliable and offer consistent data; nonetheless, some
efforts are still in their preliminary phases and require more scrutiny. The time required to
complete transactions using Bitcoin, Tether, and Ethereum might vary, ranging from a few minutes
to over an hour. The prices of cryptocurrencies are determined by the current market demand.
Regrettably, I was unable to get an exact figure. Nevertheless, the cost each transaction might vary
from zero to a several US dollars.

Security

Bitcoin and Ethereum share comparable weaknesses and are susceptible to similar risks as
a result of their unregulated and autonomous characteristics. ~ The work examines the identified
shortcomings of bitcoins, which rely on blockchain technology, with a specific focus on Ethereum.
The study emphasises that Ethereum possesses 13 frequently overlooked vulnerabilities,
underscoring the necessity for individuals to rectify these concerns or face the corresponding risks.
This illustrates a well acknowledged strategy referred to as the 51 percent strike. ~ The objective
of the 51 percent strategy is to acquire sufficient voting authority to effectively manipulate the
accounting records and carry out double-spending with success. Although there may be
differences between Proof of Stake (PoS) and Proof of Work (PoW), it is crucial to acknowledge
that all consensus processes include inherent dangers. From a technological standpoint, the
remaining part of the network has the option to disregard this newly introduced and extended
partition in order to uphold the previously authorised record. The lack of a cost or risk assessment
for these vulnerabilities hinders the assessment of the financial consequences or probability of
success for both Bitcoin and Ethereum.

They demonstrate several methods for reaching agreement, along with the corresponding
level of vulnerability to prospective attacks. Both Proof of Work (PoW) and Proof of Stake
(PoS) require individuals to possess a significant financial commitment and a minimum voting
power of 25%. Although there have been worries about the susceptibility of blockchains to
targeted attacks, it is noteworthy that both Bitcoin and Ethereum have not had any recent instances
of hacking or upgrading.  These chains do not have the capability to delete or reject operations.
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Tether bolsters the security of Bitcoin by its backing by fiat currency kept in a bank.
Consequently, the bank and the third-party account manager share equal responsibility for the
network.  However, because to its reliance on the Bitcoin network, it retains an equivalent level
of security as Bitcoin. The Bank of Canada states that while developing a Central Bank Digital
Currency (CBDC), there are necessary compromises to be considered between ensuring security
and increasing ease. Token-based central bank digital currency (CBDC), which is tied to private
keys, carries the inherent danger of key loss or password forgetfulness for the wallets housing
these keys. Developing these systems will need deliberate decision-making and clear-cut policies.
A fully integrated system inherently leads to the presence of a secure and reliable third party. In
order to safeguard user privacy, it is imperative for a Central Bank Digital Currency (CBDC) to
accurately gather and handle user data, while also ensuring that the network is resilient against
deliberate and focused security breaches. In general, there are several hazards and security
concerns, however accurately evaluating the financial implications or significant threats is
difficult. The paper states that the execution of offline transactions carries inherent risks, and
further testing and research are needed for the pilot project to appropriately assess security
vulnerabilities. To summarise, cryptocurrencies are vulnerable to attacks, but most of these attacks
need substantial resources that may be better used to foster fair cooperation. To generate
inaccurate blocks, assailants must acquire a voting stake above 25%. Nevertheless, despite having
such a high degree of control, there is no assurance of success in their endeavours.  Additional
study and analysis are required to correctly evaluate any possible dangers related with Central
Bank Digital Currencies (CBDCs), while there are clues on how to alleviate some of the identified
issues.

Stability
Bitcoin and Ethereum have experienced substantial price fluctuations during their
existence. Tether is being proposed as a viable stable currency to tackle this problem. Tether

ensures a substantial degree of stability by providing assurance that each digital unit is backed by
at least one US dollar. Bitcoin has substantial daily price volatility, with movements above 10%
in both positive and negative directions. Furthermore, the product's long-term pricing demonstrates
significant instability. For example, the price of Bitcoin had a substantial surge, climbing from
about 7,500 USD in November 2017 to over 20,000 USD in December of the same year.
Ethereum has experienced similar price fluctuations. Despite being established in 2018, it
consistently experiences price volatility. With a Bitcoin price of 15,000 USD, the standard
deviation was around 2,000 USD. Conversely, Ethereum was valued at around 800 USD,
exhibiting a standard deviation of approximately 280 USD. The standard deviations of Bitcoin,
Ethereum, and Tether are around 13%, 35%, and Tether, respectively. Tether can be
characterised as unchanging and long-lasting. The study examines the level of price volatility in
2015 and confirms that Bitcoin has an average daily fluctuation of around 10%, a widely accepted
fact substantiated by several reputable sources. The limited price stability of the majority of
Central Bank Digital Currencies (CBDCs) can be primarily due to the absence of comprehensive
and widespread testing. The determination of price control is anticipated to predominantly rely on
monetary constraints rather than the principles of the free market, in contrast to Bitcoin, Ethereum,
and Tether. The MIT research examines the resilience of networks and the implementation of
protective measures to prevent instances of double-spending. Ensuring the accurate
development and comprehensive evaluation of the system is essential in order to minimise system
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downtime and minimise errors.  However, it is not feasible to predict the system's performance
on a large scale without conducting laboratory experiments.  In order to reduce potential dangers,
providing free transactions might lead to denial-of-service assaults, necessitating the
implementation of protective measures such as spam filtering algorithms. The stability of a
Central Bank Digital Currency (CBDC) amid crises mostly depends on legal and normative
frameworks, indicating that it will exhibit robust operation. P2P networks pose a greater challenge
for attackers, and since most cryptocurrencies rely on them, these systems have inherent resilience.
To prevent the need for re-verifying transactions, it is advisable to wait for more blocks to be
appended to the blockchain.  This increases the difficulty for different branches to intersect and
ensures the preservation of the longest sequence. The majority of websites seem to provide
similar and reliable information. Central Bank Digital Currencies (CBDCs) are expected to
provide stability; however, their administration and implementation seem to be largely influenced
by legal and regulatory matters rather than technological factors. Cryptocurrencies possess a
robust network because to their distribution among several nodes, but their value exhibits
significant volatility.  Tether and other stablecoins have resolved this issue by creating a constant
conversion rate among the currency and the American dollar.

Review

The designated cryptocurrency will be assessed and compared based on the given
circumstances. It is crucial to assess and evaluate the current usage of currency, since a certain
digital currency may flourish in certain circumstances but have challenges in others. The
accuracy of the data in this section may be compromised due to the absence of a standardised
implementation of Central Bank Digital Currency (CBDC) and the lack of an official CBDC at the
time of authoring this article.

The evaluation of the present digital currency technology is conducted by analysing
prepared scenarios utilising insights obtained from literature study and data analysis. Interactions
in Person

The typical duration for payment confirmation on the Bitcoin network is around 10
minutes. Transactions conducted on the Bitcoin network need a charge, with the current average
transaction cost being around three US dollars per transaction as of March 2022.  Due to the
network's limited processing capacity of less than ten transactions per second, a transaction cost
of three dollars, and notable delays in confirmation, it may not be suited for smaller and faster
transactions.

Ethereum has a transaction throughput of 20 transactions per second, accompanied with an
average confirmation time of five minutes. The current transaction cost for Ethereum is around
two dollars as of March 2022. Unlike Bitcoin, it is more suited for rapid transactions.
Nevertheless, its limited capacity to process just 20 transactions per second hinders its ability to
efficiently handle a substantial number of minor operations. Due to its incorporation into the
existing Bitcoin network and the lack of credible information on transaction speed and costs, it is
anticipated that Tether would demonstrate similar performance to Bitcoin in these aspects.  All
the cryptocurrencies studied in this study are unsuitable for in-person trading since they are slow,
expensive, incapable of handling increasing demand, and less efficient than existing alternatives.
The use of Central Bank Digital Currency might enable faster and more efficient transactions at a
lower cost. The main emphasis should be on optimising the rate at which transactions are
processed, rather than giving priority to the speed at which settlements occur.  Although the
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spender may encounter nearly instantaneous transactions, resembling those of a debit card, it is
essential for the retailer to promptly receive payments. Consequently, the one who spends money
should be preferred in this particular circumstance. ~ The network 30 needs to execute a large
volume of low-value transactions efficiently, while also successfully handling variations in
demand, such as during vacation seasons. The most essential feature needed is the capability to
reverse payments. A physical Central Bank Digital Currency (CBDC) must exhibit
characteristics such as rapidity, affordability, scalability to handle a substantial volume of
transactions, and dependability, functioning ceaselessly for 24 hours a day, seven days a week.

Making purchases online

Bitcoin allows for safe and reliable transactions for those who own a Bitcoin address.
This demonstrates your capacity to electronically transmit money to any anyone globally in less
than 60 minutes. The cost for transactions made in the previous year totaled around $60 USD
in March 2022, with an average range of $2 to $15 USD. Bitcoin has emerged as a more
preferable alternative to wire transfers because to its round-the-clock availability and uninterrupted
operation, spanning 24 hours a day, seven days a week. The transaction charge is comparable
to that of certain banks, but the processing time of one hour is expedited in comparison to other
establishments, particularly for overseas transactions. ~ The primary obstacles to the widespread
use of Bitcoin for online transactions are its inefficiency and significant energy consumption.  If
Bitcoin were used for minor online purchases, the speed of transactions would not be a concern.
However, the amalgamation of effectiveness and costs associated with transactions may render
alternative options more attractive. Between March 2021 and March 2022, the mean transaction
fee for Ethereum varied between three and fourteen US dollars, reaching a peak of almost 70 US
dollars per transaction. =~ When transferring money internationally, the speed and expenses of
transactions may exceed other methods, since Bank of America levies fees above $15 USD for
wire transfers.  The online transactions exhibit satisfactory dependability and speed. However,
the existing capacity of around 20 transactions per second may pose a challenge in accommodating
rising demand.  Ethereum is most suited for a certain goal, particularly when it is limited to a
lower volume of meaningful transactions.

Tether, like to Bitcoin, offers benefits for large-scale international transactions; yet, like
most cryptocurrencies, it is improbable to see value appreciation as its usage expands. Due to
its limited transaction processing capacity and the requirement for larger blocks, Tether is not
appropriate for widespread utilisation in online transactions. It possesses the capability to facilitate
a limited number of crucial online transactions, notably those pertaining to Bitcoin and Ethereum.
Moreover, all the cryptocurrencies discussed in this article have the advantage of functioning
consistently irrespective of the geographical distance between the the transmitting party and
recipient.

Financial institutions often impose charges for international currency transfers, and the
length of these operations might vary. Western Union has a designated timeframe of 1-5
business days for international bank transactions. To build a successful Central Bank Digital
Currency (CBDC), it is crucial to prioritise its accessibility, ensuring smooth operation and
worldwide operability. In the event that the Central Bank Digital Currency (CBDC) is
specifically intended for a certain nation or geographic area, it need to offer streamlined
Application Programming Interfaces (APIs) to facilitate international transfers. In order to
maintain competition with contemporary technology, it is imperative that transactions are
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completed within a maximum duration of one hour, and the system should possess the capacity to
expand in order to substitute debit cards. The system's stability and security are of utmost
importance, as it only depends on the faith placed in the central bank.  Any system breakdown
has the ability to progressively erode that trust.

Savings

Bitcoin, Ethereum, and other contemporary cryptocurrencies have the characteristic of
being able to retain their value. By ensuring the secrecy and reliability of your private key, they
provide a blend of strong security and efficient entry to your account, thereby safeguarding your
digital funds. There is a trade-off between security and convenience when utilising wallets,
since they allow for the management of private keys but also expose the user to additional risks.
The primary issue lies in the volatility of price. The price has exhibited significant volatility
due to the absence of a regulatory authority overseeing the valuation or the variable mechanisms
of money creation and destruction. Bitcoin and Ethereum, along with other cryptocurrencies,
have mostly been utilised as investment assets rather than traditional currencies, with the aim of
appreciating in value. Due to their substantial volatility, these currencies are not appropriate
for maintaining value in the short term. However, they can be utilised for long-term investments
with the goal of increasing in value. Tether is designed to maintain a stable exchange rate of one-
to-one with the US dollar. It may be used as an alternative to traditional money due to the strong
security offered by the Bitcoin network. This strategy offers a secure, dependable, and
straightforward way to safeguard money in situations when there is no stable currency or strong
banking system, regardless of the duration. ~ All the cryptocurrencies examined in this article
exhibit adequate security and reliability to function as a medium for storing money. As stated
earlier, they would be especially appropriate for individuals living in countries with inadequate
financial systems, unstable currencies, or little confidence in traditional ways of safeguarding
money. Prioritising the security of a digital currency is crucial for establishing its credibility as a
dependable medium of exchange, followed by assuring its accessibility to the appropriate persons.
The system must include robust security measures to prevent unauthorised access and breaches,
while also preserving the integrity and consistency of data. A Central Bank Digital Currency
(CBDC) should possess the capability to undergo enhancements, while ensuring the absence of
any flaws, software bugs, or hardware failures. It should be readily accessible with minimal or
no disruption.  The significance of transaction speed and throughput would be diminished, and
the integration of additional functionalities such as smart contracts should only be pursued if
security, availability, and resilience have been ensured.

Discussion

This section will include a detailed account of the result, along with the author's insightful
remarks.  Firstly, a detailed explanation of the operation of current implementations, including
their benefits and drawbacks. Following this, an analysis of potential consequences, the
possibilities of digital money, a brief summary of this study, and suggestions for future research
will be provided.

This study examined the performance and susceptibility of digital money. In answer to
this investigation, two scientific questions were raised.

* What are the benefits and drawbacks of the existing approaches in the mentioned
scenarios?
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Is it possible to modify existing systems and merge different principles to develop an
enhanced digital currency?

To summarise, the present solutions demonstrate a notable deficiency in overall
performance. Currently, traditional currency payments cannot be substituted by current digital
currencies because of their limited ability to handle large volumes, effectiveness, and reliability.
Bitcoin and Ethereum are specifically built to facilitate large-scale international transactions,
prioritising factors other than speed. Moreover, both cryptocurrencies have a well-established
history of being very safe. The most recent iterations have undergone and are still undergoing
enhancements. A study on Central Bank Digital Currency (CBDC) suggests that substantial
advancements are anticipated, potentially addressing the current challenges encountered by digital
assets. This thesis adequately addressed the precise scientific difficulties; however, it only
briefly probed the significant effort necessary for these theoretical answers to be efficiently
implemented in reality.

Current Digital Currency Performance

At present, bitcoins possess several advantages and disadvantages. =~ While the methods
outlined in this article cannot entirely supplant traditional currency, they do provide significant
advantages when compared to conventional payment systems. Cryptocurrency transactions
exhibit slower processing times in comparison to VISA or cash, although they demonstrate
superior speed and cost efficiency when compared to international wire transfers. ~ CBDCs offer
the potential to establish a currency that exhibits comparable stability to existing fiat currencies.
This can be achieved by implementing same or comparable monetary laws to control inflation and
determine its value in comparison to other currencies. In my view, many existing digital
currencies serve as a preliminary measure but lack widespread recognition as a legitimate kind of
cash.  These networks have successfully demonstrated and validated several concepts, such as
their ability to substitute insufficient financial infrastructure in rural regions of some nations.
Ethereum, Bitcoin, and Tether exhibit exceptional resilience because to their decentralised peer-
to-peer network architecture, making their eradication extremely difficult.  Furthermore, when
combined with the functionalities of smart contracts and decentralised applications (d-apps), they
have the potential to provide groundbreaking opportunities. Bitcoin, Ethereum, and Tether
have made any reliable intermediary unnecessary. Individuals without access to these
dependable intermediaries have benefited by refraining from depending on them. These
decentralised alternatives can aid governments, regions, and individuals that lack reliable financial
institutions or stable currencies. Bitcoin, Tether, and Ethereum necessitate a substantial quantity
of energy, and the Proof of Work (PoW) consensus process necessitates a considerable number of
hardware, hence augmenting resource requirements. CBDC:s has the capacity to address the
issues related to the creation and authentication of digital currency. Hence, it is important to
meticulously evaluate them at the design stage. Central Bank Digital Currencies (CBDCs)
provide the potential for streamlined and accelerated transactions at a lower expense. When
adopting a strategy, prioritising security supersedes prioritising efficiency. The central banks
should conduct a thorough evaluation that encompasses not just the network and infrastructure,
but also the privacy and data of the users. ~ The third party is required to use utmost diligence in
limiting the quantity of information it gathers and oversees. By decentralising tasks over a
network, akin to a peer-to-peer network, but yet retaining authority over crucial processes such as
CBDC production, it is feasible to enhance dependability and mitigate the hazards of system
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unavailability. The current techniques exhibit a deficiency in overall efficiency and scalability,
despite their apparent strengths in specific domains that partially compensate for this limitation.
Existing implementations require additional efforts to get general acceptance and usage, since
emerging concepts and technologies will eventually replace both current digital technology and
traditional payment methods. The creation of more digital currency will result in reduced
individual motivations. The probability of observing or identifying a modification is low. The new
system is expected to provide similar functionalities as the current systems, but with enhanced
efficiency, scalability, user-friendliness, security, and stability.

The development of digital currency

Without a question, there is a substantial amount of work that must be completed, and
central banks have recently initiated the development of cutting-edge technology to improve the
current infrastructure.  Although not all notions have been tested or investigated, the global
transition of governments from tangible forms of currency, like as paper and coins, presents new
possibilities.  Even little enhancements to existing systems can provide a huge beneficial effect
on the global economy, even if most individuals may not sense a significant alteration.

Although there is no universally applicable solution, there are several distinct digital
currencies accessible. Some individuals emphasise fast and cost-effective transactions, while
others place greater emphasis on safe storage and convenient customer access.  These systems
can be classified as token-based, account-based, or completely private. They may either capture
minimal private data or a significant amount of data to provide consumers with valuable insights.
These potential digital currencies might function similarly to Bitcoin and Ethereum, but they might
be verified by a central bank or by some alternate, unimaginable approach.  For significant but
rare transactions, such as rent or bill payments, the primary emphasis may be on employing smart
contracts to guarantee dependability and bolster security, all while bypassing any involvement
from third-party intermediaries. Customers' expectations for money might change depending on
the unique scenario, hence the solution may provide varied characteristics dependent on its
intended purpose. I am unsure if it is preferable to have a unified solution that automatically
adjusts to the user's requirements, or whether consumers should have the autonomy to select
whichever implementation they like.  Developing a thorough solution that deliberately involves
compromises may be the most effective approach to fulfil all needs. Expeditiously conducting
more testing and research is important following the acquisition of data from extensive studies
using Central Bank Digital Currencies (CBDCs), in my view.  Instead of merely improving, it
may be required to completely replace the existing system and network solutions.  Recognising
the shortcomings and constraints of current ideas and activities, as well as acknowledging the
necessity for more research, is crucial.  Our objective is to either address these problems or view
them as a potential compromise for implementing another functionality.

Digital currency is an emerging technology that has the capacity to offer advantages to
individuals globally.  Thoroughly assessing all available options is of utmost importance. = The
presence of policies, along with the significant risks associated with large-scale projects, especially
in the fields of finance and banking, would limit the transformation of existing systems and
infrastructure.  The current pilot initiatives are expected to grow and enhance our understanding
of the advantages and constraints of currency alteration, while also fostering creativity and
advancements in ideas and technology.
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The specific characteristics of the system, such as its token-based or account-based
structure, the level of peer-to-peer capability (limited or unlimited), and whether it would be fully
centralised or not, have not yet been determined. The effectiveness of digital money may
decrease by reducing the risks associated with dependence on a third party or faith in it.
Throughout history, the notion of cash has continuously been linked to the participation of a third
party. If the third party successfully fulfils its specified commitments, it is reasonable to have
faith in them as the most rational choice. Central banks are gradually gaining power over the
direction of money, which might be influenced by unregulated digital currencies like Bitcoin,
Ethereum, and Tether. Robust encryption and resilient networks that can withstand
interruptions and successfully mitigate denial-of-service attacks are often regarded as essential.
The future of currency requires a seamless and effective combination of practical functionalities
and strong security measures. To efficiently manage unknown future scenarios, it is imperative
to enhance and tailor this digital currency while mitigating the risks associated with system
modifications that might result in errors. In order to be deemed suitable, the new currency must
surpass fiat money and debit cards in terms of efficiency, scalability, use, security, and stability.
In order to introduce a new generation of money, like the implementation of paper cash, the new
technology must surpass all the aspects outlined in this study. While the future of money remains
uncertain, there are a variety of potential alterations that might be introduced. The use of novel
technology or innovative ideas has the potential to facilitate cost-effective, expedited, highly
secure, and highly efficient monetary transactions. However, there exist a multitude of obstacles
that must be surmounted before such a currency can be actualized, assuming it is ever achieved.

Workings in the future

The study argues that digital money has the capacity to be created and eventually
outperform our current currencies through competition.  Further inquiry is required to test some
assumptions made in this article, necessitating the collection of additional data.  The cooperation
between computer scientists and economists is essential in order to establish the precise goals and
procedures for performing experiments. Additional investigation is required to delve into Central
Bank Digital Currencies, namely by conducting thorough experimentation in real-life situations
rather than constrained trial settings.  Additional examination of the attributes of existing digital
currency implementations, together with an assessment of the effectiveness of their different
components, is necessary.  Additional investigation should be undertaken to explore different
methodologies for reaching agreement, encompassing centralised solutions. It is essential to
evaluate new ideas such as CBDC in order to gather evidence and validate its veracity.

Conclusion

The thesis topic asked was, "To what degree can digital currency be influenced, and how
well does modern technology perform as a means of storing value, measuring value, and
facilitating transactions?"  Each scientific investigation is followed by a brief summary.

What are the benefits and drawbacks of the existing procedures in the given circumstances?
Most cryptocurrencies currently in existence are unsuitable for use as physical currency or for
performing face-to-face transactions. Their efficiency in processing transactions, pricing
structure, user-friendliness, and capacity to handle increased demand do not fulfil customer
expectations and are outperformed by alternative payment methods, such as debit cards and cash.
Central Bank Digital Currencies (CBDCs) might be structured to function by merging the ease of
debit cards with the dependability and promptness of cash, so enabling efficient, economical, and
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dependable transactions in daily situations. At now, there is no compelling digital currency that
has the ability to replace debit cards or physical cash. Nevertheless, there exists a potential
possibility that this might undergo alteration in the imminent future. Bitcoin, Ethereum, and Tether
are trustworthy and secure cryptocurrencies that may be used for international online transactions.
These transactions can take anywhere from a few minutes to several hours to complete, and with
a transaction fee of around $15 USD, they might potentially be used as a viable alternative to
traditional means of international money transfer.  The network's constrained ability to process
transactions per second is a notable issue because of its insufficient scalability. = A Central Bank
Digital Currency (CBDC) might potentially mitigate these limitations, but it needs the oversight
and support of a trustworthy intermediary. Cryptocurrencies can function as a means of preserving
wealth, despite their vulnerability to fluctuations in value.  Cryptocurrencies work as a method
of preserving wealth in regions where traditional financial institutions are difficult to access,
dysfunctional, or completely absent. ~Countries facing significant inflation in their own currency
may choose to utilise bitcoins as a secure and efficient alternative, provided that the private key is
properly protected. Nevertheless, it is difficult to anticipate the precise value that cryptocurrencies
will maintain because of their very unpredictable nature. Thus, Tether, a stable cryptocurrency,
has the ability to address this specific issue. Central Bank Digital Currencies (CBDCs) ought to
provide equivalent functionalities as existing systems and function without any disruptions.
Despite the electronic nature of the solution, it is susceptible to continuous risks such as D-DOS
attacks and vulnerabilities. Due to the system's wide and adaptable characteristics, it is imperative
to evaluate and prioritise security measures. Is it possible to improve existing methodologies and
include additional concepts to develop a more all-encompassing digital currency?

The use of digital money has proven its viability, and substantial progress has been made.
The ongoing discussion mostly centres on the techniques and tactics for effecting change, rather
than questioning the feasibility of altering circumstances. For example, Ethereum has begun the
process of replacing several core components. The transition from Proof of Work (PoW) to Proof
of Stake (PoS) has the capacity to enhance the validation process and enhance overall efficiency.
An approach to generate novel Central Bank Digital Currencies (CBDCs) involves amalgamating
concepts from current implementations. This might involve the adoption of a tokenized system
like cryptocurrencies, although with a centralised element that oversees and validates transactions.
A substantial portion of the research is now in its preliminary phases, and several prospective
remedies have solely been validated in a theoretical manner. Nevertheless, it has been
determined that there is room for enhancement, although in certain domains. The influence of
currency 1is so substantial that even little movements can yield benefits.

In conclusion, conducting comprehensive research on digital currency and avoiding
unwarranted assumptions is crucial for this endeavour. Novel breakthroughs can emerge from an
entirely distinct trade system, contrasting with the current one in use, even if the current methods
satisfactorily fulfil the needs of the majority of persons.
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Abstract. This article explores how overthinking hinders business growth and provides
strategies to overcome this obstacle. The reason for writing this article is to warn and avoid such
an occurrence in the company for future and present managers. The article was written from my
work experience in which I have come across overthinking managers in almost every place I have
worked. Of course, given all the factors it was safe to make any decision at that time as there were
ready-made solutions for the development of the company, but since there was this barrier, I had
to move forward and further develop myself.

Keywords: balance; success, business development; overthinking, risks and opportunities;
decisive actions; mindfulness, stress management; solution-oriented mindset; problem-solving;
decision-making, time limits; brainstorming; collaboration, innovation; motivation; resilience
accountability,; dynamic environment,; leadership.

Introduction

In business, as in life, balance is the key to success. Sometimes the thoughts bubbling up
in your head can become a barrier to development. It is important to learn to think in moderation,
assessing risks and opportunities, but not to dwell on them and stand in one place. It is in a balanced
approach to thinking and acting that we find the strength to move forward, overcoming obstacles
and reaching new heights. In the end, only decisive actions lead to results, and it is these that form
the foundation of a successful business.

Your mind - your constructor of business.

As a business owner, your mind is your greatest instrument to avoid some barriers that you
can face when you start to develop your business. However, a pervasive issue that many business
owners face is overthinking. The truth is that overthinking not only hinders the development of
your business but also sabotages your ability to achieve your goals and determine the full potential
of your power. Behind the sabotage stands, the feeling of fear and it also come with new way to
do business. In the dynamic world of business, the ability to make swift and decisive decisions
often differentiates successful entrepreneurs from those who struggle. While careful consideration
and planning are essential, overthinking can become a significant barrier to business development.

Every loss is your partial gain, because you have understood the way to achieve your goal
and you know where the skeletons are along the way.

Look at some valuable steps that you can use to combat the perils of overthinking and help
your business flourish and grow.

Make a first step when you still have an interest.

As soon as you see an opportunity to grow, but at the same time, you are overthinking about
it, it is better to take some kind of directed action in 72 hours so as not to miss the enthusiasm.
Taking immediate action also instills a sense of progress and accomplishment, which can be




MANAGEMENT, MARKETING AND FINANCE

INTERNATIONAL SCIENTIFIC JOURNAL VOLUME 1 ISSUE 3

motivation for you. It breaks the inertia that overthinking often creates and helps you build
momentum. Even if the initial step is small, such as making a call, scheduling a meeting or
conducting preliminary research, it sets the stage for continued progress.

Practice mindfulness and stress management.

After taking an action within 72 hours, you may face a new stress or fear. However, if you
keep going the path, you will experience an overcoming this barrier rather miss opportunity and
get more failure in the future. Incorporate mindfulness practices and stress management techniques

into your daily routine. Activities such as meditation, yoga, and regular exercise can help clear
your mind and reduce anxiety. A calm and focused mind is less likely to succumb to overthinking.
Taking immediate action not only helps you seize opportunities before they slip away but also
builds momentum that propels you toward your goals. Each action, no matter how small, brings a
sense of achievement and satisfaction, creating a positive feedback loop that boosts your
motivation. Seeing tangible progress reinforces your belief in your abilities and strengthens your
commitment to success.

Focus on solutions, not problems.

Adopt a solution-oriented mindset rather than fixating on problems. In business, challenges

are inevitable, and it is crucial to focus on finding solutions. When you encounter an issue,
immediately start brainstorming possible solutions instead of overthinking. This proactive
approach will keep you moving forward and prevent you from being stuck in a cycle of
overanalysis. Focusing on solutions rather than problems is essential in both business and personal
growth. When challenges arise, shift your mindset immediately to brainstorming solutions. This
proactive approach keeps momentum going and prevents overanalysis. It fosters creativity,
innovation, and a culture of empowerment within teams. Emphasizing solutions also promotes
continuous learning and adaptation, building resilience and improving overall effectiveness. As a
leader, prioritizing solutions sets a positive example, encouraging a proactive, forward-thinking
approach to overcoming obstacles and achieving goals effectively.

Set time limits for problem solving and decision-making.

To prevent excessive deliberation and avoid being stuck in a cycle of overanalysis, impose

time limits on your problem-solving and decision-making processes. Allocating a specific
timeframe to evaluate options and make a decision encourages decisiveness and ensures that you
maintain momentum. For example, set a deadline for gathering information and another for making
a final decision. This approach not only promotes efficiency but also helps you focus on the most
critical aspects of the issue at hand, reducing the likelihood of becoming bogged down by
unnecessary details. By adhering to these self-imposed deadlines, you can foster a more dynamic
and responsive business environment. Additionally, setting time limits helps streamline
workflows, optimize resource allocation, and cultivate a responsive and agile business
environment. It also promotes accountability and responsibility among team members, as everyone
is aware of the importance of meeting deadlines and contributing to the overall success of the
organization.
Brainstorming sessions with staff.

An effective way to overcome overthinking is to engage in structured brainstorming
sessions or discussions with your staff. Collaborative environments provide diverse perspectives
and 1deas, breaking the cycle of overanalysis by focusing on generating solutions collectively. By
involving stakeholders or team members, you harness collective creativity and problem-solving
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skills, leading to innovative outcomes. This approach not only diversifies thinking but also fosters
ownership and commitment to implementing solutions, reducing the tendency to excessively
ruminate on problems alone.

Furthermore, you can consolidate these strategies with feedbacks that will come from your
staff. Feedbacks are the main point of fixing and developing any method that you are using for
business management. As a business owner, you should consider every offer and accept it from
your staff at the same time holding yourself in your position as a leader. However, if there are
employees in your team who slow down the work process of your company, it is better to dismiss
them immediately.

Conclusion

Overthinking can be a significant barrier to business success, but it can be managed with
the right strategies. By making first step, focusing on solutions, managing their emotions,
practicing mindfulness, business owners can overcome the pitfalls of overthinking. In doing so,
they can foster a proactive and dynamic business environment that is better equipped to navigate
challenges and seize opportunities. Remember, decisive actions lead to results, and balanced
thinking is the foundation of a successful business.
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BOXXOHA OPTAHJIAPU ®AOJIUATUIA BOXKXOHA
MEHE/J)KEMEHTUHU TAKOMUWLJIAIITUPUII BYHHUYA
WJIMUM EHJAITYBJIAP

Mup3axmenona Aunnagpys ®@apxaroBHa
V36ekncron Pecniyonukacu kTucoauér Ba MOJIUST Ba3UPIIUTH Xy3ypuaara boxkxxona
KYMHUTACHHUHT TOIIKEHT 1maxap O0yiinya 60o1kapmMacu XoIuMu
https://doi.org/10.5281/zenodo.13764847

Annomayun: Makonaoa 60dcxona opeaniapu aorusmutu camapaoopiueut OuupunL
MaKcaouoa 6OMHCXOHA MEHEHCMEHMUHU MAKOMUIIAUWMUPULL YYYH 3apYD XUCOONAHeAH HA3APULL-
MemoOono2UK EHOAuLY8nap maxaul KUIUHeAH X0u0d, MAwKy UKmucoouti gaonusm OulaH
DOJHCXOHA OpeaHnapu  QAoTUSMUHU  MYHICACCAMAAUMUP2AH X010a OOWKAPY8 MAMOUULLIAPU
MygpuUcuOa MavIymomiap Oepuiean.

Kanum cy3nap: 002cxoHa MeHedlCMeHmU, HA3apust, UIMULl EHOAULY8, UHCOH OMUJU,
MaAvbMypusmuuIuK, bowxapyeuu, Kaxon 6osxcxona mawxkuromu, Kaxon casoo mawkuiomu.

Annomayun: B cmamve amanusupylomcs meopemuro-memooonocuiecKue nooxoosl,
KOmopble Cuumaiomcs HeooXoOumMbiMu OJisl COBEPUIEHCNBOBAHUS MAMOICEHHO20 YNPAGIEeHUS 6
yensax nogvlueHuss 3phekmusHocmu  0essmerbHOCY  MAMONCEHHbIX Op2aH08, d MAaKice
NPUBOOSIMCSL CBEOEHUSL O NPUHYUNAX YRPABTIEHUSL, UHMESPUPYIOUUX 0esTMeTbHOCIb MAMOICEHHbIX
0pP2eaH08 ¢ BHEUHEIKOHOMUYECKOU QesTMebHOCIbBIO.

Knwuosvle cnosa: mamodiceHuvill  MEHEOICMeHM, Meopus, HAVUHbIL  NOOX00,
yenoseueckull pakmop, aomunucmpayus, meneoxcep, Becemupnas mamooicennas opeanusayus,
Bcemupnas mopeoeas opeanuzayusi.

Abstract. The article analyzes theoretical and methodological approaches that are
considered necessary for improving customs management in order to increase the efficiency of
customs authorities, and also provides information on management principles that integrate the
activities of customs authorities with foreign economic activity.

Keywords: customs management, theory, scientific approach, human factor,
administration, manager, World Customs Organization, World Trade Organization.

KWPUII

Cyurru 10 finnnrkaa MaMIIaKaTHUHT TalllKY CaBAO ailjlaHMacH Xa)KMU MyHTa3aM paBulllia
Ycub OopaéTraniauru MaBXKys BOCUTajIap/aH camapaiu Goiaianral XoJijaa camapaiu 00KXoHa
HA30paTHHHU TAIIKWI STHIIHE Taka3o >TMokaa (1.1-muarpamMmara Kapasr). Y3GeKHCTOH TalIKd
CaBJI0 aJIOKaJlapHU OyHIal >kanautiK OminaH opTuO OopaérraH OMp BaKTAa XajdKapo TOBapJiap
allTaHMAaCHHUHT MaBXKy[ 3aHXKUpUra ¥3 canOuil TabCUpUHHU KypcaraéTraH IapT-IIapouTiap Ba
OMWJIJIApHU XHCOOra ojiraH Xxojga OO0XXOHa MabMYPUATUMJIMTMHU WJIMHH acocilaHraH
MabJIyMOTJIap aCOCH/Ia aMaJira OMIUPHIL TaJTaOUHU OPTTUPALIH.

Boxxxona oprannapu (aonusiTura CYHITH Huiuiapaa Oup Karop SHI CYHITH Ba 3aMOHABUI
WHHOBaLMSIIAp KOPUH ATUINO, TaAOUPKOPIUK CyOBEKTIapu yduyH MacodalaH TypuO Xu3mar
KypcaTulll TU3UMHUHM Wynra KyhniaMokna. Illy YypuHnma TtoBapimap HMMIIOPT Ba 3KCHOPTH
xapaéHiapuaa KyuaHwiaérran axoopor tusumiiapu 2024 iiwn OMpUHYM YOpAarMHUHT Y3H1a
akcrioptaa 90 dhous, ummnoptaa 3ca 80 pons OOKXOHA 10K JACKIApalMsUIapH COITAIAIITHPIIITAaH
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TapTrOaa  OOKXOHa  pACMUIUIAINTHPYBUAAH  YTKA3WIMIINTA, I[IYHUHTJCK, OKCIOPTAA
nexnapanustiapauar 39 gowmsu, ummnopraa dca cankam 10 Gouswm MHCOH OMWIHCH3, CYHBUH
MHTEJUIEKT KyMaruja pacMUMJIAITHPUIIMILNTA WUMKOHHUAT sparaud. by 3ca Kypcarwiaétran
xu3Mmariap cudaTuHU SHAJAa OUIMPUII Ba OOXKXOHA OpraHjapy OoJaura Kyuiran BasudaiapHu
Oaxkapuill yuyH 00)KXOHa MEHEKIMEHTHHHU PUBOXKIIAHUO OOPHIL TEHISHIMUIaApH Ba T€HE3UCHHU
WIMHI-Ha3apuil €HanryBIap acocuia TYJIUK TYIIYHUO eTUIl 3apypaTUHU KEITUPUO YHKapaIu.

Ymby wmakonaga OO0XXOHAa MEHEKMEHTHMHH TaKOMWUIAIITHPUIN Oyiu4a WIMHUI
€HmamyBnap TaxJWil KWIMHTaH OynuO, Oy opkamum MWumid O0XXOHA TH3UMHHHHT
camapaJOpJIMTUHU OIIMPHUII UMKOHHHH OSpyBUYHM acOCTIaHTaH TaBCUSUIAP UILIA0 YUKUJITaH.

MAB3YHUHI YPTAHUJITAHJIUK JTAPAYKACHU

BoxxxoHa opraniapu GaoIusATHHE caMapaJopIUTHHHA OIIMPUII Macajlalapy MaXxaJUTHi Ba
XOPWKUH TaAKUKOTUMIIAp TOMOHUAAH aTpodinyua KeHT YpraHuiaran Oyicaaa, pakaMmiIallTHPHILI
mapouTuia 00kxoHa (GaoTUSTHHHU OOLIKAPYB caMapaJopiuTruHU OUIMPUIT OYinYa TaAKUKOTIap
YTKa3WJIMaraH.

Maxammit taakukotuwiap A.TypcynoB, K.bepaumyparos, C.I'ynamon, T.PaxmoHOB,
O.Kunkora, A.XKypaes, C.Mcamyxamenosa, F.CadapoBnap TomoHUIaH O0KXOHA OpTaHIaPHHUHT
naBnar OOIIKAapyB OpraHjiapd TU3MMHUAA TYTTaH YPHH, YIApHUHT (aonusaT HyHanmunouiapu
YpraHuiras.

[lyauarnek, OO0KXOHA TH3UMHUJJATH MaBXKyl MYyaMMOJIAPDHHHT alpuM JKHXATiIapu
pecnyOIMKaMiU3 UKTUCOAUM ONUMIIapuIan Oup rypyxu, skymnaga, C.A.AnumbaeB, C.Apunos,
II.H.boiimypanoB, O.PaxmaroB Ba P.A.TypanoBnapHuHI WIMHUN HILIapuaa V36ekucron
PecniyOnukacu 60xkxoHa Xyayauaa ToBap aliupOONUIAIIHUHT TAIIKUINH-XyKyKHI MyaMMoJapH,
TalIK{ CaBIOHU OO0XKXOHA TYJOBJIAPH OPKAJIM TapTUOTa CONMIIHU TAKOMIJUIAIITUPHUIL, O0KXOHA
coxacuaa JaBiarT OOIIKAPYBHHHHI TAlIKWINM XYKyKUH IHakanapu, OokxoHa (HaonusTi
caMapaJIOpJIMTUHUA ~ ONIMPUIIHUHT acOCHH HyHanumuapu axkc dTrad. JlekuH, OoXxoHa
OopraHjapujiard KOppyIiys YHH 103ara KeJuin cadabiapu, yHra KapIii Kypalruil MeXaHu3MIapu
YpraHuiMaraH.

Xopuxui TaIKUKOTUYUIIapAaH A.ArpalieHkos, M.H.bnuHoB, B.H.lBaHos,
A.®.Ho3apaues, A.A.I'pasuna, I1.C. Tumkosckuii, }O.IleTrpos, FO.1U.Kynpsisuesa, B.Cenuarosa,
10.J1.YepHeukuiinap ToMoHuIaH O0XkXxOHa OolIkapyBura o Macananap, Maiikn Kun, Jlnoiia
JI.Beunpe0, Xamunpesa Anunyp IlupcaBap, Macymex Hlupunnyp, XKeitn A.bamnok, YKopx
1. Xennoy, eiimon I1.Konmona, Axmer Unxekapa, Mypar Ycra yrauiapHUHT WIMHAN UIJIApU Ba
TaJIKUKOTIIapuaa 00’KXOHa opraHjiapu Ba Oy Oopagaru gamiar cuécatu OusaaH OOFJIMK Maciajap
arpoduuya ypraHuiraH.

bupok, roxopuaa KeNTHpUITAaH WIMHKW-TAIKUKOT WIUIapua O00XXOHAa MEHEKMEHTHHH
TaKOMUJUTAIITHPHUIIIA Ha3apHsi-METOAOITHK aCOCIIAHTHPHUII Macajlalapy TaX M KHJIMHMAaraH.

TAAKUKOT METOIJIAPU

TankukoT WIKAa Kapop KaOynm KWIHIl kapa€Hu Oyiinua wiMui anabuériap, WUIMHMA
TanIKUKOT unuiapu Yypranwiau. Iy acocuga wmabiymoTiap IIAKUIAHTHUPWIAH, Ha3apuid
€HamyBnap acocujaa yMyMIAIITHPHUIN, WIMHNA OWIHIN, MaHTHKUAN EHIAIIyB yCy/UIapuiaH
dholnanaHmIIn.

TAXJINJI BA HATUXKAJIAP

Xap KaHmail Ha3apUsSHUHT PUBOMIIAHHIINII TYITyHYAIAp N30XHUIaH OONLIaHUO, yITapHUHT
pacmuii Tadcudu — abeTpakiusira, 00bEKTHUHT UCAUIA THPIIIHIIIATA — Ha3apUi MOJIEN acOCHIa




MANAGEMENT, MARKETING AND FINANCE

INTERNATIONAL SCIENTIFIC JOURNAL VOLUME 1 ISSUE 3

TyUIyHYara aHuK M30X UIIa0 YNKWIMIINTa, KeHUH 3ca MOACTHHUHT TYFPHUIAHUIIHN KaOH XOJIHCOHA
MIAKJUTAHTUPUJIMIITada OYIIraH UK aCOCHIa PUBOXKIIAHA M.

U1y ypunaa “60kx0Ha MEHEKMEHTH ~ TYLIYHYaCH IOKOPUIArd UK aCOCUAA YpraHuiIraH
6ynuob, y y3uma 6030p mapouTiapua MIAKIJIAHTUPUIYBUYM Ba PUBOXKIIAHTUPHIYBYM OO0XKXOHA
UIIMHU OOLIKApUII HA3apUACHHHU aKC 3TTHpaau. TabKuUIall *KOU3KH, O0XKXOHA MM Hadakar
O0okxoHa oprawiapd (aoNuATHHU OaJKM YHMHT TallKM WMKTUCOAWK (aonusaT OuiaH
MyHOca0aTHUHU XaM udopanaiiam.

BoxxxoHa MEHEXKMEHTHHUHI acOCHil Bazudacu MapkKyl Kyd Ba BOCHUTAJIAPHHU camapaiiu
OOIIKAPUIIHU TAIIKWUJI STUII SKAHJIMTHHU XUcoOra onaguraH Oyicak, WuinaH-iuiara optud
OopaéTran TalIK{ CaBl0 XaKMHU OWiiaH OMp Karopaa O0KXOHAa XOAMMIIAPUHHUHT XaM MHKIOPU
oprrupunaérrannuru (1.2-quarpaMmara KapaHr) MAUIMN 00KXOHA TU3UMHHH PaKaMIIAIITHPHIL
Oopacuia amanra OMIMPHIAETTaH W3YMJI MCIOXOTIap HATHXKAcHa SPHUILMINIIMA JIO3UM OYiaraH
“MHCOH OMWJIMCHU3” Kapop KaOyn KWIMII >kapa€Hiapura aifHaH OOIIKapyB KapopJiapuHU KaOyi
KUJIMIL JKapaéHiapuja TYFpU TaHJIaHWIMAaraH EHAamryBiap Tyailiu Kyd Ba BOCHTAJAPHUHT
camMapacH3JIUIy 103ara KeJIMOK/a JJeraH XyJl0ca YMKapuIil UMKOHUHU Oepaiu.

By aca ¥3 yparIa 60kX0HA MEHS)KMEHTHHH TAKOMUJUTAIITUPHUIIIA WIMHNA €HIAITyBIAPHH
YyKyp Ypranrad Xojia MHJUIMH OOKXOHAa TH3MMH YYYH MOC KeIaguraH TYPHHHU TYIUK KOPHUH
STHII JIO3UMITUTUHH OWIITHPAIH.

TagkukoTIap IIyHHW KypcaTaaukd, OOKXOHa MEHEKMeHTH XX acpHuHT 60-imimapura
Kagap Basu¢aBuil EHpamyB Tapaduopiapu ToMoHuAaH (ancaduil HyKTam HasapAaH
JeTaJUIAIITUPUIITaH YpraHuiuiap acocuaa 60kXoHa MabMypUATUUINTY OWIaH OUp XU MabHO Ba
Ma3MyH acocuia ypranwiarad [1]. BoxxoHa MmeHexMeHTHra ouj yumoly EHAAIIYB MYCTAaKHI
V36ekucTon Tapuxuma GOXKXOHA OpramiapH (DAONTHATHHH JKOPHMH STHIMIIMHHHT JAacTIAOKH
JlaBpJIapyura Xoc X1ucooaaHaam.

Ajinan ymby 1aBpHH SbHH Y36eKHCTOH Pecrybiukacuia SpaTuiras 1acTiabKu MUILIHiA
00XXOHAa TU3UMH (DAONHAT IOPUTIraH BaKTIApHU Ba3udaBuil €Haairys Tapadopiaapu TOMOHUIAH
M30X KWIMHTAaH XO0JlaTra MOC Tymiaau ne0 xucobnam MyMmkuH. byHra kyhumarwiapau ca6ad
cudaruia Kypcaruir MyMKHH:

- ymby paaBpaa OOXXOHa opraHjapu (aodUSATHHU TapTUOTa CONYBUM XYXKXKariapna
“MabMYypHUATYIINK’, “MEHEXMEHT ’, “O0IIKapyBUM” KaOU TyIIyHYaIap KeITUPUIMAaraH;

- OOKXOHa OpraHjapy amajra OLIMpaAurad Baszudanap AeTaJUTalITUPHITraH TapTubnaa
XYKyMaT KapopJiiapuja TaKCUMOT KUiu0 Oepuiras.

2013-2023 iimnnapaaru V3exucron PecnyGiukacHHUHT TALIKH CABJO AJIAHMACH XA:KMH
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1.1-0uazpamma. 2013-2023 iwunnapoazu Y3oexucmon Pecnybnukacununz mawku cagoo
auranumacu xaxcmu, man AKI oonnapuoa
Mamnb6a: trendeconomy.ru caiiTu MabIyMOTJIAPH aCOCHIa
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1.2-0uazpamma. 1991-2024 tiunnapoa 60xcxona op2annapu Xo0umMaiapu COHUHUNZ y32apuu
ouHamukacu, Hagapoa

Mano0a: Lex.uz caliTu MabIlyMOTIapu acocuia

Tabkuaami sxouszku, 1991-1997 iininap opanuruia V36ekucron PecnyOnukacuna amanra
OLIMPWIITAaH MCIOXOTIap HAaTWXKAcUAa MaMIJIAKaTHUHT CaBJI0 XaMKOpPJapyd COHU OPTHUO, TalIKu
caBJIO caBJlo ailllaHMacu Oup Heda Oapobapra oM Ky3atwirad. Hatmkaza, MaBxys OomkapyB
TU3UMH O0KXOHA OpraHjapu ojaura KyhwiraH BasudanapHu Oaxxapuill UMKOHUSITUHU KamainO
KEeTUIINra, camMapaJopJMKHM mnacaiumura onu0® kenrad. JKymmanaH, y ngaBpaa O0XXoHa
yerapajapy opKaju XapakariaHa€Tran Oapya ToBap Ba TPAHCHOPT BOCUTAIapH O0KXOHA KYpHUTU
Ba pacMUNJIAIITUPYBUAAH YTKa3WIMIIN MakOypuil O6ynran Ba ToOopa opTuO OopaérraH ToBap
OKMMHIa Xap Oup ToBapiap MapTUACHHH KaM COHJIM XoAMMIap OmiaH O0XKXOHa Ha30paTHaaH
VTKa3WINIIM MMKOHCHU3JIUTMHU HcOOoTIarad. Ymoly XojaT 3ca MamilakaT OO0XXOHa XH3MaTH
(baoNMATHHU TAKOMUJITAIITHPUII Ba TyO1aH MCIO0X, KHJIUII 3apypaTUHU 103ara KeJITUpraH.

By xabwu >xapaéH 60kXOHa MEHEKMEHTUHHUHT pUBOXJIaHUII Tapuxuaa XX acpHunr 70-80
Hutapuia xaM KysaTwiral Oynm0, yma BakTaa O0XXOHA MEHEKMEHTH Oyinda THU3UMIIM-
Ba3MATIIM EHAAIIYB fo3ara kenraH [2]. YHuUHr acocuid »xuxamiapu Oy naBpia OO0KxOHa
OpraHjlapUHHUHT aXaMUATH OpTUO, Y anoxuaa Oup TH3UM cudarua puBOKIaHTHpUIA OOIIaraH.
[lynunHraek, yHH >KOpHM OSTHIIIA ¥V3apo aloKagop Ba ¥y3apo Oup-OMpUHU TYIIUPYBUU
aNIeMeHTIIapiaH uoopar KYyWniran MakcaJHu aMajira OMIMPHII YU4yH aTpod-MyXuT OWilaH Kaita
aJIOKa TU3UMHUTa dra KWIraH XOJJa >KOPUM ATUIMIIM Makcaara MyBOQUK /€0 XHCOOJIaHTaH.
boxxxoHa opranimapu (GaoNMATHHM TalIKWII ATULIA TH3UMIM EHJAIIYBAAH (oiaamaHuIIa
KyHHJIary acoCHii alieMeHTIap poib YiHaNIM: “KupHUI” — 00KXOHA OpraHIapUHHUHT TAIIKH CaBJlO
MYXUTH OWJIaH aloKacH, “KapopiiapHH KaOysl KMITUII skapaéHiaapu”, “UuKUIT — TU3UMIAH MaKcas.
Ymly Tapkubuil snemeHTIapHM Oup TU3UM cudaThia TYUIYHWIUIIA OO0XKXOHa OpraHjiapu
(baonuATHHU OOLIKApHILa caMapaJopJIUKHU TabMHHJIAII UMKOHUHU Oepaau. JIekuH, TU3UMIu
€H/IallyB TU3UMHUHT TU3UM OCTH 3JIEMEHTIIAPUHU YpraHuIl JaBOMUJA acOCUN MPUOPUTET EKU
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BTUOOP KapaTUJIMILY JIO3UM OYITaH MyXUM 3JIEMEHTHH aXpaTuO OJIHMII MUMKOHHHU OepMaiiiu.
Tabkuanam >xou3Ku, OOKXOHA OpraHiIapH y3 Basu(alapuHU aMaira OIIUPULI JaBOMHIA TU3UM
OCTH DJJIEMEHTIAPHUHT MYXUMIUK KYpCaTKMWIapu acocuja Ba3usATra MOCIHAIraH XoJja,
COAJAPOK KWIMO M30XJaiauran OYyiicak, IOKOpU TypyBUM paxOapUATHUHI Tajnabiaapu acocuja
XU3MaT oOJu0 OOpYBYM IXXPO OTYBUM XOKMUMHAT xucooOmanamu. Iy cababnum, OokxoHa
opraniapuza OOKXOHa MEHEXKMEHTHMHHM KyJlallja TU3MMIM EHJaimyB OwiaH Oup Karopna
Ba3UATIM OOLIKapyB €KHM BasUATIM EHIALIYBHU XaM JKOPUM 3TUII Makcaara MyBOQUK el
XHUCOOIaHa !,

Boxxxona oprannapu ¢aonusTuaa O0MKapyB IUKIA TU3UM OCTH IEMEHTIApHUHT ¥3apo
Oup-OMpUHU Xapakarra KEITHPYBUM XapakaTWJaH TaIIKApH WYKW Ba TalIKd MYyXUT OuJIaH
ajiokanapra xam MyHocabar acocuza makiutananu. Ly cababmm, 60)kx0Ha opraHiapua amaira
omMpuiIaéTral xap Oup >kapaHHM XyKYKUH acocH TabMUHJIAQHMILM Y4YyH Xap Oup Xartu-
XapakaTHU aMaJira OIIMPULIHUHT XYKYKUI aCOCUHU sipaTUiIILy Tanal stunaau. by sca ToBapiap
Ba TPAHCIOPT BOCUTAJAPUHUHI OOXKXOHA Yerapacu OpKalM XapakaTjJaHWULI >Kapa&HJIapUHU
Oo1Kapuiga Kapop KalOys KHTyBUMIap TOMOHMJAaH MHAMBUAYa] EHAALIYB amMajra OIIUpPUIHIIN
3apypaTHHH maifo Kuinaaud [2]. BokxoHa MEHEXKMEHTHAAa WHIMBHIyal EHIANIYBHH MOXHITH
IIyHAaKd, OyHIa Kapop KaOysl KHITyBYH IIaXC TOMOHHUAAH Hadakar 00KXOHA TH3UMHHUHT TH3UM
OCTH 2JIEMEHTIapu OaJNKH yHTa TabCHUP KUIYBYM MUYKH Ba TAIIKH MYXHT XaM XUCOOTa OJIMHUIIN
n03uM Oymamy.

Tabkuianm sxou3ku, JKaxoH 00’KX0Ha TaIKWIOTH (DaoIUsATH JaBOMU/IA XaM (03ara Kejaral
y3rapunuiap Ba OKOpPUH KWJIMHTAH SIHIM CTaHAApTiap Xalkapo OO0XXOHa Ty3ujaMmajapu
¢daonuaTuaary  OOXKXOHA MEHEKMEHTHHM aMaira OLIMpuil HyHanumuaa Oup Karop
y3rapuiuiapHy ro3ara kenumura cabab 6ynau. Xycycan, 2005 finnia TalkuiaoT TOMOHHIAH KaOyl
kunuarad SAFE  Framework — ImnoGan caBmoma TapTuOOTIApHM —CONJANAIITUPUII  Ba
XaB(PCU3TMKHN TAbMUHJIAIIHUHT aCOCUI CTaHapTiapu 00XKXOHAa MEHEKMEHTHIa XX aCpHUHT
90-finmtapura KenuO omepanroH-Kapa€Hiu €HAAITYBHM Taijgo Oynummra oiaud kenau [2].
bynnan tamxapu, 1973 iiun 18 mail kyHu kaOyn KuivHraH bokxoHa TapTHO-TaOMWILIapUHU
CONTAJIAIITAPHUIL Ba YUFYHJAIITAPUII TYFPUCHUAATH Xajdkapo KOHBeHHMs €Exku  Kuoto
KOHBEHIMsICUTa O0KXOHAa OpraHjJapUHUHI KYIIMIMIIM ynapjaa O0KXOHa MabMYypPHUSATYMWINTHHU
ama’jra OLIMPUIIHN TAaKOMUJUIAIITHPUII TaJaOuHU 103ara KeITHPAH.

AXOOpOT TU3MMIIAPUHM KOPUH THUII Ba PUBOXKIAHTUPHIL JaBpHa 00XKXOHA OpraHiapu
¢daonuaTuaa 00KXOHA MEHEKMEHTHHU amalira OMIMPHILAA ONepalMoH-KapaéHIU E€HIAallyBHU
amaira OIMPWITAaHIUTUHUHT TaOUUii 3apypaTHHH Kyiuaarniap OniaH n30X1ai MyMKUH:

- STHTY YKOPHH 3THIIAETTaH axO0poT TH3UMIIAPUIArk y3YJAHUIUIap OOMIKapyB KapopiIapuHH
KaOyJ1 KUJTUIITHY TYFPUIAaH TYFpU pax0apiapra roKiiaras;

- QaHMKJIAHTaH SHTU TypJAard 00XXOHa KOMJIaOy3WIMILIN XOoJaTiapy Y4yH *KaBOOrapIUMKHU
Oenrunaniyia TYFpUAaH-TYFPH XKapaéHia Kapop KaOyil KHJIMHTaH Ba OoIIKaiap.

XKopuit  sTmmaérran  xamkapo Taxpuba acocujaru  SHTM - CTaHAapTiIap  Ba
aBTOMATJAIITHUPWITAH TU3UM HAaTIH)Kacuaa OOKXOHA OpraHjapuHHUHT  (aonusT onmd OGopHIn
HYHanuuIUIapy Ba coxajJapu KeHraiummra spummiad. JlekuH, O0XXOHa MEHEXKMEHTHHU
PUBOXKIIAHHIIN YIYH OMp KaTop MyaMMOJIap o3ara KeJu.

KymnamaH, O0KXOHA MEHEKMEHTH XaJKapo CTaHaapTiIap acocujia
PUBOKIIAHTUPHIIMATAHIIUTHA XaJIKapo aManuérna ymoy coxalga KYJUTaHWIAETTaH OIEpIHOH-
Kapa€HiaM EHIAITyBHUHT MYXUM IIAPTH “OJIUHIAH Kapop KaOyll KHJIUII — COIaamTHPUITaH
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OOXKXOHA omepanusuiapu — OOXKXOHA aymUTH TaMOWMIIM acOCHJA HII IOPUTUII WMKOHUSTHHU
oepmanu. byHuHr acocuii cababu, 60xxoHa opraniapu (haonusaTura KOpUid STUIAETTaH OJIMHIAH
MabJIyMOT aJIMAalIMHYBH Ba Kapop KaOyil KWJIMII TU3MMUHHHT Oapua JaBiaTiapia XaM MaBxKy[
SMACIUTH XUCOOIaHaH.

[y ca6abmu, XX acp oxupmapu B XXI acpHuHr Oomnurapura kenubd OOXKXOHA
MEHE)KMEHTH/IA STHTH WYHAIUII CTPYKTYpaBUW E€HAAIIYB PUBOMUIAHHMINHKA Oonutaau [2]. YHHHT
aNoxujaa KUXariiapy IIyHJaku O00KXOHa opranjapu (GaoiausITUHUA OOIIKAPUIIIA XaJKApO CaBJIO
KapaHiapura MoC paBHIIZa OOXXOHA OpraHjiapyd MIAXCHH TapKUOMHU ONTHMAJLIAIITHPUII
OpKali camapayii OOIIKApYB CTPYKTypacHHH kopuid stwinanu. by énmamys XX acpuunr 90-
Hwnnapuaan xankapo amanuérra, 2018 innman Oonwad Muwumid 00XXOHA THU3UMHra KUpPHO
KeJIraH TOBap Ba TPAHCHOPT BOCHUTAIIAPUHUHT TaHIa0 00XKXOHA HA30paTHIaH YTKA3UIIIA IOKOPH
HATIKAJOPJIMKKA SPUIIMIITa Kaparuiaran (aoilusT y4yH Moc xucoOmanagu. Macanan, 2004
vunnga AKIIHUHT Tamky caBao ailaHMacMHUHI aXOH TallKW caBaocuparu ynymu 19%mnu
TalIKWJI 3Tran Oyica, ymoy faBinataa ¢GaonusT IPUTYBYH XOAUMIIap coHu 19 MuHr Hadap 314,
nekuH ymOy aaBpaa 68 muHr Hadap xomum (aonusar roputaérran Poccus denepan 60xkxoHa
XU3MaTl XU3Mar KypcarraH TallKW CaBO aljaHMacu >KaXOH TallKy CaBJOCUAAru YIyIIura
Hucoaran 1%mnu Tamknn stran. AKI taxxpubdacuma xonumiiap GaoiusTHHHHT cCaMapaiopIdTHHA
ommpmmnmaa 1993 #mn Konrpecc Tomonnaan um3onanran boskxona oprannapu (HhaoausiTHHA
3amoHaBuiamtupu 6yitrda akT (Customs modernization act) acocuit pons yiiHaiam [3]. Ymoy
xy#okar AKIL 6oxxona oprannapu Qaoiustuaa 00kKX0oHa MEHEeXKMEHTHHH ‘‘buszHec-00xxoHa”
TaMOMWIN acocu/ia KYJall yuyH acoc BazudacuHu yraraH.

3amMoHaBUN  OOXXOHA THU3UMHJAArM OOXKXOHA MEHEKMEHTH axOOpOT-CHUHEPTUs
€HanyBnapu acocuia YpranuamMoxaa. MabiymMku, OyryHru 00KXOHa Ha3opaT KWJIyBUM OpraH
MakOMUJAH Kypa, OM3HEC BakWJIJIapud yYyH TOBapiiap Ba TPAHCIOPT BOCHTAJapUHU O0XKXOHA
pacMUIIalITUPYBUIaH  YTKa3MIl >Kapa€HJIapua XuU3MaT KypcaTyBuud opraH cudaruaa
maKylaHMoOKAa.  AxOopor  €HjamlyBM  HYKTal  HazapuJaH  OOXXOHa  MEHEXKMEHTHU
¢oiinananmiaéTran ax00poT-KOMMYHHUKALIMST TEXHOJIOTUSIIAPU OPKAJIU OJIMHTaH MabJIyMOTIap
acocusia Kapop KaOyn KwiMil >kapaéHM cudarujga Kapajica, CUHEprusi €HJalryBu OO0KXOHa
OpraHJIApUHMHT TAIIKA MYXUT OWJIaH ajoKacHu JaBOMUIA Y3-Y3WIaH ro3ara KeiaaauraH TU3UMHHU
Ypranum  y4yH KyutaHuiamokaa.  Jlapxakukar, OoxxoHa — opraniapu  (paonusTUHU
paKkaMJIalITUPHUII  WYHAIWIIUAAa ONMO OOopwiraH HUCIOXOTIAp HaTWXKacuga OO0XKXOHA
MEHEKMEHTHHU TaKOMUJUTAIITUPUIIra OYIraH Tanad opTHO KeTHIIUra OlIH0 KEeaH.

XVIIOCA

boxxxoHa MEHEeXXMEHTH TyUIyHYacH KyJUlaHujga Oonuiaranura Kyn OYyiMarad sHTU
TyllyHuYajapJaH OYynMIIura KapamaciaH, YHH Ypranum Oyinya Kyruiad TaJKUKOTIap aMaira
OLLIMPUJITAH.

V36exucron Pecny6mukacuuuar YKaxoH CaBIo TAaIIKHIOTHrA ab30 OYIMII XKapasHIapu
*amamramub OopaéTran Oup BaKTIa MWILIHN OOXXOHa TH3UMHAAa OOXXOHA MEHEKMEHTHHU
TaKOMMUJUTAIITUPUII MaKCaIu1a Ha3apuii-METOMONIOTHK TaXJIWJLIapra acoCclIaHTaH XoJia 3apypuid
qopa-Tal0MpIapHu Oenruian Makcaara MyBoQuK J1e0 xucobaaHam.

My ¥ypunaa, rokopuaa KENTHPUITaH MabIyMOTIap acocuaa 3aMOHaBHMl O0XXOHa
TH3UMHJIa O0KXOHA MEHEKMEHTHHHM TallKWI 3THIIIA axXxOOopoT-CUHEprus EHAAIIyBHAAH KEHT
dboinamanum Makcaara MyBohuk 1e0 XxpucoOamaHa M.
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ISLOM 1QTISODI VA MOLIYASINING O‘ZBEKISTONDA

RIVOJLANISH TENDENSIYALARI
Sohibnazarov Abdurashid
https://doi.org/10.5281/zenodo.13764851

Islom igtisodiyoti — iqtisodiy munosabatlarni islom dini asosida belgilab qo‘yilgan talablar
orqali tartibga soluvchi tizim bo‘lib, bugungi kunda 80 dan ortiq mamlakatlarda tarqalgan 3,9
trillion dollarlik sanoatdir. Islom moliyasi esa, pul munosabatlarini islom huquqi qoidalariga
asosan boshgqariladigan moliyaviy tizimdir. So‘nggi o‘n yil ichida islomiy moliya yiliga taxminan
10% ga o‘sdi. 2023 yilgi Global Islom Iqtisodiyotining holatining hisobotiga ko‘ra, 2026 yilga
borib shariatga mos keladigan jami aktivlar 5,95 trillion dollargacha o‘sishi mumkin.

Dunyoda o‘ziga xos o‘rin va mavqe egallab kelayotgan islom iqtisodiyoti va moliyasi ayni
paytda yiliga 15 foizdan 25 foizgacha o°sib bormoqda, islom moliya institutlari esa dunyo bo‘ylab
umumiy qiymati 2,7 trillion dollardan ziyod aktivlarni boshqarmoqda. Yuqoridagi
ko‘rsatgichlarning amalga oshishida islomiy banklar (yoki islomiy darchalar)ning roli yuqori
desak also xato bo‘lmaydi. Aynan ana shunday banklardan biri Islom taraqqiyot banki (ITB)dir, u
dunyo musulmon jamoalarining ijtimoiy-iqtisodiy rivojlanishiga ko‘maklashib, dunyo aholisining
1/5 qismi hayotiga ijobiy ta’sir qilmoqda. Islom taraqqiyot banki 50 yildan buyon o‘ziga a’zo
bo‘lgan davlat (hozirda 57 ta)larning hamda a’zo bo‘lmagan davlatlardagi musulmon
jamoalarining har tomonlama rivojlanishlari uchun moddiy ko ‘mak beradi (ustav jamg’armasi 150
milliard dollar).

Islom taraqqiyot banki (arab.4wiill o3y elill) — ko‘ptarmoqli moliya instituti bo‘lib, 1974
yil Birinchi Islom Konferensiyasi Tashkiloti (hozirda Islom Hamkorlik Tashkiloti) tomonidan arab
mamlakatlari Moliya vazirlari tomonidan ta’sis etilgan. Uning asosiy maqgsadi — barqaror
infratuzilmani ta’minlash va har tomonlama inson rivojlanishini rag‘batlantirish, yashash
sharoitlarini yaxshilash va salohiyatlarini namoyon qilish imkonini berish orqali a’zo
mamlakatlarning rivojlanish sa’y-harakatlariga hissa qo‘shishdir. Biroq shuni ta’kidlash kerakki,
islom moliyasi fagatgina musulmonlar uchun xizmat qilmaydi, balki undan barcha birdek
foydalanishi mumkin. Aynan shu sababli ham hozirda musulmon bo‘lmaganlar orasida ham
sezilarli darajada ortmoqda.

Yurtimiz Islom taraqqiyoti bankiga 2003 yilda a’zo bo‘lgan bo‘lsa to hozirgi kunga qadar
162 ta loyihalardan 74 tasi bajarilgan bo‘lib, 88 tasi esa hozirda amalga oshirib kelinmoqda. Shu
loyalar asosida jami moliyalashtirish 3,9 milliard dollarni tashkil etadi. Bu esa, Markaziy Osiyo
davlatlari ichidagi eng yuqori ko‘rsatgichdir.

Islom banklarining asosiy o‘ziga xos xususiyatlaridan biri — foizli kreditlarning
berilmasligidir. 2020 yilning boshida Birlashgan Millatlar Tashkilotining Taraqqiyot dasturi
doirasida “O‘zbekistonda islomiy moliya mahsulotlari tahlili” bo‘yicha amalga oshirilgan tadqiqot
doirasida so‘rovnoma o‘tkazilgan. Bundan ko‘zlangan maqsad — aholi va tadbirkorlar oz
moliyaviy ehtiyojlarini amaldagi bank-moliya muassasalari orqali qanchalik darajada qondira
olayotganligi, bu jarayonda ular qanday (rasmiy va norasmiy) to‘siglarga duch kelayotganligi,
hamda ular tomonidan islom moliya muassasalari va ularning moliyaviy mahsulotlariga bo‘lgan
talabni o‘rganish, hamda islom moliyasini mamlakatda tadbiq qilish masalasida biror bir taklif
kiritishdan oldin tadbirkorlar, banklar va aholining bu masaladagi fikrini bilishdir. O‘tkazilgan
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so‘rovnomada rasmiy bank-moliya muassasalari kreditlaridan foydalanmaslik sabablari sifatida
respondentlar — biznes va jismoniy shaxslar uchun eng asosiy muammo an’anaviy kreditlarning
islom dini talablariga mos emasligini keltirilgan. Xususan, tadbirkorlarning 38%, hamda jismoniy
shaxslarning 55% diniy qarashlari sababli an’anaviy kreditlardan foydalanmasliklarini,
foydalanmaslikning boshqa sabablari sifatida esa, foiz darajasining yuqoriligi, murakkab
talablarning mavjudligi, hamda kreditlardan foydalanish zarurati yo‘qligi ko‘rsatilgan.

Islom banklari bilan muloqot hamkorlar, investorlar, treyderlar, xaridorlar va sotuvchilar
sifatida amalga oshiriladi. Odatiy banklarda esa, bu kabi munosabatlar mavjud emas, faqatgina
kreditorlar va qarz oluvchilar bor xolos. Bu banklar daromadlarini kafolatlaydi, islomiy moliyada
esa foyda va zarar tagsimlash orqali amalga oshiriladi.

An’anaviy banklar asosiy e’tiborni kreditlashga, islom banklari sarmoyaga garatadi. Shuni
ta’kidlash kerakki, foiz bo‘lmasa ham ko‘rsatilgan xizmatlar yoki tovarlar savdosidan tushadigan
daromad foyda ko‘rish uchun asosdir. Shuningdek, Islom banklari kapitalning egasi bilan
sarmoyodor o‘rtasida risk taqsimotini tasdiqlaydi. Bu o‘z navbatida ikki taraf uchun ham
foydalidir. Bu jihatlar esa 0z navbatida ichki investitsiyaga qulay muhit yaratadi, ichki va tashqi
investitsiya hajmining ortishiga, tadbirkorlik faoliyatining yanada rivojlanishiga, “halol” mahsulot
va xizmatlar bozori rivojlanishiga olib keladi. O‘zbekiston aholisining 96,50 foizini musulmonlar
tashkil giladi, shuni inobatga olgan holda islomiy bank va moliya xizmatlarining joriy etilishi
mamlakat iqtisodiyotining o‘sish sur’atlari yanada yuqorilashiga sabab bo‘ladi.
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EVOLUTION AND PROSPECTS OF RUSSIA’S COMPULSORY
HEALTH INSURANCE SYSTEM

Jahongir Juraev
PhD Course, Honam University
https://doi.org/10.5281/zenodo.13789889

Abstract. This study examines the history and need for integration of Compulsory Health
Insurance in Russia. The emergence of elements of insurance medicine and socialist insurance in
Russia began in the 18th century. At the first capitalist enterprises, workers created MUTUAL Aid
Societies without the participation of employers. The budget was formed from regular
contributions from members of the mutual aid society. In case of loss of ability to work, the worker
received monetary compensation, and in the event of death, the family of the company member
received payments. This principle formed the basis of the first sickness funds, which appeared only
in the second half of the 19th century. In 1827, the FIRST PARTNERSHIP was organized in St.
Petersburg, which was engaged in accident and life insurance. Compulsory health insurance in
Russia was officially introduced in January 1993. This marked an important stage in the
development of the country's healthcare. The introduction of compulsory health insurance was a
result of health care reforms carried out in the early 1990s. According to the Constitution of the
Russian Federation, every citizen has the right to receive free medical care and health care.
Medical care in state and municipal institutions is provided to citizens free of charge at the expense
of the corresponding budget and insurance contributions. The beginning of the development of
insurance medicine in Russia is considered to be the signing of Federal Law No. 1499-1 “On
medical insurance of citizens in the Russian Federation” in June 1991. Before this, various forms
of insurance existed in Russia, such as fire and burglary insurance. In order to understand the
originality and features, to present a holistic picture of the formation of health insurance from its
origins to the end of the twentieth century, it is necessary to study some historical features,
determine its stages, analyze the role of state policy in the organization and development of
domestic insurance medicine, assess the availability of an appropriate regulatory framework for
different stages of state formation.

Exploring and presenting other problems and solutions makes sense.

Keywords: compulsory medical insurance, compulsory medical insurance fund, regulatory
legal acts, federal law

I. Concept and system of compulsory medical insurance

Compulsory medical insurance is a type of compulsory social insurance, a system of legal,
economic and organizational measures created by the state. It is aimed at providing free medical
services to the insurer at the expense of the compulsory health insurance fund within the territory
of compulsory health insurance when an insurance case arises.

Compulsory medical insurance is one of the most important elements of the social
protection system of the population in terms of protecting health and obtaining the necessary
medical care in case of illness.

In Russia, compulsory health insurance is universal for the state and citizens. That is, the
state, represented by the legislative and executive bodies, determines the basic principles of the
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organization of compulsory medical insurance and sets the tariffs of contributions. Insurers create
special public funds to accumulate contributions for compulsory health insurance.

Universal compulsory health insurance provides all citizens with equal access to medical
care, medicines and preventive support established by a compulsory health insurance program.

The state is responsible for financing compulsory health insurance. The sources of funding
are the state budget and sub-budgets, funds from organizations and enterprises, and charitable
amounts. Working citizens are deducted from insurance premiums, which are transferred to a
special fund, the expenses of which are made when citizens request medical assistance.

The compulsory health insurance system was created to guarantee citizens' constitutional
right to free medical care, as stipulated in Article 41 of the Constitution of the Russian Federation.

Compulsory health insurance is part of state social insurance and provides equal
opportunities for all citizens of the Russian Federation to receive medical and pharmaceutical
assistance provided through the compulsory health insurance fund in the quantities and conditions
corresponding to the compulsory health insurance program.

Health insurance is a form of social protection for the public's interest in health care.

The most important legal act regulating the compulsory medical insurance system is the
Law of the Russian Federation of November 29, 2010 No. 326-FZ “On compulsory medical
insurance in the Russian Federation™.

I1. Development record of compulsory health insurance

In order to understand the features of the modern healthcare financing system in the
Russian Federation, it is necessary to look at the history of the phenomenon.

Providing social assistance to citizens when diseases occur has a long tradition. In ancient
Greece and the Roman Empire, there were mutual aid organizations within professional boards
that collected and paid costs for accidents, injuries, and loss of work ability due to prolonged illness
or injury.

In the Middle Ages, public protection against disease and disability was carried out by
guilds or guilds.

Forms of social support for illness did not appear until the late 19th century. During this
period the trade union movement began to play an active role, one of the most important results
aimed at establishing insurance funds in many European countries.

Britain and Germany were pioneers in hospital insurance. The first state law on compulsory
hospital insurance for workers was enacted in Germany in 1883.

The development and formation of compulsory medical insurance in Russia went through
several stages.

Step 1. He served from March 1861 to June 1903.

In 1861, the first law introducing elements of compulsory insurance was passed in Russia.
Under this law, unions were established in listed mining plants, and in the case of members, a
support fund was established that included allowances for temporary disability and issuance of
pensions, deposits, and loans to members and their families. Workers who participated in the
auxiliary checkout of a mining plant paid a set donation to the checkout counter (within 2-3 percent
of their wages). In 1866, they passed a law to establish factories and hospitals in them. This law
required factory owners to have a hospital with one bed for every 100 workers in a company.

Step 2. June 1903 to June 1912.
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The 1903 "Act on Compensation for Citizens, Workers, and Employees, and Family
Members of the Factory, Mining, and Mining Industries" was particularly important in establishing
compulsory health insurance in Russia. Under the Act, the employer is responsible for any health
damage caused by an industrial accident, and the employer must pay compensation to the victim
or his or her family in the form of allowances and pensions.

Step 3. June 1912 to July 1917.

In 1912, the Third State Duma put a lot of effort into social renewal of the country,
including the Workers' Insurance Act for Diseases and Accidents 23.06.1912. In December 1912,
an insurance committee was established. In January 1913, insurance offices opened in Moscow
and St. Petersburg.

Hospital counters were created in many parts of the Russian Empire between June and July
1913. In January 1914, insurance unions for workers in accidents began to appear. Under the 1912
Act, medical assistance was provided in four types at the expense of businessmen at hospital
counters:

1) first aid for sudden illness and accident

2) outpatient treatment.

3) encourage childbirth.

4) fully patient-inclusive hospital treatment.

Step 4. July 1917 to October 1917.

After the February Revolution 1917, the interim government came to power and began
reforms in the field of compulsory health insurance from the first stage, including the following
key conceptual provisions.

1) Expanding the scope of the policyholder but not including all categories of workers (it
was categorized as the policyholder because it was technically impossible at once).

2) Hospital cashiers are given the right to combine without the consent of businessmen and
policyholders if necessary.

3) Requirements for independent hospital checkout increased with the number of
participants. There had to be more than 500 people.

4) Full autonomy for hospital staff working without entrepreneurial involvement.

The Provisional Government passed four Social Security Act 1912, which severely
modified and amended many of the shortcomings of the Third State Duma Act.

Step 5. October 1917 to November 1921.

The Soviet government began working on social insurance reform on October 30, 1917,
with the People's Labor Commission Declaration on the introduction of "complete social
insurance" in Russia. The main provisions of the declaration were as follows:

1) It covers all employees as well as the urban and rural poor;

2) Expand insurance to all types of unemployment (for illness, injury, disability, old age,
childbirth, widows, orphans, unemployment);

3) All insurance costs for entrepreneurs and the country;

4) Compensation of full income in case of loss of work capacity and unemployment;

Reforms carried out by the Soviet government contributed to the implementation of
complete social insurance on the basis of complete centralization. The logical continuation of the
People's Health Insurance Commission's merger policy was the adoption of Decree 31.10 in 1918,
which approved the "Regulations on Workers' Social Security". In the new regulation, the term
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insurance was replaced with the term insurance. This corresponded to the Soviet government's
concept that capitalist social insurance institutions should hand over their positions to socialist
social security institutions, since capitalism had already been liquidated and Russia had become
"socialists" one year after the October Revolution. The content of the Decree on October 31, 1918,
completely corresponded to this. On February 19, 1919, Lenin signed the "Regulations on the
Transfer of All Medical Parts of the Old Hospital to the People's Health Commission", and as a
result, the entire medical case was transferred to the People's Health Commission and its field
department. Thus, this decree abolished cash healthcare. The results of this reform were persuasive
at first glance in the fight against infectious diseases. The incidence of social diseases
(tuberculosis, syphilis, etc.) and infant mortality were greatly reduced.

Step 6. November 1921 to 1929.

After 1921, a new economic policy was declared, and from 1921 to 1929, the government
turned back to the elements of insurance medicine, as indicated by the resolutions of the People's
Committee and the Central Executive Committee.

On November 15, 1921, the "Social Insurance of Persons engaged in Employment and
Labor" decree was issued, and social insurance was reintroduced to cover all temporary and
continuous loss of labor capacity. The composition of disease insurance contributions was required
to be set by the People's Committee, and differentiated according to the number of employees and
working conditions of the enterprise. This decree set the procedure for collecting contributions for
the first time, and the main collectors were the Labor Protection Committee and the Social Security
Committee.

Step 7. 1929 to June 1991.

This stage can be characterized as a period of public health in which the residual principle
of financing the health care system was formed due to the objective political and economic
situation.

Step 8. From June 1991 to the present.

And on June 28, 1991, the RSFSR's law, "On the Health Insurance of Citizens in RSFSR,"
was adopted to begin to talk about a new step in the development and further promotion of the
socially important concept of compulsory health insurance in Russia.

III. Legal basis of compulsory medical insurance in the Russian Federation

The legal area of compulsory medical insurance is based on:

* Constitution of the Russian Federation

* Federal Law No. 323-FZ “On the basics of protecting the health of citizens of the Russian
Federation”;

* Federal Law No. 165-FZ “On the Basics of Mandatory Social Insurance”;

¢ Other federal laws, laws of the constituent entities of the Russian Federation.

* Obligatory health insurance relations and rules approved by Order N158n of the Ministry
of Health of the Russian Federation of February 28, 2011 are regulated by other normative legal
acts of the Russian Federation and other normative legal acts of the constituent entities of the
Russian Federation.

* The Declaration of Human Rights and Civil Liberties, adopted by the Supreme Council
of Russia in 1991, declared that everyone has the right to qualified health care in the public health
care system. The State takes measures to develop all forms of health care, including free and paid
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medical care and health insurance, and to encourage activities that promote environmental well-
being, strengthening the health of all people, and the development of physical education and sports.

In the health insurance system, civil and legal regulations on the interaction between
insurance entities and the “patient-insurer” and “patient-insurer” relationships are implemented on
the basis of health insurance contracts to determine their rights, obligations, and most importantly,
their responsibilities. to provide. All of this creates new opportunities to protect citizens' rights and
legitimate interests.

The main document of the compulsory health insurance system is the insurance policy of
national compulsory health insurance, which is the legal registration of the rights and obligations
of patients in the compulsory health insurance system.

The compulsory health insurance policy individualizes the patient's right to receive
adequate medical care and the amount set throughout the Russian Federation by the basic program
of compulsory health insurance, regardless of income, social status and place of residence.

Implementation of state policy in the field of compulsory health insurance in accordance
with the law "On health insurance of citizens in the Russian Federation", increased cases of
application of citizens to the territorial fund of compulsory health insurance, insurance-medical
organizations provide for the implementation of state policy in the field of compulsory health
insurance of citizens in the system of compulsory health insurance. It defines the need for
consistent measures to ensure the protection of rights and the development of a non-departmental
quality system of care as an important and major part of the protection of patients' rights.

Thus, the stated purposes of health insurance revealed the direct purpose of the construction
and function of the mandatory health insurance system, which is to provide national coverage in
the event of an insurance event, provide medical support, and raise funds for preventive measures.

IV. Mandatory health insurance subscriber

1. Mandatory health insurance subscriber

Mandatory health insurance covers:

1) Insured;

2) Insurance company;

3) Federal funds.

4) Mandatory health insurance subscribers are as follows:

5) Territorial Fund;

6) Insurance medical organizations;

7) Medical organizations.

According to Article 9 of the Federal Law “On Compulsory Health Insurance in Russia”,
the insured persons are citizens of the Russian Federation permanently or temporarily residing in
the Russian Federation, foreign citizens, stateless persons (except highly qualified specialists and
their family members) and Refugee Act.

Insurance companies for working citizens include:

# Persons who pay payments and other remuneration to individuals;

@ Organization;

# Individual entrepreneurs;

@ Individuals not recognized as sole proprietorships;
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# Sole proprietor (lawyer, notary public)

The insurer for non-working citizens is the administrative authority of the subjects of the
Russian Federation, which is authorized by the highest executive body of state power of the
subjects of the Russian Federation. These insurers are the payers of insurance contributions for
compulsory health insurance of the unemployed population.

The Federal Fund for Compulsory Health Insurance is an independent non-profit
organization that carries out its activities in accordance with the provisions of the Constitution of
the Russian Federation, federal laws, decrees and decrees of the President of the Russian
Federation and the Charter of the Fund.

The main purposes of federal funds are:

- Financial support for the right of citizens to medical assistance established by Russian
law;

- Ensure the financial stability of the compulsory health insurance system and create
conditions to equalize and improve the quality of medical care provided to citizens across the
country according to the basic program of compulsory health insurance;

- Accumulation of financial resources of federally funded compulsory health insurance to
ensure the financial stability of the compulsory health insurance system.

Financing means that federally funded mandatory health insurance is created at the expense
of receipts of:

1) Single social tax of economic entities and other organizations on compulsory health
insurance in amounts in accordance with Part 2 of the Tax Code of the Russian Federation;

2) Allocation of the federal budget for the implementation of federal targeted programs
under compulsory health insurance:

4 Voluntary donations by corporations and natural persons

# Income from the use of financial instruments temporarily provided free of charge

@ Income from other sources not prohibited by law, regulated insurance stocks, federally
funded mandatory health insurance.

The Territorial Fund is a non-profit organization established by Russian companies to
implement state policy in the field of compulsory health insurance on the territory of Russian
companies.

Currently, 86 territorial funds of compulsory health insurance implement state policy in the
area of compulsory health insurance, two of which are created in the Crimean Federal District.

An insurance medical organization is an insurance organization with a license issued by a
federal executive agency that performs control and supervision functions in the field of insurance
activities.

Medical organizations in the field of compulsory health insurance include persons capable
of practicing medicine included in the register of medical organizations active in the field of
compulsory health insurance:

1) All organizations and legal forms of organization established by the laws of the Russian
Federation,;

2) A private businessman engaged in private medical care.

As of April 1, 2015, the number of mandatory health insurance subscribers reached 143.8
million, including 60 million workers and 83.8 million unemployed.
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The subject of mandatory health insurance is the insurance risk associated with the
occurrence of an insured event.

Insurable risk is an expected event that requires payment for medical care provided to the
insured.

Events considered as insurable risks must be considered probable and contingent. Because
all living things are exposed to physical damage or disease, there is a possibility that human illness
or disease may occur.

This is because it is the will, consciousness and actions of people that lead to events that
require insurers to pay for medical services provided to insured people.

An insurance event is an event that provides mandatory health insurance to the insured
person.

In the case of insurance, risky events ultimately make the "correct starting point" the
emergence of a legal relationship that provides insurance to the insured. The events can be
considered legal facts.

In the event of an insured event, mandatory health insurance is applied. Collateral itself is
a promise made to provide necessary medical services to the insured person.

2) Federal Fund for Medical Insurance of the Russian Federation

The Medical Health Insurance Fund is a national out-of-budget fund established to support
the medical services of Russian citizens. The fund was established on February 24, 1993 under the
decree of the Supreme Soviet Union No0.4543-1 of the Russian Federation.

The Foundation's activities are regulated by the Russian Federation Budget Code and the
Russian Federation's Federal Act on Medical Care Insurance (29.11.2010 No.326) and other
legislative and regulatory laws.

On February 24, 1993, the fund's regulations were approved, and on July 29, 1998, the
fund's charter was replaced.

The key features of the fund are.

1) Levelling up the conditions of local compulsory health insurance fund activities to
ensure financing of compulsory health insurance programs.

2) Funding targeted programs within the framework of compulsory health insurance.

3) Control over the targeted use of financial instruments in compulsory health insurance
schemes.

Enforcement agencies of all constituent bodies of the Russian Federation create territorial
funds for compulsory health insurance operating under federal law on compulsory health insurance
of the Russian Federation.

As of the end of 2019, the Russian Federation's compulsory health insurance scheme
included 86 territorial compulsory health insurance funds.

Local funds come primarily from premiums for compulsory health insurance. Donations to
territorial compulsory health insurance funds are now cancelled and previously paid contributions
are paid to compulsory health insurance federal funds.

Positive Effects of Mandatory Health Insurance

# Free treatment. Everything from testing, counseling, vaccines, treatment, surgery, etc. is
supported by the mandatory health insurance fund.

4 Hospitalization of patients a short distance from home is often done at multi-hospital
clinics not far from the residence address.
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€ Pecople's trust in certain professionals who continue to advise them and provide
healthcare

4 A chance to call a local doctor home.

# Systematic notification to insurers of mandatory manipulation and the need for medical
examination

Negative effects of mandatory health insurance

# Difficulties in Planned Hospitalization In some cases, if the insured requires scheduled
surgery, they may have to wait several months for the order to be correct.

# Specialist's problem. Qualified specialists must register weeks in advance.

# There is no explanation for mandatory manipulation. Medical professionals often do not
provide thorough information about vaccination.

# You can wait permanently in hospitals and polyclinics.

# The list of healthcare services is narrow and the quality of delivery is not high.

Disadvantages of compulsory health insurance for healthcare workers

® There is a need to write a statistical coupon that forms the basis for account formation
submitted to insurance medical organizations for medical service payment. This takes away the
greatest share of the time doctors can spend on more thorough examination of patients.

# Excessive fines have become an integral part of doctors' professional activities. The
assignment of additional tests for which a presumptive diagnosis is not confirmed, that is, incorrect
entry of statistics, is all material responsibility.

# [f the line is large during the test, the patient's condition is likely to change negatively,
which can lead to significant health deterioration.

@ The material stimulation of medical workers depends on the number of closed statistical
coupons (treatment patients). However, in many cases, the patient's treatment can be extended for
a long time, so stimulants can be provided after a considerable period of time after the start of
treatment.

V. Future tasks and concluding remarks

Currently, the Foundation's activities are perceived as being controlled primarily by
medical practitioners through compulsory health insurance and CMOs. Therefore, close
cooperation between health managers and health care workers is needed to eliminate compulsory
health insurance and lack of care among the general public. Therefore, one may conclude that
today's compulsory health insurance system is far from perfect.

In fact, it only partially solved the health financing problem by cutting budgets at all levels.

However, as we show, accumulated funds are still insufficient to meet the public's health
care needs. At the same time, we are not talking at all about modernizing and updating the
equipment of medical facilities.

Protecting the working population is the responsibility of the employer, which makes a
monthly contribution of 5.1% of the worker's compensation fund to the federal mandatory health
insurance fund. At the same time, the protection of non-working people (children, pensioners,
unemployed people, disabled people) is carried out by the state, which, for various economic
reasons, is not always able to fully fulfill its obligations to insurers.

For these reasons, it can be concluded that the modern healthcare system in the Russian
Federation is in need of reform.
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The further development and improvement of the compulsory health insurance system
should be based, above all, on providing sustainable funding to health institutions so that citizens
can receive guaranteed health care services when they need it, and for this the state must undertake
a number of tasks. You should pay attention to

The main goal of further reform of the compulsory health insurance system should be to
increase funding for the compulsory health insurance system.

A source of additional financing could be the Pension Fund of the Russian Federation to
finance the costs associated with the provision of targeted healthcare to non-working pensioners.
Additionally, there is a need to strike a balance between employers' provision of mandatory
federally funded health insurance and the obligation of state enforcement agencies to provide
coverage for non-employees.

This can be achieved by strengthening control over the activities of territorial executive
bodies and strengthening control mechanisms at the legislative level.

Mechanisms should be developed to rationalize health spending. One example of such
rationalization is “introducing procedures to approve admission of patients on a planned basis,”
which could significantly reduce unwarranted admissions without reducing the quality of care. It
could also shorten the length of hospital treatment and cancel systematic renegotiation of disabled
people with disabled people, as these measures increase medical costs.

All this will end the rather unsuccessful practice of making doctors financially responsible
for additional tests, as the efficiency of financial resources will increase and there will be no need
to impose financial sanctions on health workers. Additionally, as reforms progress, compulsory
health insurance must address issues related to expanding population participation in compulsory
health insurance systems.

At the same time, an increase in the percentage of financial participation of the population
should improve the quality and expand the list of health services. Compulsory health insurance
and the development of legal and financial mechanisms that can preclude informal payments by
patients to health care workers are essential to the civilized development of the system.

One way for citizens to voluntarily participate in health insurance may be to provide them
with the opportunity to give up participation in the mandatory health insurance system and solve
the problem of paying medical expenses through a voluntary health insurance system.

Finally, the main direction of the reform of compulsory health insurance is to provide a
single health and social security system capable of providing the population with social security,
including guaranteed (free) health services.

Therefore, applying these recommendations in practice will significantly improve the
efficiency of the use of compulsory medical insurance and solve a number of problems identified
during the research, which will ultimately lead to a significant improvement in the state of the
healthcare system in the Russian Federation, thereby significantly improving the level of insurance
and social protection of the population will increase.

Based on the analysis of the main performance indicators of insured medical institutions of
the Russian Federation, it can be concluded that the problem of the sufficiency of financing
medical support is especially urgent, since the ratio of the working and non-working population in
the Russian Federation is trying to dominate the latter. can. Therefore, the further development of
the compulsory medical insurance system should be based on ensuring sustainable financing of
medical institutions, which can be achieved by attracting additional funding sources (for example,
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the Pension Fund of the Russian Federation, providing targeted medical assistance to non-working
pensioners). do. In addition, control over the activities of territorial executive bodies for non-
employee insurance should be strengthened and mechanisms should be developed to rationalize
the use of funds to pay for medical care, which should optimize the treatment process. It also
expands the population's participation possibilities in the health insurance system by creating DMS
policies. The article also described the advantages and disadvantages of compulsory health
insurance from the point of view of insurers, and the analysis made it possible to identify the
weaknesses of the compulsory health insurance system in the Russian Federation. We also
systematized the problems of health care organization that health workers face every day in order
to increase the efficiency of health care provision.
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O‘ZBEKISTONDA “YASHIL IQTISODIYOTNI” JORIY QILISH
IMKONIYATLARI

Maksumova Dildora Alisherovna
O‘zbekiston Respublikasi Iqtisodyot va moliya vazirligi bosh mutaxassisi
https://doi.org/10.5281/zenodo.13809451

Annotatsiya. Bugungi kunda sayyoramizga qanchalik ehtiyotkorlik bilan munosabatda
bo'lishimiz katta rol o'ynaydi. Ko'p yillar davomida odamlar global muammolar haqida o'ylar
ekan, atrof-muhit muammolari mavzusiga qayta-qayta murojaat qilishdi. Ozon qatlamining
qisqarishi, global isish, dunyo okeanining ifloslanishi va boshqa ko'plab muammolar aynan Yerga
beparvo munosabat tufayli yuzaga kelgan. “Sayyoramizni asrang” shiori nafagat O ‘zbekiston
aholisi, balki sayyoramizning har bir aholisi uchun ham asosiy vazifa bo’lib golmogda.

Global isish, qurg'oqchilik va chang bo'ronlari kabi tabiiy ofatlar. Bunga o'zimiz bo'lmasak
kim aybdor? Sanoat faoliyatining o zi tabiatimizga zarar yetkazadi. Suv havzalari va havoning
ifloslanishi tabiatga juda salbiy ta'sir ko'rsatadi. Ifloslangan suv havzalari suv jonzotlarini
zaxarlab, ularning sonini sezilarli darajada kamaytiradi. Dengiz mahsulotlarini iste'mol giladigan
odamlar davolab bo'lmaydigan kasalliklarga duchor bo'lishdan qo'rqishadi. Havo-chi, iflos havo
inson salomatligiga salbiy ta'sir giladi. Kosmosga raketa uchirilishi bilan birga iflos havo ozon
teshiklarini keltirib chigaradi. Bu global isishning bevosita natijasidir. Yozda dahshatli issiqlik va
qishda chidab bo'lmas anomal sovuq bu davrlarda ko'plab hayvonlarning o'limiga sabab bo'ldi.
Toshkentda kuzatilgan barcha yillar davomida iyun oyining eng yuqori harorati 43°C (2023 yil
iyun). Bu nafaqat mamlakatimizda sodir bo'layotgan qurg'oqchilikning bevosita sababidir. Orol
dengizining qurishiga nafaqat ekinlarni sug'orish uchun suvning samarasiz tagqsimlanishi, balki
isish ham ta'sir ko 'rsatdi.

Kalit so'zlar: yashil igtisodiyot, bargaror rivojlanish, ekologik manfaatlar, qayta
tiklanadigan energiya, energiya samaradorligi, igtisodiy o'sish, ijtimoiy imtiyozlar, innovatsiyalar,
atrof-muhitning ifloslanishi.

Mugaddima.

Tez texnologik taraqqiyot va iqlim o‘zgarishi davrida barqaror rivojlanish va ekologik
mas’uliyat masalalari jahon hamjamiyatining kun tartibidagi asosiy masalasiga aylanib
bormoqda[1]. Boy tabiiy resurslar va noyob geografik joylashuvga ega O‘zbekiston yashil
igtisodiyotni — rivojlanishga innovatsion va barqaror yondashuvni amalga oshirish imkoniyatlari
chorrahasida turibdi.

Ushbu magqola yashil texnologiyalar va tamoyillarga o'tishda keladigan salohiyatni chuqur
tahlil giladi. Biz O‘zbekistonning hozirgi ekologik holatini ko‘rib chigamiz, qayta tiklanuvchi
energiya manbalarini joriy etish istigbollarini yoritib beramiz, iqtisodiy foyda va ijtimoiy
imtiyozlarni muhokama qilamiz va barqaror rivojlanishga erishish uchun aniq tavsiyalar beramiz.
Bularning barchasi O‘zbekiston va uning fuqarolari uchun yashil kelajak yaratish yo‘lidagi muhim
qadamlardir.

Zamonaviy dunyoda bargaror rivojlanish va yashil iqtisodiyot masalalari muhim va
dolzarb bo‘lib bormogda. Boshga ko‘plab davlatlar kabi O‘zbekiston uchun ham yashil
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igtisodiyotga o‘tish strategik zarurat hisoblanadi. Ushbu mavzuning dolzarbligini ta'kidlaydigan
bir nechta jihatlar mavjud bo’lib, ular:

1. Global tendentsiyalar: iglim o'zgarishi va tabiiy resurslarning kamayishi kabi global
muammolardan kelib chigqan holda, mamlakatlar barqaror va ekologik toza texnologiyalarga
o'tish zarurligiga tobora ko'proq e'tibor garatmoqda.

2. Igtisodiy foyda: Yashil amaliyotlarni qabul qilish energiya xarajatlarini kamaytirish,
yangi ish o'rinlarini yaratish, innovatsiyalarni rag'batlantirish va global raqobatbardoshlikni
oshirish mumkin.

3. Jjtimoiy ehtiyojlar: Atrof-muhit muammolari haqida xabardorlikning o'sishi barqaror
rivojlanishga bo'lgan jamoatchilik qiziqishini, shuningdek, yanada mas'uliyatli iqtisodiy
amaliyotlarga bo'lgan talablarni rag'batlantiradi.

Tadqiqot usullari.

Magqolada ilmiy ishda faktlarni tizimlashtirishga xizmat qiluvchi quyidagi universal
usullardan foydalanildi: tahlil; sintez; analogiya; chegirma; induksiya; umumlashtirish;
abstraksiya.

Natijalar.

Yashil iqtisodiyot barqaror rivojlanish va qayta tiklanadigan resurslardan maksimal
darajada foydalanish tamoyillariga asoslanadi.

Yashil iqtisodiyot — resurslardan samarali foydalanish, tabiatni asrash va atrof-mubhit
ifloslanishining oldini olishga asoslangan barqaror iqtisodiy tizimni yaratishga qaratilgan
kontseptsiya va rivojlanish modelidir.[2] Yashil iqtisodiyotning asosiy tamoyillariga qayta
tiklanadigan energiya manbalaridan foydalanishga o‘tish, issigxona gazlari chiqindilarini
kamaytirish, ekologik toza texnologiyalarni ishlab chiqish, resurslardan samarali foydalanish
tamoyillari, yashil ish o‘rinlarini yaratish va ekologik jihatdan mas'ul korxonalarni qo‘llab-
quvvatlash kiradi. Yashil iqtisodiyot uzoq muddatli barqarorlik va barcha uchun farovonlikka
erishish uchun iqtisodiy rivojlanish va atrof-muhitni muhofaza qilish o'rtasida muvozanatni
yaratishga intiladi.

Yashil iqtisodiyotning magqsadi kelajak avlodlarga zarar yetkazmasdan, bugungi avlod
ehtiyojlariga javob beradigan barqaror rivojlanishga erishishdir.

Yashil iqtisodiyotni shakllantirish bosqichlari.

O‘zbekistonda yashil iqtisodiyotni joriy etish imkoniyatlarini o‘rganish tizimli va ko‘p
bosqichli yondashuvni talab qiladi. Keling, yashil iqtisodiyotni joriy etish bosqichlarini ko'rib
chiqaylik:

1. Atrof-muhit va iqtisodiy ma'lumotlarni to'plash va tahlil qilish:

- Birinchi bosqgichdan O‘zbekistondagi mavjud ekologik va iqtisodiy vaziyatni tahlil
qilishdan boshlaylik. Biz ifloslanish, tabiiy resurslardan foydalanish va energiya infratuzilmasi
bo'yicha ma'lumotlarni to'playmiz.

2. Yashil iqtisodiyot tamoyillarining nazariy sharhi:

- Biz yashil iqtisodiyotning asosiy tamoyillari, jumladan, resurslardan samarali
foydalanish, barqaror ishlab chiqarish va qayta tiklanadigan energiya manbalaridan foydalanishni
nazariy tahlil qilish bilan davom etamiz.

3. Inson ta'sirini tahlil qilish:
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- Uchincni bosqich inson faoliyatining O‘zbekiston ekologiyasiga ta’sirini o‘rganishga
bag‘ishlanadi. Yerdan foydalanish o'zgarishi, issigxona gazlari chiqindilari va tabiiy resurslardan
foydalanishni ko'rib chigamiz.

4. Potentsial foyda va iqtisodiy manfaatlarni baholash:

- Keling, yashil amaliyotlarni joriy etishning potentsial iqtisodiy foydalarini baholash bilan
oldinga boramiz. Shunigdek, yangi ish o‘rinlari yaratish, sarmoyalarni jalb qilish va
raqobatbardoshlikni oshirish imkoniyatlarini ko‘rib chigamiz.

Yashil iqtisodiyotni amalga oshirish bosqichlari.

1. Strategiyani ishlab chiqish. Ushbu bosqichda yashil iqtisodiyotni amalga oshirish va
yanada rivojlantirish bo‘yicha belgilangan maqgsad va vazifalar ko‘rib chiqiladi. Har bir sohaning
ahvoli tahlil qilinib, modernizatsiya va islohotga muhtoj jihatlari belgilab olinadi.

2. Atrof-muhitni rivojlantirishni qo'llab-quvvatlovchi qonunlarni joriy etish. Samarali
ekologik toza davlatga aylanish uchun ekologik rivojlanishni qo‘llab-quvvatlash magsadida
qonunchilik bazasiga o‘zgartirishlar kiritish zarur.

3. Investitsiyalarni jalb qilish. Yashil iqtisodiyot tamoyillarini amalga oshirish uchun katta
mablag* talab etiladi, shuning uchun ekologik toza loyihalar va texnologiyalarga investitsiyalarni
jalb etishga e’tibor garatish lozim.

4. Ta'lim va tarbiya. Yashil iqtisodiyotning gullab-yashnashi va muvaffaqiyatli amalga
oshirilishini ta'minlash uchun ekologik texnologiyalar, energiyani tejash, chigindilar va resurslarni
boshgqarish va hokazolar sohasida ishlay oladigan yuqori malakali kadrlarga ega bo'lish zarur.[3]
Bundan tashqari, keyingi rivojlanish uchun tegishli ta'lim berilishi lozim.

Munozara.

Yashil iqgtisodiyotni joriy etish inson uchun ham, tabiat uchun ham muhim rol o‘ynaydi.
Sayyorada yashab, biz uni himoya qilishimiz kerak, chunki harakatlarimizning oqibatlari bizga
bevosita ta'sir giladi. Ko'chalarni tashlab, avtomashinalardan foydalangan holda biz nafas
olayotgan havoni ifloslantiramiz, lekin agar biz daraxtlar eksak va tabiat uchun zararsiz
texnologiyalardan foydalansak, insonning turmush darajasi kattalik darajasiga ko'tariladi.

Yashil iqtisodiyot insoniyatning hayot sifatini yaxshilash uchun yaratilgan bo'lib, uning
xususiyatlari quyidagilardan iborat: ekologik texnologiyalardan foydalanish, resurslarni saqlash
va ulardan oqilona foydalanish, chiqindisiz ishlab chiqarish.

Shunday qilib, yashil igtisodiyotni joriy etish jamiyatning barqaror rivojlanishi va tabiatni
muhofaza qilishning muhim omilidir[4]. Shuning uchun O‘zbekistonda yashil iqgtisodiyot joriy
etilishi kerak.

Natijalarni monitoring qilish va baholash.

1. Monitoring va baholash tizimi.

Magsad: Atrof-muhitning ekologik holatini muntazam monitoring qilish.

Harakatlar: Atrof-muhit ko'rsatkichlari monitoringi tizimini joriy etish, ma'lumotlarni
to'plash.

2. Yashil iqtisodiyot tamoyillari samaradorligini tahlil qilish.

Magsad: muammolarni bartaraf etish uchun atrof-muhitga zarar yetkazadigan jihatlarni
aniqlash.

Harakatlar: Keyingi harakatlarni amalga oshirish uchun yuqori sifatli texnologiyalar va
yuqori malakali xodimlardan foydalanish.

3. Yashil iqtisodiyot tamoyillarini joriy etish.
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Magsad: aholini yuqori turmush darajasi bilan ta'minlash.

Harakatlar: strategiyalarni ishlab chiqish, tabiatga beparvolikning oldini olish uchun
qgonunlarni amalga oshirish.

Xulosa.

O‘zbekistondagi ekologiyaning bugungi holati bilan faxrlanadigan narsa yo‘q. Ayni paytda
O‘zbekiston dunyoning eng ifloslangan davlatlaridan biri hisoblanadi. O‘zbekiston atrof-mubhit
sifati bo‘yicha dunyoda 106-o‘rinni egalladi. Asosiy muammolar tuprogning degradatsiyasi va
sho'rlanishi, suv resurslarining yomonlashishi, havoning ifloslanishi va biologik xilma-xillikning
yo'qolishidir.

Bu vaqtga kelib, atrof-muhit masalalari bo'yicha ko'plab partiyalar o'tkazildi. Endi
O‘zbekiston ekologik toza davlatga aylanish yo‘llarini izlamoqda. Yig‘ilishlar o‘tkazilib, tabiatga
ehtiyotkorona munosabatda bo‘lish borasida Prezident qarorlari qabul qilinib, seminar va
yig‘ilishlar o‘tkazilib, chiqindisiz ishlab chiqgarishning yangi texnologiyalari joriy etilmoqda.
O‘zbekistonda yashil iqtisodiyot tamoyillari joriy etilmoqda.

Ushbu maqolada biz yashil iqtisodiyotni gabul qilish, tabiatni muhofaza qilish va
resurslardan oqilona foydalanish muhimligini ko'rib chiqdik. Yashil iqtisodiyot - bu tabiat
in'omlarini tiklash va jonlantirish usuli. Maqolada taklif gilingan usullardan foydalanib, har bir
inson mamlakat ekologiyasiga hissa qo'shishi mumkin.

Keyingi istigbollar.

Yashil iqtisodiyot tamoyillarini joriy etish va rivojlantirish mamlakatimizni dunyoning eng
ekologik toza davlatlari qatoriga olib kirishi kutilmoqda. Bunday yondashuv hayot sifatini va
umuman tabiatni yaxshilashi mumkin.

O‘zbekiston oldida yashil iqtisodiyotga asoslangan barqaror rivojlanish istigbollari
ochilmoqda. Taklif etilayotgan chora-tadbirlarni amalga oshirish, jumladan, energetika sohasini
diversifikatsiya qilish, innovatsiyalarni qo‘llab-quvvatlash va biznesni jalb qilish nafaqat atrof-
mubhitni yaxshilash, balki iqtisodiy o‘sish uchun qulay shart-sharoitlar yaratishga yordam beradi.

Yashil tashabbuslarni amalga oshirishni davom ettirish davlat va nodavlat
ishtirokchilarning yaqin hamkorligini talab qiladi. Bu, shuningdek, atrof-muhit muhimligini
tushunadigan va barqaror amaliyotga o'tishga qaratilgan sa'y-harakatlarni qo'llab-quvvatlashga
tayyor bo'lgan jamiyatning faol ishtirokini 0'z ichiga oladi.[5]

Davlatimiz rahbari tashabbusi bilan O‘zbekiston Respublikasining 2030-yilgacha bo‘lgan
davrda “yashil” iqtisodiyotga o‘tish strategiyasi tasdiglandi. Ushbu strategiya ekologik
muammolar va ularni hal qilish usullarini nazarda tutadi. U quyidagi strategik maqgsadlarga
erishishni nazarda tutadi:

- issigxona gazlari chiqindilarini kamaytirish;

- gayta tiklanuvchi energiya manbalarining ishlab chiqarish quvvatlarini oshirish;

- sanoatda energiya samaradorligini oshirish;

- igtisodiyotning barcha tarmoqlarida suvdan foydalanish samaradorligini oshirish, suvni
tejaydigan sug‘orish texnologiyalarini joriy etish;

- har yili 200 million dona ko‘chat ekish hisobiga shaharlarda yashil maydonlarni
kengaytirish;

- maishiy chiqindilarni qayta ishlash darajasini oshirish va boshqalar.

Xulosa
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O‘zbekistonda atrof-muhit holati va yashil iqtisodiyotni joriy etish imkoniyatlarini
o‘rganish barqaror rivojlanishning asosiy muammolari va salohiyatini aniqladi. Mamlakatdagi
mavjud ekologik vaziyat, aynigsa, iqlim o'zgarishi va global muammolar sharoitida ehtiyotkorlik
bilan aralashuvni talab giladi. Tahlil gilingan havo, suv va tuproq ifloslanishi, shuningdek, tabiiy
resurslardan foydalanish yashil amaliyotga o‘tishning dolzarbligini ta’kidladi.

Energetika infratuzilmasi va qayta tiklanadigan energiya salohiyatini baholash
diversifikatsiya qilish va an'anaviy manbalarga garamlikni kamaytirish istigbollarini belgilab
berdi. Yashil iqtisodiyotning sarmoyalarni jalb qilish, yangi ish o‘rinlari yaratish va
innovatsiyalarni rag‘batlantirish kabi iqtisodiy afzalliklari mamlakatga barqaror iqtisodiy o ‘sish
uchun noyob imkoniyatlarni tagdim etadi.

Yashil iqtisodiyotni rivojlantirishda davlatning roli, hukumat tashabbuslari va biznes
ishtiroki muhim omil hisoblanadi. Yashil amaliyotlarni muvaffaqiyatli amalga oshirishda
jamoatchilik ongining darajasi va ekologik tashabbuslarni qo'llab-quvvatlash kabi ijtimoiy jihatlar
hal giluvchi rol o'ynaydi.

Jahon amaliyoti bilan taqqoslash, O‘zbekiston sharoitiga moslashtirish mumkin bo‘lgan
ilg‘or uslub va tajribalarni ajratib ko‘rsatish imkonini beradi.

Yashil igtisodiyotni joriy etish nafaqat ekologik foyda keltirishini, balki iqtisodiyot va
ijtimoiy rivojlanish sohasida ham samarali strategik gadam ekanligini jahon tajribasi tasdiglaydi.
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IKOKVJIBTYPA U OKOTYPU3M -OCHOBHBIE ®AKTOPDBI
PA3ZBUTUSA TPEAITPUHUMATEJBCTBA U OXPAHBI

OKPYXKAIOIIEHW CPEJbI
SIxyoosa H.K.
https://doi.org/10.5281/zenodo.13809734

B V306ekucrane 3a mocienHue rofbl CO3laHbl BCE ONArompusTHbIE yCIOBHUSA B 00JacTu
3aKOHOJATEIbCTBA 10 SKOJIOTUH, SKOJIOTUYECKON KYIbType HACEJIEHUS U Pa3BUTHUIO SKOTypU3Ma.
DKoJOTHYECKasi KyJIbTypa — 4YacTb OOIIEYETOBEYECKOM KYIABTYPBI, CHCTEMa COLMAIbHBIX

OTHOIICHUH, OOIIECTBEHHBIX M WHAMBHIYAIbHBIX MOPAIBHO-3THUECKUX HOPM, B3IVIAIOB,
YCTaHOBOK M LIECHHOCTEH, KaCaroIMXCsl B3aMMOOTHOLICHUS YeI0BeKa U IPUPO/IbL. ' apMOHUYHOCTD
COCYILLIECTBOBAHUS ~ YEJOBEYECKOTO  OOLIECTBA M  OKpYyXKarolled MPUPOJHOH  Cperbl.
DKOJOrMUYECKYIO KYJIBTYpy HaJl0 IPUBUBATh C JIETCTBA, C MJlaJleHYecTBa. B 3TOM orpomHas poib
KEHIIUH MaTepel, eJaroros, npeanpuaumareneil. Kaxxnas »eHyaa npeJnpuHIMaTeb ecliu y
cebs Ha TPOU3BOJCTBE, B cdepe yciayr OyaeT HEYKOCHHUTEIHHO COONIONATh MpaBUiia OXPAaHBI
OKpYXarollel Cpeapl - 3HAYUT OHA BBINOJHAET CBOIO OCHOBHYIO MHCCHIO MO XPaHEHHIO
HKOJIOTUYECKH YUCTOM TUTAHETHI sl OYyIIHX TTOTOMKOB.

Y30ekucTaH NpUBIEKAaET CBOEH JpEeBHEN U OOraTtoil HCTOPUEH, TpaIuLIuH, HAllMOHAJIbHbIE
00psaabl U KyabTypa. Ocoboe MECTO B IPUOPUTETAX TYPUCTOB KaK MHOCTPAHHBIX TaK U MECTHBIX
3aHUMAeT BHYTPEHHMH SKOTYpHU3M. OKOJIOTMYECKHH TypuU3M - BUJ TypU3Ma, KOTOPBI
BBIPA)KAaeTCsl B aKTUBHOM BPEMSIIPENPOBOKICHUN UYE€JIOBEKa B IPUPOIHON Cpese, He TOJBKO C
UCIOJIb30BAaHUEM PEKPEALMOHHBIX M I103HABATEJIbHBIX BO3MOMKHOCTEH, HO M C YYETOM HX
COXpaHEHUs U MPUYMHOKEHHs, KaK Ha CO3HATEIbHOM, TaK U Ha MPaKTHYECKOM ypoBHe. PazButue
OKOTYpU3Ma TMPOUCXOAWUT 32 CUYET CHJIBHOW MOTHBHPOBAaHHOCTH TYpPUCTOB, HUX TATH K
MPUKIIOYEHUSIM M K TIPHOOPETEHHIO HOBBIX 3HAHWW W OIBITa. DKOTypU3M- ITyTEUIECTBHE B
MIPUPOAY, TPH KOTOPOM HE HAHOCHUTCS BPEI DKOJIOTHYECKOW M COIMATbHO-KYJIBTYPHOH cpere
MOCENIaeMOil MECTHOCTH, a, HA00OPOT, MIPOUCXOAUT COACHCTBUE MX COXPAHEHHIO U PAa3BUTHIO.
DKOJOrMUYECKUI TypU3M HEPa3phIBHO CBsI3aH C NO3HABATEIbHOM U MIPOCBETUTENBCKON (DyHKIIMEH:
C OZHOHM CTOPOHBI, TYPUCTBI 3HAKOMSATCS C HMPUPOIOH, MECTHBIMU OOBIYasIMU U KYJIBTYpOH, a C
JpYroil CTOPOHBI — y3HAIOT OOJbIIEe 00 HKOJIOTMYECKHX MPOoOJeMax U MPUHUMAIOT MOCHIBHOE
y4yacTue B UX perieHud. Takum o0pa3oM, SKOJIOrHYECKUI Typu3M He TOJIBKO JTapUT BIIEUATICHUS
00 OTHbIXe B KpacHBEHIIMX MeCTaX, HO W BOCIHUTHIBAET B YEJOBEKE JIIOOOBb W UYBCTBO
OTBETCTBEHHOCTH 110 OTHOLICHHUIO K OKpYKAroIel cpere.

Tepmun «KOTYypu3M» Ha 3amaie Obl1 O(UUIMAIbHO HWCIONB30BaH HAa OJHOM U3
KOH(QEepeHIuH MEeKCHUKaHCKUM 3kojoroM OJktopoMm Cebanbocom-JlackypaiiHOM B mepBOi

nosioBuHe 80-x romoB XX B. OH oTpakan WIEK0 TapMOHUU MEXIY PEKpealueil U dKOJOTueH 1
npuobpen OoJbIIyI0 HOMYIIpHOCTh. OJHUM K3 BapUaHTOB 3TOTO OIpPECNICHHUS SBISETCS
SKOTYpU3M KaK akTHBHas (hopma pekpealnyy, OCHOBAaHHAs Ha PallMOHAIHLHOM HCIIOJIB30BaHUU
npupoaHbix Onar. OH mpenmojaraeT OTKa3 OT KyilbTa KOM(OpTa, MacCOBBIX KOMMYHUKAIIHM,
JOCTYMHOCTU M TOTpeOieHusi Bce 0ojiee MHOTOYUCIIEHHBIX TYpPUCTHYECKUX Onar (B oTjivuue
HampuMmep OT Typ-peaju3Ma, KOTOPbIM MOApa3yMeBaeT IOrPYXKEHHE B NMPHUPOLY U KYIbTypy C
COXpaHEHHUEM BBICOKOTO YpOBHs KoM(popTa). A B3aMeH MPUBUBAET APYTyI0 CUCTEMY IIEHHOCTEH,
KOTOPBIMH CTaHOBSITCS CO3€pLAHUE IMPUPOAbI, TyXOBHOE OOOraimieHue OT OOLIEHUs C HEeW,
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CONPUYACTHOCTh K OXpPaHE NPUPOJHOIO HACIEAUS M NOMJICPKKE TPAAMIUOHHOM KYIBTYpPbI
MECTHBIX COOOIIECTB.

DKOJIOTUYECKUM TYpU3M WM SKOTYpU3M — IIYTEHIECTBHE C OTBETCTBEHHOCTHIO IEper]
OKpY)KaroIIed Cpellod MO OTHOUIEHHWIO K HEHAPYUICHHBIM IPUPOJHBIM TEPPUTOPHUSM C IIEIBIO
W3YyYCHHS U HACTAXIEHUSI MPUPONOH M KYJIBTYPHBIMH JIOCTONPUMEUYATEIBHOCTSIMHU, KOTOPOE
COJICMCTBYET OXpaHE MIPHUPOJbI, OKa3bIBAET ,,MATKOE™ BO3JCHCTBHE HA OKPYKAIOIIYIO CpELy,
obecreunBaeT aKTUBHOE COIMAIBHO-DPKOHOMHUYECKOE YYaCTHE MECTHBIX KUTEJICH W MOTydeHue
MMHU TPEUMYIIECTB OT OTOW JIEATENBHOCTH». OKOJOTMYECKUNA TYypHU3M, BKJIIOUAIOIIMA
IyTEWIECTBUS B MECTa C OTHOCUTEIBbHO HETPOHYTOM MPUPOAOW, C UEIBIO IOJIYYUTH
MIPEIICTABICHHUE O TPUPOIHBIX U KYJIBTYPHO-ITHOTPpa(QUUECKUX OCOOCHHOCTSAX JTaHHONH MECTHOCTH,
KOTOpPBIA HE HAPYLIAET MPH 3TOM LEJIOCTHOCTH 3KOCHUCTEM M CO3/1A€T TaKUe 3KOHOMHYECKHE
YCIIOBUSI, TIPU KOTOPBIX OXpaHa MPUPOAbl U IPHUPOJIHBIX PECYPCOB CTAHOBUTCS BBITOJHOM ISt
MECTHOT'O HaCEJICHH.

Ha ocnoBanuu omnpeneneHuil BBIAETSIOTCS OTIUYUTEIbHBIE OCOOCHHOCTH SKOTYpPU3MAa,
OTJIMYUTENIbHbIE OCOOEHHOCTH HKOTYpHU3Ma COCTOAT B TOM, YTO OH MOXET MpPEIOTBpAIlaTh
HETaTUBHOE BO3JICHCTBHE HA MPUPOIY U MOOYXKAATh TYPOLIEPATOPOB M TYPUCTOB COACHCTBOBATH

OXpaHe MPUPOJIBI U COLUAIBHO-I)KOHOMUYECKOMY Pa3BUTHIO.

OKOTYpU3M — 3TO €IMHCTBEHHOE HANpaBlICHUE B HUHAYCTPUU TYpU3Ma, KpPOBHO
3aMHTEPECOBAHHOE B COXPAHEHUM CBOErO IIABHOIO PECYPCa — ecmecmeeHHou NnpupooHoll
cpedvl U €€ OTNIeNbHBIX KOMIOHEHTOB (ITaMATHUKOB IIPUPO/BI, ONPEAECIEHHBIX BUJIOB )KUBOTHBIX
WK pacTeHuil u T. 1.). Korna B mporecc sKoTypH3Ma BOBJICUEHO MECTHOE HACEJIEHUE, OHO TaKXkKe
CTAaHOBHTCS 3aUHTEPECOBAaHHBIM B MCIIOJIb30BAHUN ITUX PECYpPCOB Ha OCHOBE XO3sMICTBOBaHUS, a
HE U3BATHS .

OcCHOBHBIE IPUHLUIIBI SKOTYpU3Ma

[lyremectBus B MNpUpOLy, NPUYEM IJIABHOE COJEP)KaHUE TaKUX IyTEeIeCTBUNA —
3HAKOMCTBO C JKUBOM MPUPOAOH, C MECTHBIMH OOBIYasIMHU U KYJIBTYPOH.

"He ocraBnsait cnenos" - CBEIEHHWE K MHUHUMYMY HETaTUBHBIX IOCJIEICTBUI
DKOJIOTHYECKOTO M COLMAIBHO-KYIBTYPHOIO  XapakTepa, IOANEP)KaHUE DKOJIOTHYECKOU
YCTOMYHUBOCTHU CPELBI.

CopnelicTBrEe 0XpaHe IPUPOBI U MECTHOW COLIMOKYIBTYPHOM CpEABbI.

Okonoruueckoe 00pa3oBaHue U NPOCBEIICHHE.

OKoJIorHYeCKas KyabTypa

VYyacTre MECTHBIX XKUTENEH 1 MOIy4eHNEe UMH JI0X0/I0B OT TYPUCTHUECKOH e TEIbHOCTH,

YTO CO3JIaeT JIJIsl HUX SKOHOMUYECKHE CTUMYJIbI I10 OXpaHe IPUPO/IbL.
OxoHoMuYeckass 3(PPEeKTUBHOCT, M BKJIAJ B YCTOWYMBOE pa3BUTHE IMOCEIIAEMbIX
PETHOHOB.
I'eorpadust sxotypusma
OKOTYypH3M — OJIMH U3 CaMbIX OBICTPOPA3BUBAIOLINXCS CEKTOPOB MUPOBOM SKOHOMHUKH,
POCT 3KOTYpHU3Ma B MUpE, 1O olieHKaM 3kcneptoB, — 20—30 % B rox. Jo mannemun 2020 roga
OTpaciib MPUHOCHJIA 10 | MIIpJ 10JUL. B IEHB; TIOPsAKA TPETU BCEX TYPUCTOB B MUPE — SKOTYPHUCTBHI.
[Tocne BbIchIXaHMs Apadbckoro Mops Tepputopust Pecnybnuku Kapakanmakcras,

MyiiHaKCKHil paliOH CTajl TakK)Ke MECTOM MOCEIIeHHs TypucToB. Hemaneko ot mopsi Takxke
pacmnoiaokeHo HeW3MEeHHOCTh [lnato Yetiopt, o3epo Cynoube, Kyaa MNPHIETAIOT M THE3ASTCS

PEAKHUE ITULBL (bJ'IaMI/IHFO U IICJINKAaH.
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B HuzoBbax AMynapeu, Ha TeppuTopun bepyHuiickoro 1 AMynapbUHCKOTO pailoHOB, Ha

mpaBoM Oepery peku Haxomutcs Huxae-AMynapbuHCKHid OuocdhepHbI pe3epBarT ApXUBHAs

kormmmst o 21 wmrors 2019 nwa Wayback Machine, sBusirommiics OXpaHsIeMOW TPUPOTHON

TeppUTOpUEH, BKJIIOUAIOUIEl B ce0s Ha3eMHbIE M BOJIHBIE SKOJOTUYECKHUE CHCTEMBI,
MpeHa3HaYeHHbIe Ui O0ECIeUeHUs COXPAaHHOCTHU OMOJIOTMYECKOro pa3HooOpa3usi TyraHbIX
JIecoB AeNbThl AMyapbu. B HacTosiee BpeMst pe3epBar sSBISETCS XpaHUTENEeM caMOl OOJbIION
B MUpE MONYJIAINUA OyXapCKOro OJIeHS.

OpHOl W3 IMaBHBIX 3a/a4 SBISICTCS pa3pabOoTKa HOBBIX IMOAXOAOB K PEIICHUIO 3ajad
COXpaHEHHUs OKpyXarollled cpefpl. B mocnenHue rojbl 3KOJOTHYECKHE MPOOJIEMbl CTalu
MPUYMHON HapyIIEHUs MPUPOIHOro OajmaHCca, YTO MMEET OTPHIIATEIIbHBIC TOCIEACTBHS s
4enoBeKa. TYpHUCTHI, KPaTKOBPEMEHHOE YIOBICTBOPCHHE CBOMX MOTPEOHOCTEH B OTIBIXE CTaBAT
BhIIlIe, YeM 3a00Ty O UIUTEIHHOM U OepeHOM HCIOJIb30BaHUU Tpupoasl. OmHa U3 3a1ad
AKOTYypU3Ma — HAYYUTh JIFO/ICH JTIOOUTh U YBa)KaTh MPHUPOJLY, IOHUMATh €€ 3aKOHBI, OTHOCUTHCS K
Hel OepexHo. B ycnoBusix, korma macimTaObl aHTPOIMOTEHHOTO BO3JAEHCTBHS HA OKPYKAIOIIYIO
Cpely JOCTUTIU OONBIINX Pa3MEPOB, YTO MO YIPO3y MOCTABICHA KU3Hb U 3J0POBhE HACENEHUS,
OXpaHa OKpY>KaroIlIeH cpeibl U pallMOHATIEHOE PUPOIOTIOIF30BAHIE BHIXOIST HA MIEPEAHUM IJ1aH
U SIBISIIOTCS BaKHEWIMMH 3anadamu. COBPEMEHHBIE TEMITBI KOHOMHYECKOTO Pa3BUTHS €I
Oonpiie  O0OCTpHMIM  MPOOJIEMY OrPaHWYSCHHOCTH TMPHPOIHBIX  pecypcoB. Bo3Hmkia
HE0OXOTUMMOCTD MOBBIIMICHUS YKOJIOTHUSCKUX TPEOOBAHUN K SKOHOMHUKE.

Heobxomumo obecrieunTh Takoe B3aUMOJAEHUCTBUE, IPH KOTOPOM BBICOKHE TEMIIBI
HSKOHOMHYECKOTO POCTa U MOBBIINIEHUS HAPOIHOTO OIArOCOCTOSHUS COUETaINCh Obl HE TOJIBKO C
COXpaHEHHUEM, HO U HETIPEPHIBHBIM YIIYUIIIECHUEM U Pa3BUTHEM, KaK OTAEIbHBIX KOMIIOHEHTOB, TaK
U BCEU OKPYKAIOILIEH Cpeabl.

[maBHOI ABMXKYIIEH CHIION OYpHOTO pa3BUTHS SKOIIOTUYECKOTO TypU3Ma SBISIETCS OBICTPO
pacTylmuid CHpoC Ha peKpeanuio Ha TMPUPOAC, KOTOPHIA OMpeneseTcs yBEeIUnYeHUEeM
HECOOTBETCTBUSI CpeIbl OOMTAHWUS COBPEMEHHOTO YeJIOBEKa ero (PU3HOJOTHYECKUM U
TICUXOJOTUYECKUM TOTPEOHOCTSIM. YIOBJIETBOPEHUE STOTO CIPOCA, M COOTBETCTBEHHO, YCIIEX
Pa3BUTHUSL DKOJOTHYECKOTO TypuU3Ma, KaK HHUKAKOW JpPYyrol OTpaciud 3aBUCHT OT KadecTBa
OKpYXarolenl cpenpl, TMOCKOJIbKY TYpPUCTAMHU LIEHUTCS HWMEHHO €€ MEepPBO3JIaHHOCTb.
Hcnonb3oBaHrEe SKOJIOTMYECKOTO TypU3Ma MPUBOAUT K palMOHAIM3ALUU 3€MIICTIONb30BaAHUSA.
MHorue TeppuTOpUH B CIy4yae UX TYPUCTCKOTO MCIOIb30BAHUS AAI0T HAMHOTO OOJBIIUN TOXO,
YEeM IPU UCTOIB30BAHUU UX TOJ] CEIBCKOE XO35HUCTBO WIIM MPOMBILIIEHHOCTb.

B nameit ctpaHe ecTh BCE YCIOBUS M BO3MOXKHOCTHU CTaTh YKOTYPUCTHUYECKHM XaOoOM
peruoHa.

OcHOBHBIMU TIpoOJIeMaMH B JaHHOM HAIIPABJICHUU SIBIISIOTCS:

*  HeratmBHOE BIUSHWE HA IPUPOAY- HEKOHTPOIUPYEMBIN IKOTYPHU3M MOXKET TPUBECTH
K HEraTUBHBIM TOCJEICTBHUSM ISl NPUPOAbL. JlaHHBIA BUJ Typu3Ma SKOJOTUYEH. TYypHUCTHI
JOJIKHBI C YBOKEHUEM OTHOCUTBHCS K MPaBUJIaM U TPATUIUSAM SKOJIOTMUYECKU YUCTHIX MECT: HE
HaHOCHUTB BpPEJl OKpYKarolIel cpeie ¥ MUHUMU3UPOBATH MOCIEICTBHS CBOETO MPUCYTCTBHUS.

Hapymienrne KynbTypbl U OOBIYAaEB MECTHOTO HACEJECHHUSA. DKOTYPU3M MOXKET IpPUBIEYb
0ombITIOE KOJIMYECTBO TYPHCTOB B MECTA, I/Ie MPOKMUBACT MECTHOE HACEJICHHE C YHUKAJIbHOU
KYJIBTYpOU ¥ OOBIYAsIMH.

DKOTYpU3M - BOKHBIA KOMITIOHEHT YCTOMYMBOTO PA3BUTHUSI B COBPEMEHHOM MHUpPE Cpeau
HEMaJION YacTH HACEJICHHS KYJAbTypa OOIIEeHUs ¢ MPUPOI0N HE HaJaKeHa Ha JIOJDKHOM YpOBHE, a
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TO U BOBCE OTCYTCTBYeT. [loBceMecTHOE 3arpsi3HEeHHE TEPPUTOPUI TUIACTUKOBBIMU OYTBUIKaMH,
1eJ10(haHOBBIMH MTAKETAMHU, OTHOPA30BOM IMOCYI0H U TPOYUM MYCOPOM IMaryOHO CKa3bIBaeTCs Ha
cocTosHUM Tpupoabl. Heobxomuma 1eneHanmpaBieHHas cUCTeMaTHyeckas pabora Hap
MTOBBIIICHUEM POJIH SKOJIOTMYECKOTO 00pa3oBaHMs B OOIIECTBE.

C caMux MIIaJIeHYE€CKUX JIET IPUBUBATH JETAM HKOJIOTHUECKYIO KynbTypy. Kaxnas cembs,
KaX]IbIid POIUTEIh 00SI3aH IPUMEHSITH B )KU3HHU SKOJIOTHUECKYIO KYJIBTYPY ¥ IPUBUBATH UX CBOUM
JeTSIM, KOTOPbIE U B 00111€00pa30BaTeIbHBIX YUPESIKICHUSAX MMOYYaIOT COOTBETCTBYIOIIUE 3HAHUS
Y €CTECTBEHHO JKOJIOTHYECKAs KYIBTypa CTAaHOBHUTCS UX 00Pa30M >KU3HU U TOJIBKO B TAKOM Clly4ae
OyZeT HaJUIeKAILINHA Pe3yIbTar.

Mzur JOJI?)KHBI I[O6I/ITBC$I TOTO, ‘-ITO6BI Ka)KIIBIﬁ NMpCANTPUHUMATCIIb CO3AaBaJl 9KOJIOT'MYCCKHA
YHUCTBIA OM3HEC, Oy/Ib TO YCIYTH MO0 IPOU3BOJCTBO.
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Ilmiy magqolalarga qo‘yiladigan texnik talablar:

“Management, Marketing and Finance” xalgaro ilmiy jurnali oliy ta’lim
muassasalarining professor-o‘qituvchilari va ilmiy izlanuvchilari tomonidan olib
borilayotgan ilmiy-tadqiqot ishlari natijalarini ilmiy maqola tarzida chop etadi.
Shuningdek jurnalga ishlab chiqarish tashkilotlari va korxonalarida faoliyat
ko‘rsatib, ilmiy-tadqgiqot ishlarini olib borayotgan hodimlarning ham ilmiy
magqolalari kiritiladi.

“Management, Marketing and Finance” xalqaro ilmiy jurnali quyidagi
yo‘nalishlar bo‘yicha maqolalar gqabul qgiladi:

05.00.00 - TEXNIKA fanlari;

08.00.00 - IQTISODIYOT fanlari;

12.00.00 - YURIDIK(Huquq) fanlari.

Jurnalning rasmiy tillari: ozbek, ingliz, rus.

- maqolalar ilmiy jurnal yo‘nalishlariga oid dolzarb mavzularda, ilmiy tahlil va
tugallangan fikrlar asosida amaliy tavsiyalar bilan tagdim etilishi lozim.

- maqolalar hajmi — 5 betdan ortiq bo‘lmasligi lozim.

- matn formati: MS Word, Times New Roman shrifti, 12 kegl kattalikda bo‘lishi
kerak. Satrlar oralig‘i 1,5 interval. Chegara o‘lchovlari: barcha tomondan — 2 sm.
Matn boshlanishida 1 sm satr boshi tashlanadi.

- rasm va jadvallar nomlanishi arab raqamlari bilan belgilanishi (1-rasm, 1-
jadval va h.k.), maqola matnida ularga havola etish lozim; jadvallar ichidagi
yozuvlar 12 kegl bo‘lishi kerak. Foydalanilgan adabiyotlarga matnda havola
beriladi.

- maqgola nomi va muallif (hammualliflar)ning familiyasi, ismi-sharifi katta
harflar bilan 12 keglda (ilmiy darajasi, ilmiy unvoni, ish joyi, lavozimi, telefon
ragami, e-mail kichik harflar bilan) o‘rta qismiga joylashtiriladi.

“Management, Marketing and Finance” xalqaro ilmiy jurnalida har bir
maqolaga DOI ragam olinib, Polshaning Indeks Copernikus(OAK12), Yevropaning
Zenodo va Open Aire, Rossiyaning Cyberlinenka, Angliyaning Europub xalqaro
ilmiy bazalariga va www.jmmf.uz saytiga joylanadi, Google akademiya xalqaro
ilmiy qidiruv tizimida indekslanadi.

Har bir muallif bir vaqtning o‘zida yakka va hammualliflikda maqola bilan
gatnashishi mumkin.

Magqgola elektron shaklda +998 95863 63 40 (https://t.me/
Science. MMM journal) telegram profili orqgali gabul qilinadi.

Shuningdek magqolalar journalmmf@gmail.com elektron manzillariga
yuborilishi mumkin.

Magqolalar har oyning 25-kuniga qadar gabul gilinadi.

Jurnalning nashr etilish sanasi: har oyning so‘nggi sanasi.

Jurnalning rasmiy sayti: https://jmmf.uz

Ma’lumot uchun telefonlar: +998 95 863 63 40; +998 90 992 00 95 (MDIST).
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